Editor  &  Publisher 


©THE  FOURTH  ESTATE 


THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


Jack  Swanson  has  one  of  the  largest  beats  in  the 
newspaper  business.  As  Pacific  Rim  Correspondent  for 
the  Seattle  Post-lntelligenoer,  he  oovers  one-third  of  the  earth's 
surfaoe  and  will  travel  more  than  100,000  miles  this  year.  He 
reports  on  people,  significant  developments  in  trade,  com¬ 
merce,  politics,  social  changes  and  government  in  what  used 
to  be  remote  and  misunderstood  lands. 

Today's  air  travel  makes  those  lands  and  people  Seattle's 
neighbors  and  business  assooiates;  and  that  makes  what's 
happening  around  the  Paoifio  Rim  important  to  our  readers. 

Every  morning,  more  than  half  a  million  people  turn  to 
the  Seattle  Post-lntelligenoer  to  find  out  what  in  their  world's 
going  on. 


This  is  Jack  Swanson, 
reporter  and  explorer. 


Seattle  flost-JnteUtgeneer 

Voice'of  the  Northwest  since  1 863 
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P  The  million  is  our  new 
Sunday  circulation  figure.  What 
makes  it  golden  for  you  is  a  match¬ 
less  combination  of  market  pene¬ 
tration  and  local  audience  quality. 

The  Washington  Post  reaches 
80%  of  all  SMSA  adults  every 
Sunday. 

47%  of  these  local  readers  are  in 
$35,000-1-  households. 

Both  figures  are  unequalled  by 
any  other  major  newspaper  in  the 
top  ten  markets. 

To  find  out  more  about  the  Golden  Million  and  the  Golden  Apple— 
the  richest  major  market  of  them  all-call  Nick  Cannistraro,  v.p. 
marketing  of  The  Washington  Post,  or  the  nearest  office  of  Sawyer- 
Ferguson-  Walker, 

Sources:  Publisher’s  Statement  for  the  6  months  ended  3/31/83,  as  filed 
with  the  Audit  Bureau  of  Circulations,  subject  to  audit;  SMRB  National 
Study  of  Local  Newspapers. 
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Every  Monday  and  Thursday 
residents  in  some  130,000  homes 
in  St.  Petersburg  and  South 
Pinellas  County  find  a  little 
newspaper  inside  their  daily 
newspaper.  It’s  the  Neighborhood 
Times,  a  regionalized  news  section 
of  the  St.  Petersburg  Times. 

With  three  geographic¬ 
ally  separate  editions,  the 
Neighborhood  Times  is  tailored 
to  address  the  backyard  issues 
and  most  important  concerns 
of  local  communities. 

It’s  a  different  breed  of 
journalism  for  a  major  metro¬ 
politan  daily.  Times  Managing 
Editor  Andy  Barnes  calls  it, 
“Genuinely,  intimately,  local. 
Instead  of  syndicated  features, 
we  expend  extra  energy,  time 
and  money  to  provide  in-depth 
coverage  of  a  wide  variety  of 
community  meetings  and  events. 
Not  the  sew  news  perhaps... 
but  the  stun  of  conversation.” 

Savvy  merchants  are  hopping 
onto  the  bandwagon;  they  can 
advertise  in  the  regional  section 
for  l8%-28%  of  the  cost  of  the  full 
run  edition.  They  enjoy  waste-free 
targeting  in  the  metro  area’s 
dominant  advertising  medium. 

A  big  newspaper  with  a  little 
newspaper  inside.  Because  the 
day’s  biggest  news  event  may  be 
the  one  that  is  happening  across 
the  street. 

jpptprsburn  iHimpB 
&  Evening  Independent 
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*  Major  meetings  in  boid  face 


MAY 

24-28 — FIEJ,  Congress  of  the  internationai  Federation  of  News¬ 
paper  Pubiishers,  Grosvenor  House  Hotel,  Park  Lane,  London. 

29-5/1-^rganization  of  Newspaper  Ombudsmen,  Hotel  De  La  Mon¬ 
tagna,  Montreal. 

JUNE 

2-4 — Kentucky  Press  Association,  Marriott  Inn,  Lexington. 

2- 5 — Oklahoma  Press  Association,  Western  Hills  State  Lodge 

Checotah. 

3- 4 — Pennsylvania  Press  Conference,  Marriott  Inn,  Harrisburg. 

3- 5— "Economics  and  the  News,"  Foundation  for  American  Com¬ 

munications,  and  Gannett  Foundation,  in  cooperation 
with  Ohio  and  Michigan  press  associations,  Marriott 
Inn  north,  Columbus,  Ohio. 

4- 9 — Special  Libraries  Association,  Rivergate  Hilton, 

New  Orleans. 

9-11 — N.Y.  State  Dailies  Advertising  Managers  Bureau,  Pine  Tree 
Point  Club,  Alexandria  Bay,  N.Y. 

9-12 — Illinois  Press  Association,  Clock  Tower  Inn,  Rockford 
III. 

11-15 — American  Advertising  Federation,  Hyatt  Regency,  Washington, 
D.C. 

11-15— ANPA  Operations  Management  Conference  and  Exposition,  Las 
Vegas  Convention  Center. 

16-18 — Northeast  Missouri  Press  Association,  Osage  House 

Osage  Beach. 

19-22 — International  Circulation  Managers  Association  Sales  Confer¬ 
ence,  Las  Vegas  Hilton  Hotel,  Las  Vegas,  Nev. 

19-22 — International  Circulation  Managers  Association, 

Las  Vegas  Hilton. 

19-23 — Association  of  Newspaper  Ciassified  Advertising  Managers 
Conference,  Harbour  Castie  Hilton  Inn,  Toronto,  Ont. 

21- 24 — National  Conference  of  Editorial  Writers,  Sir  Francis  Drake 

Hotel,  San  Francisco. 

22- 24 — Suburban  Newspapers  of  America,  Four  Seasons  Hotel, 

Toronto,  Canada. 

22- 25— Texas  Press  Association,  Hyatt  Regency  Hotel,  Austin. 

23- 26— California  Newspaper  Advertising  Executives  Association 

Sales  Conference,  Sheraton  Universal,  Universal  City,  Calif. 

24- 26 — "Economics  and  the  News,"  Foundation  for  American  Commun¬ 

ications,  and  Gannett  Foundation  in  cooperation  with  the 
New  York  Society  of  Newspapers  Editors,  New  York 
Broadcasters  Association,  and  New  York  State  Publishers 
Association,  The  Arrowwood,  Rye  Brook,  N.Y. 

26-28 — New  England  Newspaper  Advertising  Executives,  Margate 
Resort,  Laconia,  N.H. 

Seminars/Workshops/Clinics 


JUNE 

5-8— SNPA  Foundation,  Improving  Newspaper  Writing,  Sheraton, 
Atlantic. 

5-8— ANPA  Strategic  Planning  Seminar,  Scottsdale,  Ariz., 

Conference  Center. 

5-10 — Modern  Media  Institute,  Newswriting  and  Editing  for 
Liberal  Arts  Students,  St.  Petersburg,  Fla. 

5- 15— American  Press  Institute,  Management  and  Costs,  Reston 

Va. 

6- 10 — Knight-Ridder  Institute  of  Training,  Circulation  Man¬ 

agement,  Miami. 

10-11 — ANPA,  Labor  and  Personnel  Relations  Department 
seminar.  Las  Vegas  Hilton. 

14-16— Conference  for  Journalists,  "The  Middle  East:  Shifting 
Rivalries,"  Washington  (D.C.)  Journalism  Center. 
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Why  is  the 
St.  Petersburg 
Times  like 
a  kangaroo? 


¥fe*re  out  to  dampen  the  spirits 
of  every  dampeniiH  syston 
competitor  in  the  business 

I 
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The  PMC  TM-1000  (Time  Measured)  Offset  Dampener 
and  TM-1001  Anti-Set  Off  Device  are  revolutionary 
programmable  systems.  New  from  PMC. 


other  Dampeners  Air  orifices 
at  nozzles.  They  often  clog  from 
paper  dust  or  ink  misting. 

Our  TM-1000  Airless,  Elimi¬ 
nates  the  problem.  Water  is 
pressurized  in  the  solution  mix¬ 
ing  unit  and  atomized  through 
the  system  to  the  press. 

Other  Dampeners  Individual 
page  packs  or  pumps,  regulat¬ 
ing  the  flow  of  water  to  the 
nozzle,  need  consistent  adjust¬ 
ment  or  replacement  by  press¬ 
man  to  maintain  consistent  spray  pattern. 

Our  TM-1000  No  pumps.  Eliminates  the  problem.  Only 
one  moving  part  in  the  entire  bar. 

Other  Dampeners  Heavy.  Complicated.  Brushes,  pan, 
socks  need  frequent  cleaning  or  replacement.  Lines 
must  be  flushed.  Recirculators  drained,  cleaned. 

Float  levels  adjusted. 

Our  TM-1000  Lightweight,  Eliminates  the 
problems.  Can  easily  be  removed  by  one 
man.  Disconnect  two  plugs  and  snap  out 
of  place. 


Our  PMC  TM-1000  Time 
Measured  Offset  Dampener  is 
the  biggest  innovation  in 
dampening  to  come  along  In 
a  decade,  interfaced  with  a 
programmable  controller 
computer,  it  provides  infinite 
water  control,  irs  time-based 
rather  than  orifice  controlled. 
Airless,  and  practically  main¬ 
tenance  free.  Send  for  our  free 
brochure.  Betteryet,  send  for  us. 
PMC.  New  ideas  and  better 
answers.  High  tech,  high  talent,  high  quality  and  high 
marks  for  the  most  efficient  and  economical  offset 
peripheral  systems  in  the  business. 


We're  on  a  roll. 


See  The  PMC  Exhibit  Booth  356 
ANPA/RI  CONVENTION  LAS  VEGAS 
June  11-15,  1983 


PMC 


PM-6478 


PRESS  MACHINERY  CORPORATION 

230  James  Street,  Bensenville,  IL  60106/1-31 2-860-5574/TWX  910-693-0871 


C  Press  Machinery  Corporation,  1983 
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BUSINESS 

nNBNCEFOR 

NON-BUSINESS 

MANAGERS 

Training  Seminar  •  Miami,  Florida 
June  27-Jnly  1, 1983 

You  can’t  manage  effectively  if  you  don’t 
understand  the  bottom  line.  It  is  essential  that 
you  learn  both  the  language  and  the  method  of 
financial  reporting  and  analysis,  cost 
accounting,  budgeting,  how  to  evaluate  your 
department/company  performance,  return  on 
investment  —  how  to  figure  it  out  and  make  it 
applicable  —  capital  budgeting,  and  finally,  how 
to  put  this  knowledge  to  work  in  a  practical  way. 

COST:  $350,  payable  in  advance 
Fee  includes  all  meeting  materials;  breakfast, 
lunch  and  dinner  at  The  Miami  Herald  for  the 
duration  of  the  meetings.  Expenses  for  travel 
and  lodging  are  additional.  Hotel 
accommodations  available  within  walking 
distance.  Additional  information  sent  upon 
receipt  of  fee. 

Send  your  nominations  to: 

James  E.  Wells,  Director  of  Training 

UII6HT.R1DDER  NEWSPAPERS 
INSTITUTE  OF  TRAINING 

One  Herald  Plaza  Miami,  Florida  33101 
Phone:  (305)  350-2905 


By  Doug  Borgstedt 


GOOSE  STEP 
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WHATS  TOMORROVS  AAAILROOM 


GOING  TO  BE  UKE? 


To  help  answer  this  question,  we Ve  undertaken 
an  extensive  program  of  reseorch  ond  development 
— on  investment  of  some  $3,500,000  in  just  the 
post  i8  months.  Already,  we  re  seeing  exciting 
results. 

For  exomple,  we  Ve  Just  completed  instollotion 
ot  the  ORLANDO  SENTINEL  of  o  truly  redundant 
softwore  control  for  our  Troy-Motic  distribution  system 
— on  industry  first.  This  control  provides  dual 
programs,  simultaneously  on-line  with  identical  data. 
If  necessory  either  program  con  toke  control  instontly 
and  outomoticolly — with  no  disruption  of  service. 

Yes,  Nolan  is  setting  the  pace  in  innovative 
moilroom  technology.  See  for  yourself.  Visit  our 
exhibit  ot  the  ANPA  Conference  in  Los  Vegas,  June 
1i-i5th. 


RALPH  H.  NOLAN 
CHAIRAAAN  OF  THE  BOARD 
AND  CHIEF  EXECUTIVE  OFFICER 


NOLAN  INDUSTRIES  INC. 


Nolan  Systems,  Inc. 
Box  39-N 

Denver,  Colorado  60239 
(303)371-4000 


Nolan  Industries  Internorionol  B.  V 

Rotterdom  •  Bedford,  U.  K.  Nolon-Jompol  Inc. 

Rome,  New  York  13440 
(315)336-3100 
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Libel  awards  by  juries 

Reversal  of  the  $2.05  million  libel  verdict  against  the 
Washington  Post  by  a  Federal  district  judge  prompted  those 
who  keep  track  of  such  things  to  reveal: 

Juries  award  damages  against  news  media  defendants  in 
nearly  90%  of  all  cases  submitted  to  them,  only  to  have  about 
70%  of  these  verdicts  thrown  out  by  trial  or  appellate  judges, 
and  to  have  their  largest  damage  awards  reduced  in  other 
cases,  according  to  the  Libel  Defense  Resource  Center  in 
New  York. 

Some  experts  say  the  high  percentage  of  jury  verdicts 
against  defendants  is  due  in  part  to  popular  hostility  against 
the  press.  Although  news  media  defendants  ultimately  win 
more  than  90%  of  the  cases  filed  against  them,  the  high 
percentage  of  juries  that  decided  against  media  is  disturb¬ 
ing.  It  is  symptomatic  of  the  problem  some  segments  of  the 
press  have  with  their  reading  and  viewing  publics. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged  The  Journalist  estab¬ 
lished  March  22.  1884.  Newspaperdom  established 
March.  1892.  the  Fourth  Estate.  March  1. 1894.  Editor  & 
Publisher.  June  29. 1901 .  Advertising.  January  22. 1925 

Managing  Editor 
Jerome  H.  Walker,  Jr 
Associate  Editors 

David  Astor,  John  P.  Consoli,  Bill  Gloede, 
Andrew  Radolf,  Lenora  Williamson 
Midwest  Editor 
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Circulation  Manager 
Wilfred  E.  Richards 
Photocomposition  Manager 
Katherine  H.  Barns 
Librarian 
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Circulation  at  a  record  high 

In  contrast  to  the  headlines  created  by  the  demise  of  some 
major  newspapers  during  the  last  year,  the  fact  that  total 
daily  newspaper  circulation  increased  by  more  than  a  million 
copies  and  reached  a  record  high,  in  spite  of  the  suspensions, 
has  received  scant  notice. 

The  figures  noted  by  the  American  Newspaper  Publishers 
Association  during  its  recent  convention  were  provided  by 
E&P  from  its  forthcoming  International  Year  Book.  During 
1982  total  net  paid  morning  and  evening  circulation  reached 
62,438,074  copies.  This  was  200,000  copies  per  day  more  than 
the  previous  record  figure  established  in  1980. 

It  should  be  remembered  that  this  record  demand  for  daily 
newspapers  was  achieved  in  a  period  of  severe  economic  re¬ 
cession  also  at  a  time  when  it  was  found  that  the  number  of 
newspaper  readers  per  copy  was  increasing  perceptibly. 

One  would  think  newspaper  editors  would  be  eager  to  re¬ 
port  this  information  to  their  readers.  Why  don’t  they? 


OFFICES 

General:  575  Lexington  Ave,  New  York,  N.Y. 
10022.  Phone  (212)  752-7050.  TELEX  12 
5102. 

Chicago:  Time  Life  Bldg.,  Suite  2720,  303  East 
Ohio  Street  60611.  Phone  (312)  645-0123. 
Celeste  Huenergard,  Editor.  John  S.  Long, 
ad  sales. 

Washington,  D.C.:  1 295  National  Press  Building, 
Washington,  D.C.  20045.  (202)  628-8365. 
James  Roper,  editor. 

Long  Beach:  369  Seville  Way,  Long  Beach, 
Calif.  90814.  (213)  597-1159.  M.  L.  Stein,  cor¬ 
respondent. 

Los  Angeles:  3700  Wilshire  Boulevard,  Suite 
500,  90010.  Phone  (213)  382-6346.  William 
Marshall — Scott,  Marshall,  Sands  &  McGin- 
ley,  ad  representatives. 

San  Francisco:  433  California  St,  Suite  505, 
94104.  Phone  (415)  421-7950.  Peter  Scott, 
Richard  Sands — Scott,  Marshall,  Sands  & 
McGinley,  ad  representatives. 

Toronto:  148  King  Rd.  E.,  King,  Ontario  LOG  1K0. 
Phone  (416)  833-6200.  Donald  Fenn,  Fenn 
Co.,  Inc.,  ad  representatives. 


INDEX  TO  ISSUE 


Calendar . 2 

Classified  ads . 38 

4th  Estate . 4 

Newspeople  in  the  news . 22 

Notes  on  people . 25 

Plant  and  equipment . 26 

Syndicates . 30 

Shop  talk  at  thirty . 44 


Microfilmed  copies  of  Editor  &  Publisher  are  available 
from:  University  Microfilms  International.  300  North 
Zeeb  Road.  Ann  Arbor.  Ml  48106.  London:  18  Bedford 
Row.  London.  WC1R4EJ.  England.  Copies  of  E&P  are 
available  on  microfiche  from  Micro  Photo  Division.  Bell 
&  Howell.  Old  Mansfield  Rd..  Wooster,  Ohio  44691. 

EDITOR  &  PUBLISHER  for  May  21,  1983 


6 


Letters 


MORE  COLOR 

The  arrival  of  USA  Today  has  been 
widely  acclaimed  by  (non)  competing 
daily  newspapers  in  those  areas  where 
they  are  now  (not)  competing  with  a 
publication  that  didn’t  used  to  be  there. 

I  have  seen  such  accolades  in  daily 
papers  in  Florida,  Illinois  and  Wiscon¬ 
sin,  where  it  is  now  difficult  on  Sunday 
to  tell  which  section  is  on  top — the  col¬ 
ored  comics  or  the  colored  front  page. 

1  would  like  to  suggest  that  daily  pap¬ 
ers  (not)  wishing  to  compete  with  USA 
Today  consider  the  following  charts  for 
their  front  pages  on  slow  news  days: 

1.  A  colored  chart  showing  the  in¬ 
crease  in  the  number  of  colored  charts 
in  daily  newspapers  since  USA  Today 
arrived. 

2.  A  colored  chart  showing  the  im¬ 
aginative  use  of  color  (excluding  col¬ 
ored  charts)  in  daily  newspapers  since 
USA  Today  arrived. 

3.  A  colored  chart  showing  the  news 
value  of  recent  colored  charts  com¬ 
pared  to  earlier  black-and-white  charts 
since  USA  Today  arrived. 

I  hope  USA  Today  doesn’t  decide  to 
publish  a  front  page  that  talks.  If  it 
does.  I’ll  never  get  a  word  in  edgewise 
in  my  house  unless  I  cancel  my  sub¬ 
scriptions  to  all  the  other  newspapers. 

David  J.  Wright 

(Wright  is  ad  manager  of  Burlington 
(Wise.)  Standard  Press.) 

(Editor’s  note:  This  letter,  which  was 
puhilished  in  E&P  for  May  7,  is  being 
reprinted  because  it  appeared  with 
numerous  typographical  errors.  The 
miss  take  happened  because  our  produc¬ 
tion  department  pasted  up  the  uncor¬ 
rected  version.  E&P  regrets  the  error.) 


OVERDONE 

Jessica  Cohen’s  letter  (E&P,  April 
30)  about  ethics  stems  from  a  discus¬ 
sion  that  took  place  in  my  class. 

The  discussion  was  a  free-wheeling 
debate  among  sophomore  journalism 
students  on  ethical  standards  for  repor¬ 
ters.  In  the  emotion  and  competition  of 
the  debate  some  students  took  deliber¬ 
ately  provocative  positions.  Ms. 
Cohen’s  belief  was  that  a  majority  of 
the  students  didn’t  believe  journalists 
should  hold  themselves  to  ethical  stan¬ 
dards  higher  than  those  to  which  other 
professionals  are  held.  Quite  properly, 
she  deplored  that. 

I  can  report  that  on  their  final  ex¬ 
amination  those  students  were  asked 
whether  reporters  should  accept  gifts 
from  persons  they  were  covering.  Of 
the  45  students,  37  said  no,  six  found 
two  sides  to  the  question,  and  only  two 
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Reprinted  from  USA  Today 


had  enough  youthful  and  misplaced 
confidence  to  feel  that  neither  their  re¬ 
porting  nor  the  public  perception  of 
their  reporting  would  suffer  from 
acceptance  of  a  gift. 

Mrs.  Cohen,  whose  views  on  journal¬ 
istic  ethics  do  her  proud,  was  under¬ 
standably  mistaken  when  she  referred 
to  a  student  “who  currently  writes 
sports  for  the  Newark  Star-Ledger” 
and  who  said  he  would  accept  gifts.  The 
student  is  not  a  writer  for  the  Star- 
Ledger.  His  connection  with  the  Star- 
Ledger  is  peripheral,  at  best.  Caught  up 
in  the  give  and  take  of  a  spirited  class 
discussion,  the  student  unintentionally 
overstated  his  connection  with  the 
Star-Ledger.  I  understood  that.  Some 
of  his  classmates,  it  turns  out,  did  not 
understand  that. 

But  the  discussion  was  not  about 
practices  on  the  Newark  Star-Ledger. 
The  student’s  relationship  with  the 


newspaper,  albeit  overstated,  was 
tangential  and  incidental  to  the  discus¬ 
sion.  There  was  no  implication  in  the 
discussion  that  the  Star-Ledger  con¬ 
dones  acceptance  of  gifts  by  its  repor¬ 
ters. 

Frank  J.  Jordan 
(Jordan  is  dean  of  the  school  of  com¬ 
munication,  American  University.) 


Short  take 


Her  hobbies  are  horses,  basketball, 
reading  and  studying  piano.  She  enjoys 
showing  her  hose.  She  placed  fifth  in 
the  halter  class  at  the  Garvin  County 
4-H  Horse  Show  recently. — Pauls  Val¬ 
ley  (Okla.)  Daily  Democrat 


Russell  Baker’s 
"Growing  Up,” 

winner  of  the  1983  Pulitzer  Prize  for 
Biography, 

was  syndicated  exclusively  by 

Special  Features 
Syndication  Sales. 

Your  Source  of  Pulitzer  Prize-Winning  Material. 

200  Park  Avenue,  New  York,  N.Y.,  10166.  212-972-1070. 
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THE  PFIZER  HEALTHCARE  SERIES 


High  blood 
pressure 
discriminates 


By  age.  By  sex.  By  race. 

If  you’re  interested  in  knowing  whether  or  not  you’re  in  a 
group  for  which  high  blood  pressure  (hypertension)  is 
more  common — here  is  some  helpful  information. 

Age  discrimination 

High  blood  pressure  seems  to  prefer  older  people — half  of 
Americans  aged  65  and  over  have  it.  Yet,  hypertension  can 
occur  at  almost  any  age. 

Sex  discrimination 

Under  the  age  of  50,  hypertension  is  more  common  in 
men  than  in  women.  After  55  or  60,  it  is  more  common 
in  women  than  in  men.  But  more  men  die  from  hyperten¬ 
sion  complications  than  do  women. 

Race  discrimination 

Statistics  show  that  blacks,  compared  to  whites,  get  high 
blood  pressure  earlier  in  life,  at  higher  levels  and  twice  as 
often. 

Whites  as  well  as  blacks  have  high  blood  pressure,  which 
may  be  associated  with  being  overweight.  (Your  doctor 
would  know  if  you  arc.)  Hvpcrtcnsion  runs  in  families 
and  it’s  aggravated  by  consuming  too  much  salt. 

Why  worry  about  high  blood  pressure? 

Because  in  its  early  stages,  high  blood  pressure  is  a  disease 
without  symptoms.  More  than  35  million  Americans  of 
both  sexes  and  all  ages  and  races  have  it — vet  two  out  of 
six  afflicted  persons  don’t  even  know  it. 

Also,  high  blood  pressure  can  shorten  life.  Uncon¬ 
trolled,  it  can  cause  hardening  of  the  arteries  and  it  is  the 
major  cause  of  crippling  through  heart  attacks,  strokes  and 
damage  to  the  kidnevs. 

Yet,  high  blood  pressure  is  one  of  the  easiest  conditions 
to  diagnose  and  to  treat. 

How  is  high  blood  pressure  diagnosed? 

Hypertension  cannot  be  diagnosed  on  the  basis  of  one 
blood  pressure  reading  alone.  Only  your  doctor  can  accu¬ 
rately  diagnose  your  condition. 

What  can  be  done  about  high  blood  pressure? 

High  bl(K)d  pressure  can  be  treated  in  several  ways: 

1.  Healthier  living  through  modifications  in  life-style: 


reduction  of  weight,  salt  intake,  smoking,  stress, 
anxieties  and  proper  programs  of  exercise,  rest  and 
relaxation. 

2.  Bl(X)d  pressure-controlling  medicines.  These  have  been 
among  the  miracles  of  modern  therapeutics.  A  whole 
range  of  effective  medicines  can  be  prescribed  by  your 
doctor.  The  use  of  antihypertensive  medicines,  together 
with  improved  life-styles,  has  helped  cut  one  type  of 
stroke  death  in  half  and  reduce  heart  attacks  by  one- 
third. 

3.  Watching  out  for  other  health  conditions  that  may 
aggravate  the  effects  of  hypertension.  For  example,  the 
risk  of  heart  disease  increases  if  both  high  blood  pres¬ 
sure  and  high  cholesterol  are  present.  Your  doctor  can 
test  your  cholesterol  level  and  interpret  the  results. 

Obviously,  you  can’t  be  your  own  doctor.  You  need  a  sup¬ 
port  system.  We  call  it... 

Partners  in  Healthcare 

You  are  the  most  important  partner. 

Only  you  can  take  the  first  step  and  seek  the  advice  of  your 
physician.  And  it’s  you  who  must  decide  to  accept  the 
guidance  and  counseling  of  your  physician,  nurse  and 
pharmacist.  When  medicines  are  prescribed,  only  you  can 
take  them  as  directed. 

Your  doctor  interprets  the  warning  signs, 
orders  your  tests,  and  makes  the  diagnosis. 

Your  physician  also  prescribes  the  best  medication  for  you 
among  those  available — considering  each  drug’s  character¬ 
istics — and  monitors  your  progress. 

All  those  who  discover,  develop  and  distribute 
medicines  complete  the  partnership. 

Pfizer’s  ongoing  research  brings  you  essential  medicines 
for  a  wide  range  of  diseases.  Through  our  developme  nt  of 
these  and  many  other  medications,  we  are  fulfilling  our 
responsibility  as  one  of  your  partners  in  healthcare. 

For  more  information  concerning  Pfizer  Pharmaceuticals 
Healthcare  Information  and  Education  Program,  contact: 
Peter  Keatintf,  Mana^fer  of  Communications,  235  East  42nd 
Street,  New  York,  NT  10017,  or  call  212-573-3423. 
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Federal  judge  orders 
dailies  to  hike  ad  rates 


By  John  Consoli 

A  Federal  Court  judge  prohibited  the 
Newport  News  (Va.)  Daily  Press  and 
Times-Herald  (May  18)  from  selling  ad 
space  on  a  target  market  basis  in  a 
shopper  it  delivers  to  non-subscribers 
who  live  in  an  1 1-zip  code  area  where  a 
competing  controlled  circulation  shop¬ 
per  is  being  distributed. 

U.S.  District  Court  Judge  Robert 
Doumar  also  told  the  daily  newspapers’ 
parent  company,  Daily  Press,  Inc.,  it 
cannot  operate  a  shopper  in  a  certain 
area,  and  can  continue  to  operate 
another  shopper  only  if  it  raises  its  ROP 
ad  rates  in  that  shopper  by  about  33% 
per  column  inch. 

In  addition,  the  judge  said  the  daily 
newspaper  company  cannot  offer  dis¬ 
counts,  rebates,  bonuses,  pick-ups,  or 
tie-ins,  with  advertisers  in  its  shoppers 
without  “prior  permission  from  the 
court.’’ 

The  ruling  is  believed  to  be  a  land¬ 
mark — that  is  the  first  time  a  judge  has 
prohibited  a  newspaper  from  pub¬ 
lishing,  the  first  time  that  a  judge  has 
ordered  a  newspaper  to  raise  its  adver¬ 
tising  rates,  and  the  first  time  a  judge 
has  told  a  newspaper  it  must  get  a 
courts  permission  to  offer  incentives  to 
advertisers. 

Ray  Bottom,  Jr.,  chairman  and  edi¬ 
tor  of  the  Newport  dailies,  said, 
“We’re  still  in  the  middle  of  this.  It’s 
not  over  by  a  long  shot.’’  He  would  not 
comment  further  or  indicate  whether 
the  newspapers  would  appeal. 

Judge  Doumar  made  his  ruling  in 
order  to  protect  a  shopper  group. 
Advantage  Publications,  which  con¬ 
tended  that  the  Daily  Press,  Inc.- 
owned  newspapers  drove  one  of  their 
shoppers  out  of  business  with  “preda¬ 
tory  pricing”  and  was  attempting  to 
drive  two  of  their  other  shoppers  out. 

In  a  stinging  ruling  against  the  daily 
newspapers.  Judge  Doumar  ruled  that 
they  had  “overtly”  attempted  to  mono¬ 
polize  certain  areas  of  the  Virginia 
peninsula  (the  Williamsburg,  Newport 
News  area)  by  offering  advertisers  who 
used  their  weekly  shoppers  “below 
cost”  pricing  and  “tie-in  or  pick-up 
rates  with  bonuses.”  The  judge  also 
found  that  Daily  Press,  Inc.  attempted 
to  gain  advertisers  away  from  the 
Advantage  Publications’-owned  shop¬ 
pers  by  telling  them  Advantage  would 


be  going  out  of  business. 

Judge  Doumar  announced  his  20- 
page  ruling  one  week  after  a  two-day 
hearing  was  held  in  the  case  in  which 
Advantage  Publications  sought  a  pre¬ 
liminary  injunction  against  the  Daily 
Press.  Judge  Doumar’s  ruling  will  be  in 
effect  for  six-months  unless  it  is  mod¬ 
ified  or  extended  by  the  court  or  re¬ 
solved  by  the  two  parties. 

On  February  11,  1981,  Advantage 
Publications  published  its  first  issue  of 
the  Williamshurfi  Advantage ,  a  con¬ 
trolled  circulation  publication  distri¬ 
buted  by  second  class  mail.  It  con¬ 
tained  75%  advertising  and  25%  edito¬ 
rial  material  which  was  contributed  by 
members  of  the  community  and  had  a 
non-paid  circulation  of  12,000  house¬ 
holds. 

In  June  of  1981,  Advantage  began 
publishing  a  second  shopper,  the  York 
County  Advantage,  with  a  circulation 
of  8,000  households. 

In  December  of  1981,  Advantage 
made  a  decision  to  begin  publishing  a 
third  shopper,  the  Tidewater  Advan¬ 
tage,  which  would  be  circulated  in  the 
Newport  News/Denbigh  area,  a  market 
that  had  no  weekly  newspaper  at  that 
time.  Advantage  Publications’  pub¬ 
lisher,  Susan  Marcotte,  contacted 
potential  advertisers  via  a  letter,  notify¬ 
ing  them  of  the  intended  new  publica¬ 
tion.  The  Tidewater  Advantage  ulti¬ 
mately  began  publishing  on  January  27, 
1982. 

On  January  6,  1982,  the  Daily  Press, 
Inc.,  began  its  own  broadsheet  shopper 
called  the  Wednesday  Smart  Shopper, 
which  it  distributed  to  non-subscribers 
of  its  two  daily  newspapers  in  the  same 
market  as  the  Tidewater  Advantage. 

Two  major  advertisers  in  the 
Tidewater  Advantage  were  Gray  Drug 
and  Thrift  Drug.  Within  16  weeks  from 
its  debut,  the  Tidewater  Advantage  lost 
the  ads  of  the  two  drug  chains  to  the 
Daily  Press,  Inc. -owned  dailies  and  the 
Tidewater  Advantage  ceased  publica¬ 
tion. 

Marcotte  said  when  Daily  Press 
started  its  shopper,  it  offered  all  food 
chain  advertisers  on  the  Virginia  Penin¬ 
sula  a  25%  ad  rate  reduction.  She  said 
any  chain  that  signed  a  contract  were 
given  rebates  retroactive  to  November 
of  1981.  She  said  Grand  Union’s  rebate 
was  $4,000. 


Every  Saturday  since  1884 

“Obviously  they  gave  back  money 
they  had  already  taken  in,”  Marcotte 
said.  “And  none  of  the  advertisers  run¬ 
ning  in  the  shopper  had  contracts  only 
for  the  shopper.  They  were  all  tied-in  to 
the  daily  newspaper  rates.” 

In  November  of  1982,  Daily  Press, 
Inc.,  started  another  weekly  shopper 
called  Your  Neighbors — a  tab  inserted 
into  its  paid  circulation  Daily  Press  and 
Times-Herald.  The  Daily  Press  also  be¬ 
gan  circulating  a  publication  called  the 
Wednesday  Williamsburg  Shopper. 

Advantage  Publications  alleged  that 
the  Daily  Press,  Inc.  was  tying  in  its  ad 
rates  to  all  of  its  vehicles — the  dailies, 
the  shoppers  to  non-subscribers,  and 
the  weekly  insert. 

According  to  Marcotte,  “We  felt  an 
immediate  loss  of  revenue  of  $1,800  a 
week  after  Your  Neighbors  and  the 
Wednesday  Williamsburg  Shopper 
came  out.” 

“The  evidence  showed  that  the  de¬ 
fendant  (Daily  Press,  Inc.)  possessed 
and  presently  possesses  the  sufficient 
power  to  create  a  monopoly,”  Judge 
Doumar  ruled.  “Not  only  did  it  control 
85%  of  the  overall  written  advertising 
(ROP)  market  in  Tidewater,  it  enjoyed 
nearly  100%  monopoly  in  the  relevant 
Denbigh,  direct  mail  advertising  mar¬ 
ket.  Additionally,  the  plaintiffs 
(Advantage)  have  shown  several  overt 
acts  in  furtherance  of  an  attempt  to 
monopolize  ...” 

“Should  the  defendant  be  allowed  to 
maintain  a  monopoly  it  has  made  for 
itself  in  this  market,”  Judge  Doumar 
wrote,  “advertising  rates  would  un¬ 
questionably  escalate  within  a  short 
period  of  time.  Furthermore,  should 
the  plaintiff  be  driven  completely  out  of 
business,  the  reading  public  would  be 
deprived  of  what  appears  to  be  a 
periodical  of  considerable  literary  qual¬ 
ity  and  value  to  the  community. 

In  his  ruling.  Judge  Doumar  said  the 
Wednesday  Williamsburg  Shopper 
“shall  not  be  disseminated  or  distri¬ 
buted”  in  the  1 1 -zip  code  Williamsburg 
or  Denbigh/Newport  News  area  where 
Advantage  circulates  its  shoppers.  He 
also  ruled  that  the  Wednesday  Smart 
Shopper  can  continue  to  distribute  if  it 
raises  its  ad  rates  from  $3.50  to  $5.25 
per  column  inch  immediately  and  up  to 
$8.35  per  column  inch  after  June  1. 

“For  advertising  in  the  Wednesday 
Smart  Shopper,  there  shall  be  no  dis¬ 
counts,  bonuses,  rebates,  pickups,  tie- 
ins,  or  any  other  arrangement  with 
advertisers  for  advertisements  current¬ 
ly  made  in  any  other  periodical  pub¬ 
lished  by  the  Daily  Press,  Inc.  without 
prior  permission  from  the  court,” 
Judge  Doumar  said. 
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ASNE  asks  Reagan 
to  lift  leak  order 


The  board  of  directors  of  the  Amer¬ 
ican  Society  of  Newspaper  Editors 
wrote  President  Reagan  (May  11)  re¬ 
questing  him  to  rescind  his  order  re¬ 
quiring  government  review  of  manu¬ 
scripts  by  officials  who  have  had  access 
to  special  intelligence  information. 

The  letter,  unanimously  approved  by 
the  board,  said  the  President's  order  of 
March  11,  1983,  violates  the  First 
Amendment  of  the  Constitution. 

The  ASNE  is  an  organization  of 
nearly  900  editors  of  daily  newspapers. 
The  society’s  annual  convention  was 
held  last  week  in  Denver. 

A  copy  of  the  letter  follows: 

“The  American  Society  of  News¬ 
paper  Editors  urgently  requests  you  to 
rescind  your  secrecy  order  of  March 
11,  1983,  because  it  violates  the  First 
Amendment  rights  of  free  speech  and 
free  press  and  constitutes  peace-time 
censorship  ot  a  scope  unparalleled  in 
this  country  since  the  adoption  of  the 
Bill  of  Rights  in  1791. 

“We  refer  specifically,  Mr.  Presi¬ 
dent,  to  your  directive  that  all  govern¬ 
ment  officials  who  have  access  to  spe¬ 
cial  intelligence  information  must,  as  a 
condition  of  employment,  agree  to  sub¬ 
mit  to  the  government,  for  pre¬ 
publication  review,  anything  they  write 
which  is  based  on  their  government  ex¬ 
perience. 

“We  note,  Mr.  President,  that  the 
order  also  covers  these  officials  even 
after  they  retire  and  may  well  include 
any  government  employees  who  have 
access  to  any  kind  of  classified  in¬ 
formation. 

“We  fear  thousands  of  government 
officials — perhaps  as  many  as 
100,000 — will  have  to  submit  to  this 
censorship  if  they  are  to  retain  their 
jobs.  Furthermore,  all  federal  em¬ 
ployees  agreeing  to  this  review  are 
bound  to  that  promise  for  the  rest  of 
their  lives. 

“Mr.  President,  the  sweep  of  this 
directive  would  have  this  result:  High 
officials  of  one  administration  could 
not  criticize  the  national-security- 
related  policies  of  a  succeeding  admi¬ 
nistrations  without  submitting  their  cri¬ 
ticisms  to  their  successors  for  clear¬ 
ance.  This  absurd  situation  could  deny 
the  public  the  views  of  former  officials 
based  on  their  experience  in  govern¬ 
ment. 

“Mr.  President,  had  a  previous 
administration  issued  such  an  order, 
consider  its  impact  on  public  figures 
wanting  to  offer  their  views  to  the 
American  citizenry. 

President  Carter’s  memoirs  would  be 
subject  to  censorship — so  would  the 


writings  of  Alexander  Haig.  Melvin 
Laird  or  Paul  Warnke  would  have  to 
have  their  testimony  cleared  before 
they  could  give  it  to  a  Congressional 
committee. 

“Mr.  President,  it  appears  to  us  that 
your  directive  will  require  a  sizeable 
bureaucracy.  The  State  Department, 
the  Defense  Department,  the  National 
Security  Council,  indeed  the  White 
House  itself  will  each  have  to  set  up  a 
censorship  board  to  sift  through  hun¬ 
dreds  of  speeches,  articles  and  books 
each  year.  If  the  government  is  to  avoid 
lengthy  delay  in  clearance,  it  must  hire 
censors  by  the  score. 

“Finally,  Mr.  President,  we  believe  all 
this  is  unnecessary.  Current  laws  and 
regulations  amply  safeguard  national 
security  information.’’ 

Regards, 

Edward  R.  Cony  John  C.  Quinn 
Chairman  President 

Freedom  of  Information 

Committee 


Rev.  Jesse  Jackson  said  he  finds  the 
Southern  press  to  be  “much  fairer  than 
the  Northern  press  in  covering  the 
news.’’  He  told  editors  the  “Southern 
press  writes  about  what  we  said’’  and 
then  they  editorialize,  while  the 
“Northern  press  writes  on  what  they 
think  we  said  and  then  they  think  that  is 
more  intellectual.’’ 

But  Jackson,  in  his  message  to  the 
ASNE’s  packed  ballroom  session  in 
Denver  May  12,  said  “By  and  large,  the 
media  view  us  as  less  intelligent  than 
we  are.’’  He  commented  on  reasons 
leading  up  to  the  election  of  Harold 
Washington  as  mayor  of  Chicago,  cit¬ 
ing  black  unity  of  spirit. 

Jackson  appeared  on  the  same  dais 
with  Paul  Weyrich,  director  of  the 
Committee  for  the  Survival  of  a  Free 
Congress,  and  a  leader  with  the  media- 
labelled  New  Right.  During  the  ques¬ 
tioning  by  editors  following  each  of 
their  presentations,  Weyrich  objected 
to  moderator  John  Seigenthaler’s  refer¬ 
ring  to  him  representing  the  “Far 
Right.’’  Weyrich  said  that  Jackson 
ought  to  be  referred  to  as  the  “Far 
Left”  if  that  be  the  case. 

However,  Seigenthaler’s  statement 
of  introduction  to  both  Weyrich  and 
Jackson  summed  up  their  viewpoints. 
They  both  felt,  according  to  Seigenthal- 
er,  of  the  Nashville  Tennessean,  “We 


New  IPI  officers 
elected  at  ASNE 

Robert  M.  White,  editor  of  the  Mex¬ 
ico  (Mo.)  Ledger,  has  been  elected 
chairman  of  the  International  Press  In¬ 
stitute,  and  Thomas  Winship,  editor  of 
the  Boston  Globe,  was  chosen 
vicechairman. 

David  Laventhol,  publisher  of  News- 
day  on  Long  Island,  was  elected  secre¬ 
tary-treasurer  at  the  Institute’s  annual 
meeting,  held  in  conjunction  with  the 
convention  of  the  American  Society  of 
Newspaper  Editors. 

Elected  directors  were  William  O. 
Thomas  of  Los  Angeles  Times;  Van 
Gordon  Sauter,  CBS  News,  New 
York;  William  Small,  United  Press  In¬ 
ternational,  New  York;  Charles  Rowe, 
Free-Lance  Star,  Fredericksburg,  Va.; 
John  Emmerich  Jr.,  Greenwood 
(Miss.)  Commonwealth,  and  John 
Magee,  Charleston  (W.  Va.)  Daily 
Mail. 


(as  editors)  have  not  adequately  re¬ 
flected  on  what  their  constituents  rep¬ 
resent.” 

Weyrich  said  newspapers  do  not  mis¬ 
represent  his  constituents’  point  of 
view  but  rather  faults  the  perspective 
taken  by  the  press.  “The  problem  was 
not  a  lack  of  interest  of  ideological 
distortion  ...  it  has  been  a  bias  of 
perception,  first  an  overstatement  and 
now  an  understatement. 

“I  don’t  appreciate  the  recent 
tendency  to  write  out  political  obitu¬ 
ary,”  he  said. 

Weyrich  said  he  saw  coverage  begin¬ 
ning  with  a  “torrents  approach”  and 
then  saw  it  “dry  up.”  He  said  that  for 
six  years  the  people  he  represents  were 
not  getting  any  attention  and  were  told 
by  the  Washington  media  that  there 
“was  no  story  there”  when  he  didn’t 
feel  that  was  the  case. 

“All  at  once  we  were  deluged  with 
copy  about  us.”  Weyrich  said  that 
copy  was  “grossly  exaggerated” 
where  they  stood  in  terms  of  political 
strength  in  the  country.  He  said  that 
after  1978  and  until  the  elections,  there 
were  all  kinds  of  stories  on  the  power  of 
the  New  Right.  “They  were  grossly  out 
of  proportion  to  where  we  were.  I  was 
outraged,”  he  continued,  “to  read  that 

(Continued  on  page  ll) 


News  media  criticized 
for  ignoring  radicai  views 
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Portrait  of  the  US.  journalist 

By  Richard  G.  Gray  and  G.  Cleveland  Wilhoit 


The  professional  values  and  opinions 
of  American  journalists  have  been  the 
subjects  of  intense  interest  for  a  long 
time.  Yet,  until  the  last  15  years,  little 
systematic  study  has  been  devoted  to 
the  professionalization  of  the  jour¬ 
nalist. 

This  study  builds  on  the  work  of  John 
W.C.  Johnstone,  Edward  J.  Slawski, 
and  William  W.  Bowman  that  was  pub¬ 
lished  in  The  News  People;  A  Sociolo¬ 
gical  Portrait  of  American  Journalists 
and  Their  Work,  Urbana;  University  of 
Illinois  Press,  1976. 

The  statistical  portrait  that  follows  is 
a  very  brief  summary  of  the  main  find¬ 
ings  from  telephone  interviews  con¬ 
ducted  with  a  random  sample  of  1,001 
journslists  from  November  1982 
through  February  1983.  The  journ- 
laist — all  salaried  full-time  editorial 
personnel  employed  in  daily  and  week¬ 
ly  newspapers,  news  magazine,  news 
services,  and  news  departments  of 
radio  and  television  stations — were  in¬ 
terviewed  by  Market  Interviews,  a  sub¬ 
sidiary  of  Market  Opinion  Research  in 
Detroit,  Michigan. 

The  sampling  error  for  the  data  re¬ 
ported  here  is  about  4%.  This  means 
that  we  may  be  99%  certain  that  the 
figures  cited  are  within  plus  or  minus  4 
percentage  points  of  the  actual  figure 
for  journalists  at  the  time  the  study  was 
conducted. 

Male— 66% 

White— 95% 

Newspaper  journalist — 47% 

Works  at  locally  or  independently 
owned  organization — 51% 

Works  with  an  editorial  staff  of  17 
Earns — $19,000  (median) 

Is  a  member  of  no  journalism  orga¬ 
nization — 55%,  or,  if  a  member  of  a 
journalism  organization,  SDX/SPJ — 
17% 

Brought  up  in  a  church — 93% 
Protestant — 60% 

Has  a  B.  A.  degree — 55%.  Either  ma¬ 
jored,  minored,  or  took  courses  in  jour¬ 
nalism — 60% 

Married — 56% — and  has  children — 
73% 

Is  32  years  of  age 

Reads  Editor  &  Publisher— 
63% — Columbia  Journalism  Re¬ 
view — 60% — Time — 49% — News¬ 
week — 43% — New  York  Times — 
33% — Wall  Street  Journal — 25% 
Watches  local  television  news  five 
times  per  week  and  network  television 
news  three  times  per  week 


(Presented  to  the  American  Society  of 
Newspaper  Editors  ( ASNE)  Convention, 
Denver,  Colorado,  May  9,  1983.) 
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Is  middle-of-the-road  politically — 
59% 

Thinks  the  press  has  considerable  in¬ 
fluence  on  public  opinion  and  that  its 
influence  should  be  even  greater 
Thinks  his  organization  does  a  very 
good  or  outstanding  job  of  informing 
the  public — 67% 

Received  reader  comment  regular¬ 
ly — 50% — or  occasionally — 33% — and 
hears  from  news  sources  regularly — 
37% — or  occasionally — 37% 

Has  an  equal  number  of  journalist 
and  non-journalist  friends — 74% 

Sees  “helping  people”  as  a  major 
source  of  job  satisfation — 61%  and  is 
fairly  satisfied — 44% — or  very  satis- 
fied-^0% — with  his  job 

Says  financial  matters  (pay  and 
fringe  benefits)  may  cause  him  to  seek  a 
job  in  another  field — 50% 

Sees  investigating  government 
claims  and  getting  information  to  the 
public  quickly  as  key  journalistic 
roles — 90% 

Is  likely  to  be  wary  of  the  label  adver¬ 
sary,  or  either  government  of  business 
Disapproves  of  divulging  confiden¬ 
tiality — 95% — and  paying  for  informa¬ 
tion — 71% 

Says  employment  under  false  pre¬ 
tenses — 67% — and  using  confidential 
documents — 55%  may  be  justified 
Says  day-to-day  newsroom  learn¬ 
ing— ^8% —  and  family  upbringing — 
72%  a  senior  editor— ^1% — and  co¬ 
workers — 57%  are  important  influ¬ 
ences  on  his  journalism  ethics 
This  project  was  conducted  under 
the  auspices  of  a  $50,000  grant  from  the 
Gannett  Foundation.  The  research  was 
conducted  by  David  H.  Weaver, 
Richard  G.  Gray,  and  G.  Cleveland 
Wilhoit,  with  the  assistance  of  Eric  S. 
Fredin  and  Edmind  B.  Lambeth,  all  of 
the  School  of  Journalism  at  Indiana 
University. 

School  of  Journalism  personnel  who 
assisted  on  the  project  are:  Don  Baker, 
Jo  Ellen  Fari,  Tim  Gallimore,  Dawn 
Kuhns,  Sue  Lafky,  Michael  McClellan, 
Mary  O’Doherty,  Kathleen  Ristow, 
Mary  Alice  Sentman,  Hermant  Shah, 
Pegie  Stark,  Kate  Voss,  and  Carol 
Wright. 

A  full  report  on  the  project  will  be 
available  in  September  1983. 

Name  change 

Modern  Media  Institute,  the  educa¬ 
tional  institution  which  owns  controll¬ 
ing  stock  in  the  Times  F*ublishing  Co., 
St.  Petersburg,  Fla.,  will  change  its 
name  to  The  Poynter  Institute  for 
Media  Studies,  effective  next  January 
1. 


Viewpoints 

(Continued  from  page  10) 


I  controlled  the  power  in  the  U.S.  Sen¬ 
ate.  We  didn’t  control  the  U.S.  Senate. 
Then  I  started  reading  stories  that  our 
strength  was  waning.” 

Weyrich  said  he  spent  a  “good  deal 
of  time  analyzing  this.”  He  said  he  read 
in  newspapers  that  the  Rev.  Jerry  Fal- 
well  and  the  Moral  Majority’s  power 
were  dwindling.  “But  in  fact,  it  is  3'/’ 
times  as  large  in  numbers  and  richer,” 
Weyrich  said. 

“None  of  us  ever  claimed  we  have 
this  kind  of  control  and  power  claimed 
in  the  media.” 

Weyrich  insisted  that  his  constituen¬ 
cy  in  the  Democracy  is  “growing  in 
size,  scope  and  activity”  and  that  “any 
suggestion  we’re  dropping  off  is  not 
accurate.”  Weyrich  identified  himself 
as  “advisor  to  the  Religious  Right  in  his 
experience  with  them.”  Weyrich  de¬ 
nounced  as  inaccurate  the  portrayal  of 
these  people  as  on  the  offensive  and 
“ready  to  shove  their  values  down  ev¬ 
erybody’s  throat.” 

Weyrich,  who  said  he  is  a  Catholic, 
added:  “They  want  their  Christian 
schools.  Yes,  they  have  religious  views 
on  prayer  and  against  abortion.  But  the 
average  Religious  Fundamentalist  is 
not  on  the  offensive.  They  feel  that  cer¬ 
tain  rights  were  taken  away  from  them. 
Look  around  you  and  track  the  political 
movements  accurately  and  you  will 
avoid  coverage  in  extremes.” 

Pointing  to  what  he  called  a  “miscue 
by  the  media,”  Weyrich  advised  edi¬ 
tors,  “Be  a  little  closer  to  the  scene.” 
He  then  told  of  a  Chicago  Tribune  re¬ 
porter  he  had  filled  in  for  several  hours 
with  facts  and  details  about  the  move¬ 
ment  he  represents.  “She  had  said  she 
was  doing  a  big  multi-series  on  the  New 
Religious  Right  and  she  said  to  me, 
'This  is  all  very  interesting  because  I’ll 
soon  be  in  Lynchburg,  Va.,  to  go  to  the 
Rev.  Fallwell’s  church  and  I’ve  never 
been  inside  of  a  church  before!”’ 

In  his  remarks,  Jackson,  who  is  pres¬ 
ident  of  his  own  organizaton.  Opera¬ 
tion  PUSH,  did  not  announce  his  ru¬ 
mored  presidential  candidacy  to  edi¬ 
tors,  but  elaborated  on  why  he  felt  the 
necessity  for  a  black  candidate  in  the 
primaries.  He  was  appealing  to  the  na¬ 
tion’s  newspaper  editors  to  “bring  en¬ 
lightenment”  so  they  would  “redirect 
energies.”  “You  know  what  you  have 
not  done  and  how  long  you  have  not 
done  it”  .  .  .  “Amen,”  the  Baptist 
minister  said,  in  letting  them  know  how 
he  feels  about  their  coverage  of  black 
concerns. 

He  scolded  them  for  “not  seeing 
blacks  as  people,  of  not  seeing  Hispa- 

(Continued  on  page  12) 
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Report  shows  newspapers 
remain  largely  segregated 


Progress  in  the  American  newspaper 
industry’s  five-year  effort  to  increase 
the  number  of  minority  journalists  it 
employs  ground  to  a  near  halt  during 
the  past  year. 

According  to  a  report  of  the  ASNE 
Committee  on  the  Minorities,  the  per¬ 
centage  of  minorities  in  the  profession¬ 
al  newsroom  workforce  of  daily  news¬ 
papers  rose  by  less  than  a  tenth  of  a 
percent  last  year.  With  the  exception  of 
a  very  slight  increase  in  the  total  num¬ 
ber  of  minorities  there  was  almost  no 
change  in  1983  as  compared  to  1982. 

The  continued  erosion  in  the  effort  to 
desegregate  America’s  newspaper 
newsrooms  confirms  a  trend  identified 
in  last  year’s  ASNE  study  which  re¬ 
ported: 

“The  rate  of  progress  in  integrating 
newspaper  staffs  has  declined  consis¬ 
tently  and  increasingly  during  each  of 
the  last  five  years — the  very  years  in 
which  the  most  sustained  and  broad- 
based  push  was  being  made.’’ 

Responses  from  the  858  general  cir¬ 
culation  daily  newspapers — 50  percent 
of  the  nation’s  total — which  partici¬ 
pated  in  this  employment  study  indi¬ 
cate  that: 

—  60%  of  the  nation’s  daily  news¬ 
papers  employ  no  minority  journalists. 
That  figure  is  unchanged  from  last  year. 

—  The  total  number  of  minority  jour¬ 
nalists  in  daily  newspapers  increased 
by  100  to  2,800  last  year.  According  to 
projections  based  on  survey  returns, 
the  total  number  of  persons  currently 
employed  in  newspaper  newsrooms  is 


about  50,000.  The  positions  covered  by 
the  study  are  reporters,  copy  editors, 
photographers  and  artists  and  news  ex¬ 
ecutives. 

—  Minorities  are  5.6%  of  all  news¬ 
paper  journalists.  Last  year  they  were 
5.5%  of  the  newsroom  workforce. 

—  The  rate  of  increase  in  the  number 
of  minority  journalists  continued  its 
downward  trend  for  the  fifth  consecu¬ 
tive  year.  Between  1978  and  1979  there 
was  a  .5%  increase  in  the  percentage  of 
minorities  in  the  newspaper  newsroom 
workforce — from  4%  to  4.5%.  Between 
1982  and  1983  the  increase  was  less 
than  a  tenth  of  a  percent. 

The  newspaper  industry  remains 
largely  segregated.  Ninety-seven  per¬ 
cent  of  all  newspaper  news  executives 
are  white.  Ninety-six  percent  of  all 
copy  editors  are  white,  as  are  94  per¬ 
cent  of  all  reporters  and  92  percent  of 
all  photographers  and  artists. 

Of  the  newspapers  that  do  employ 
minority  professionals  in  their  news¬ 
rooms,  an  analysis  by  circulation  cate¬ 
gory  indicated  gains  continue  to  be  made 
in  papers  with  circulations  under 
25,000  but  newspapers  in  the  25,000  to 
100,000  category  showed  a  decline  for 
the  first  time. 

1981  was  the  first  year  since  the 
annual  survey  began  that  showed  a 
shift  towards  the  majority  of  minority 
journalists  working  at  newspapers  with 
a  circulation  of  under  100,000.  While 
this  continues  to  be  the  case,  a  leveling 
trend  seemed  evident  in  this  year’s  re¬ 
turns. 


Percentage  of  newspapers 

In  7  circulation  categories  employing  minority  Journalists 
1978,  1981,  1982,  1983 


1978 

1981 

1982 

1983 

Over  500,000 

100 

100 

100 

100 

250,000  to  500,000 

100 

100 

100 

100 

100,000  to  250,000 

100 

100 

100 

100 

50,000  to  100,000 

77 

87 

89 

87 

25,000  to  50,000 

46 

59 

60 

57 

10,000  to  25,000 

23 

32 

35 

37 

Under  10,000 

12 

14 

14 

16 

(This  study  of  the  employment  of 
whites  and  minorities  who  work  as  news¬ 
room  professionals  at  daily  newspapers 
is  prepared  annually  for  the  American 
Society  of  Newspaper  Editors  by  the 
Frank  E.  Gannett  Urban  Journalism 
Center  at  the  Medill  School  of  Journal¬ 
ism,  Northwestern  University.) 


Newspapers  with  a  circulation  ot 
under  100,000  are  important  because 
they  contain  the  majority  of  job  slots  in 
the  newspaper  industry  and  it  is  at  such 
newspapers  that  most  persons  begin 
their  newspaper  career. 

A  study  of  minority  journalists  as  a 
percentage  of  the  total  professional 
newsroom  workforce  in  various  cir¬ 
culation  categories  shows  that  the  only 
two  circulation  categories  that  have 
consistently  shown  upward  growth  are 
(Continued  on  page  16) 
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nics  as  fully  human.  When  you  are  not 
seeing  us  as  people,’’  Jackson  said,  “it 
costs  talent,  it  costs  circulation,  it  costs 
ads  .  .  .  We  are  struggling  to  be 
judged  as  substance,  not  as 
stereotypes.’’  Jackson  was  not  con¬ 
cerned  about  the  freedom  of  the  press, 
but  of  “fairness.’’  He  said  his  consti¬ 
tuency  is  “constantly  perceived  by 
people  who  are  stangers  to  us.’’  He 
talked  of  “rage”  and  his  feeling  that  the 
“media  underestimates  the  train  of 
abuses”  against  black  people.  He  said  a 
lot  was  missed  by  the  Chicago  mayoral 
election.  He  cited  the  media’s  lack  of 
understanding  of  the  “non-violent 
boycott”  by  blacks  of  former  Chicago 
Mayor  Jane  Byrne’s  Chicago  Fest.  He 
credited  the  youth. 

“We  are  perceived  as  less  hard¬ 
working  than  we  are.  We  are  projected 
as  a  government-aid  phenomena  and  as 
less  patriotic  than  we  are.  (‘No  black 
has  ever  been  convicted  of  treason.’) 
We  are  projected  as  less  universal  than 
we  are.” 

Jackson  said  that  when  he  returned 
from  a  17-day  tour  of  South  Africa, 
there  was  not  one  interview  with  him  in 
the  Chicago  newspapers,  nor  were 
there  interviews  with  him  when  he  re¬ 
turned  from  the  Middle  East  or  when  he 
took  a  position  on  SALT  II. 

And  Jackson  enunciated,  “We  are 
projected  as  fewer  than  we  are,  in  a 
lower  census  count.  And  we  are  viewed 
as  more  violent  than  we  are.”  He  said 
newspapers  ought  to  allow  black  lead¬ 
ers  the  same  access  that  he  feels  black 
athletes,  singers  and  dancers  have. 
“Allow  us  to  penetrate  the  minds  of 
whites.  Give  America  a  chance  to  hear 
some  of  our  ideas.”  He  said  that  his 
blackness  is  as  evident  as  someone 
else’s  “whiteness.” 

Jackson  called  for  a  big  voter  reg¬ 
istration  drive  among  blacks  in  the 
South,  telling  editors  that  his  crusade 
could  “change  the  options”  of  con¬ 
servative  Sens.  Jesse  Helms  and  Strom 
Thurmond  and  the  direction  of  the 
Democratic  Party.  Weyrich  also  told 
editors  that  they  should  be  aware  of  a 
lot  of  unregistered  conservative  voters 
in  the  Southern  states.  Jackson  said  he 
was  brought  up  in  Greenville,  South 
Carolina,  “where  the  whites  have  the 
jobs  and  the  blacks  were  trying  to  get 
them.” 

$70  million  deal 

Field  Enterprises  Inc.  said  (May  18) 
that  is  has  agreed  to  sell  WKBD-tv  in 
Detroit  to  Cox  Communications  for  ab¬ 
out  $70  million  in  cash.  Field  will  retain 
balance  sheet  assets. 
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Gannett  editors  protest 
taking  back  seat  to  Today 


Gannett’s  newspaper  editors  were 
up  in  arms  over  what  they  saw  as  pre¬ 
ferential  treatment  given  to  USA  Today 
by  Gannett  News  Service  at  the  ex¬ 
pense  of  in-depth  stories  and  regional 
coverage  for  their  papers. 

The  discontent  came  to  light  in  April 
after  John  Quinn,  editor  of  Today  and 
chief  news  executive  of  the  company, 
asked  Gannett  editors  for  their  views 
on  the  deployment  of  the  company’s 
news  resources. 

Gannett  publishes  85  dailies  in  addi¬ 
tion  to  Today. 

Quinn  also  appointed  a  five-person 
task  force  headed  by  Nancy  Woodhull, 
managing  editor/news  at  USA  Today, 
to  assess  the  editors'  comments  and 
recommend  changes  in  GNS  opera¬ 
tions. 

Others  on  the  task  force  were  Paula 
Moore,  co-managing  editor  of  El  Paso 
(Tex.)  Times;  Charles  Nutt,  executive 
editor  of  Bridgewater  (N.J.)  Courier- 
News;  Gary  Watson,  publisher  of 
Rockford  (Ill.)  Register  Star;  and 
Robert  Ritter,  executive  editor  of  Reno 
(Nev.)  Gazette  and  Journal. 

Gannett  news  executives  met  for 
their  annual  meeting  in  Denver  on  May 
13,  following  the  conclusion  of  the 
American  Society  of  Newspaper  Edi¬ 
tors’  conference.  Allen  H.  Neuharth, 
chairman  and  president,  John  Hesel- 
den,  deputy  chairman,  Quinn,  John 
Curley,  head  of  Gannett’s  newspaper 
division,  and  James  Geehan,  vicepresi¬ 
dent  and  general  manager  of  Gannett 
News  Service  attended  the  meeting 
which  addressed  the  problems  unco¬ 
vered  in  Woodhull’s  May  1 1  report  on 
the  task  force’s  findings. 

Woodhull  noted  that  over  40  Gannett 
editors  and  publishers  made  their  views 
known  to  headquarters.  The  task  force 
met  in  Washington  on  May  1  and  2  to 
review  the  responses. 

“The  task  force  found  a  lot  of  con¬ 
cern  about  the  future,”  Woodhull 
wrote.  “Editors  seem  to  agree  that  the 
time  is  now  for  all  good  people  in  Gan¬ 
nett  to  remember  that  there  is  more  to 
this  organization  than  USA  Today.” 

Woodhull  said:  “The  problem  most 
stated  by  Gannett  editors  was  that  on 
too  many  days  the  majority  of  the  GNS 
report  has  been  the  USA  Today  report. 
Many  GNS  national  stories  that  would 
have  been  exclusive  to  Gannett  mem¬ 
ber  newspapers  are  now  appearing  ver¬ 
batim  in  USA  Today,  a  problem  of 
newspapers  in  the  same  market  with 
USA  Today.” 

Woodhull  stated  editors  were  also 
“bothered”  that  some  state  bureau 
vacancies  went  “unfilled  for  a  while” 
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and  that  some  regional  stories  in 
Washington  “might  have  gotten  short 
shrift  because  regional  reporters  were 
detached  to  help  USA  Today.” 

The  editors  “stressed  returning  to  ‘a 
GNS  of  the  old  days,’  ”  Woodhull  said, 
and  “urged  that  an  exclusive  report  be 
gotten  of  the  state,  regional  and  nation¬ 
al  fronts  for  all  member  use.” 

Other  concerns  of  editors  were  that 
GNS  reports  too  often  duplicated  wire 
service  reports  and  that  it  was  no  longer 
providing  Gannett  newspapers  with  in- 
depth  stories  about  national  events. 

Woodhull’s  report  contained  com¬ 
ments  from  Gannett  editors  in  addition 
to  recommendations  for  improving 
GNS  operations. 

“GNS  should  continue  to  focus  on 
regional  news  .  .  .We  need  all  the 
help  we  can  get  in  Sacramento,”  said 
Dave  Smith,  editor  of  San  Rafael 
(Calif.)  Independent-Journal.  “Read¬ 
ers  here  would  be  better  served  by  stor¬ 
ies  written  from  a  state  or  regional  pers¬ 
pective  than  from  a  national  perspec¬ 
tive.” 

Regarding  GNS  coverage  of  regional 
beats  in  Washington  D.C.,  Sid  Hurl- 
burt,  executive  editor  of  Wilmington 
(Del.)  News-Journal,  said,  “There  is 
serious  concern  over  what  is  perceived 
as  GNS  loss  of  staff  and  clout  to  do  the 
job  for  us  and  other  local  papers.” 

Added  Marvin  Jones,  managing  edi¬ 
tor  of  Chillicothe  (Ohio)  Gazette:  “Be¬ 
fore  the  era  of  USA  Today,  GNS- 
Washington  served  as  the  Gazette’s 
eyes  and  ears  in  Washington.  No  longer 
do  we  receive  reports  of  what  our  read¬ 
ers’  congressmen  are  up  toon  the  hill.” 

“Don’t  duplicate  AP’s  breaking 
news  unless  you  can  meet  or  beat  their 
quality  and  timing  consistently.  If  you 
do  duplicate,  send  the  GNS  story  to  us 
in  an  advisory  and  get  it  to  us  quickly. 
Update  consistently,  so  we  can  count 
on  it,”  said  Scott  Merville,  assistant 
city  editor  of  El  Paso  Times. 

“I’d  like  to  see  more  analysis  and 
commentary  and  in-depth  enterprise — 
types  of  stories  unlikely  to  make  their 
way  into  USA  Today,”  said  Sue  Bur- 
zynski,  managing  editor.  Port  Huron 
(Mich.)  Times  Herald. 

“I  sincerely  believe  Gannett  should 
take  one  step  back  from  USA  Today 
and  bolster  its  original  national  effort, 
Gannett  News  Service,”  stated  Harry 
A.  Nordwick,  managing  editor  of  Sali¬ 
nas  Californian.  “The  toughest  job 
should  come  first;  i.e.,  longer,  in-depth 
stories  about  national  events.” 

Several  editors  also  were  concerned 
that  their  readers  were  not  getting  stor¬ 
ies  that  appeared  in  USA  Today  and 


asked  that  Today  copy  be  moved  on  the 
GNS  wire. 

“There  would  be  nothing  wrong  with 
GNS  getting  it  (Today  copy)  to  re¬ 
gionalize  it  for  the  different  markets 
and  areas,”  commented  William  Flor¬ 
ence,  managing  editor  of  Sioux  Falls 
(S.D.)  Argus  Leader. 

Ronald  D.  McMahan,  editor  of 
Knoxville  (Tenn.)  Journal,  stated: 
“From  a  competitive  standpoint,  we 
should  duplicate  USA  Today  material. 
This  could  turn  into  an  advantage  be¬ 
cause  our  readers  will  realize  that  they 
can  get  all  the  local  news  and  sports 
they  are  used  to  getting  from  us  as  well 
as  the  best  of  USA  Today.  Matter  of 
fact,  we  might  run  a  column  called 
‘Best  of  USA  Today.’  ” 

Gannett  editors’  concerns  about 
coverage  extended  to  sports.  “We 
had  been  led  to  believe  that  GNS  would 
be  covering  the  NCAA  tournament 
when  it  played  in  Syracuse  and  there¬ 
fore  we  did  not  double  team  by  sending 
our  own  reporters,”  said  Donna  Hage- 
mann,  executive  editor  of  Utica  (N.Y.) 
Daily  Press  and  Observer  Dispatch. 

“The  GNS  wire  report  showed  four 
articles  on  the  tournament — three  of 
them  having  been  done  for  USA 
Today.” 

We’d  like  to  have  broader  alternative 
coverage  in  sports,”  said  Emmett  K. 
Smelser,  executive  editor  of  Richmond 
(Ind.)  Palladium-Item. 

A  final  request,  by  Carl  Shierhon, 
managing  editor  of  Iowa  City  Press, 
was  for  “more  timely”  distribution  of 
USA  Today  pictures  and  graphics  “to 
the  hinterlands.” 

In  response  to  the  editors’  com¬ 
ments,  the  task  force  recommended 
that  Gannett  “immediately”  fill  all 
vacancies  in  its  state  and  regional 
bureaus  and  resume  regular  coverage 
of  the  regional  beats  in  Washington. 

Other  recommendations  for  GNS 
were: 

Do  not  try  to  compete  with  wires  on 
breaking  stories  but  do  increase 
amount  of  enterprised  sidebars  and 
analyses  on  the  news; 

Increase  the  amount  of  exclusive 
GNS  stories; 

Provide  alternatives  to  USA  Today 
copy,  especially  for  papers  in  USA  To¬ 
day  markets; 

Provide  a  GNS  sports  package  in 
addition  to  USA  Today  sports  stories; 

Provide  a  more  comprehensive 
graphics  package,  especially  tapping 
USA  Today  material; 

Involve  Gannett  member  papers  in 
Gannett  News  Service  through  better 
coordination  of  members  skills  and 
brainstorming  sessions  both  at  GNS 
headquarters  in  Washington  and 
around  the  country. 

The  report  suggested  that  GNS  edi¬ 
tors  should  “become  the  architects  of 
(Continued  on  page  21) 
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UPl’s  Small  urges  editors: 

Judge  us  by  our  product, 
not  by  our  personalities 


By  John  Consoli 

Conceding  that  the  appearance  by 
United  Press  International's  two  own¬ 
ers  on  the  program  at  last  week's  Amer¬ 
ican  Society  of  Newspaper  Editors 
annual  meeting  was  a  "missed  oppor¬ 
tunity”  to  sell  editors  on  the  wire  ser¬ 
vice,  UPl  president  Bill  Small  enumer¬ 
ated  reasons  why  newspapers  should 
become  UPl  subscribers  in  an  inter¬ 
view  (May  17)  in  New  York  with  E&P. 

Small  also  responded  to  critics  who 
contend  that  UPl  management  is 
broadcast  oriented,  stating  that  he  has 
devoted  “90%  of  my  time  or  more”  to 
newspaper  service  since  joining  the 
wire  service  seven  months  ago. 

“UPl  is  in  strong  editorial  hands,” 
said  Small,  who  urged  the  newspaper 
industry  to  “judge  us  by  the  product  we 
produce,  not  by  the  personalities.” 
Small  was  making  an  indirect  reference 
to  questions  that  have  been  raised  by 
some  editors  about  the  UPl  owners  be¬ 
cause  they  have  limited  newspaper  ex¬ 
perience. 

“I've  spoken  to  Bill  Geissler  (one  of 
two  UPl  owners,  the  other  being  Doug¬ 
las  Ruhe),”  Small  said.  “He  knows 
from  the  reaction  in  the  press  that  he 
did  not  do  well  at  the  ASNE  meeting.” 

Small  said  that  in  his  role  as  president 
he  has  spent  most  of  his  time  working  to 
improve  the  news  product.  He  was  ori¬ 
ginally  scheduled  to  attend  the  ASNE 
session  with  Ruhe  and  Geissler,  but 
came  down  with  the  flu. 

He  said  the  invitation  to  attend  came 
from  ASNE  outgoing  president  John 
Quinn  of  Gannett  Co.  just  a  few  days 
before  the  start  of  the  meeting. 

Some  editors  at  the  meeting  felt  Geis¬ 
sler  and  Ruhe  were  not  specific  enough 
in  their  responses  to  a  question  asked 
by  two  different  editors:  “What  can 
you  provide  newspaper  editors  that  AP 
cannot  provide  at  the  present  time?” 
(E&P,  May  14). 

Small  said  if  he  had  been  present  at 
the  meeting  he  would  have  responded 
by  citing  several  specific  changes  in  the 
news  product  that  have  been  made  over 
the  past  seven  months,  as  well  as  the 
opening  of  several  new  “one  man” 
news  bureaus  and  a  restructuring  of  the 
news  operation  to  strengthen  domestic 
coverage. 

“We  feel  we  can  provide  an  addition¬ 
al  service  to  newspapers  with  our 
domestic  reports,”  he  said.  “Especial¬ 
ly  with  our  individual  state  reports.” 


He  said  a  new  practice  has  regional  edi¬ 
tors  providing  regional  spinoffs  of 
national  stories — how  a  national  issue 
effects  a  specific  state  or  region. 

Small  touted  what  he  called  UPl's 
strong  coverage  in  the  Middle  East, 
specifically  mentioning  Beirut,  where 
two  UPl  reporters  won  the  Overseas 
Press  Club  award  for  their  coverage  of 
the  Beirut  massacre  (E&P,  May  14). 

“There  are  editors  who  have  spoken 
of  redundancy  of  AP  and  UPl  cover¬ 
age,”  Small  said.  “They  say  ‘they're  in 
Beirut,  you're  in  Beirut.  Why  do  we 
need  both?”' 

Small  said,  “Any  editor  who's  put¬ 
ting  together  an  important  story  wants 
wants  all  the  information  possibly 
available  on  that  story.  Sometimes  we 
are  ahead  of  AP  on  a  story  and  some¬ 
times  they  are  ahead  of  us.  But  stories 
that  move  under  that  ubiquitous  byline 
‘combined  dispatches'  are  much  bet¬ 
ter,  more  complete,  from  an  editor's 
point  of  view.” 

Small  added,  “Check  with  those  put¬ 
ting  out  the  news  product,  even  those 
newspapers  like  the  New  York  Times  or 
Los  Angeles  Times  that  pride  them¬ 
selves  on  covering  the  very  big  stories 
themselves.  What  you'll  find  is  before 
they  do  that  big  story,  they  are  looking 
at  both  wire  services  to  see  what 
they've  written.” 

Small  said  he  has  great  pride  in  UPl's 
photo  department  which,  he  said,  “we 
think  is  better  than  AP's.”  He  said  both 


CHIEFS — H.L.  Stevenson,  editor-in- 
chief,  United  Press  Internotionol,  and 
Watson  Sims,  editor.  New  Brunswick 
(N.J.)  Home  News,  chatted  briefly  at  the 
ASNE  Convention.  Sims  was  o  reporter 
for  AP  before  moving  over  to  the  news¬ 
paper  editing  side. 

UPl  and  AP  come  up  with  their  share  of 
photo  exclusives,  which  includes 
obtaining  exclusive  photos  from  free¬ 
lance  sources.  Subscribing  to  just  one 
wire  services  means  many  newspapers 
miss  out  on  such  photos,  he  said. 

Small  said  UPl  will  offer  10  special 
news  packages  this  year,  which  sub¬ 
scribers  can  use  to  put  together  special 
sections  that  will  enable  them  to  garner 
additional  ad  revenues.  Among  them, 
he  said,  is  a  graduation  package  and  a 
get-ready-for-summer  package. 

These  packages,  he  said,  contain  a 
combination  of  staff  written  articles 
and  stories  contributed  by  outside  ex¬ 
perts  in  the  field. 

“Not  all  the  stories  come  from  our 
features  department  in  New  York,”  he 
said.  “Many  are  generated  from  repor¬ 
ters  in  different  regional  bureaus 
around  the  country.” 


(Continued  on  page  36) 


ALL  SMILES — The  lively  and  interesting  ASNE  meeting  kept  editors  smiling,  and 
attesting  to  that  fact  are  (left  to  right):  Chuck  Withers,  columnist  for  Rochester  (Minn.) 
Post-Bulletin;  Burl  Osborne,  executive  editor,  Dallas  Morning  News;  and  Larry  O'Don¬ 
nell,  managing  editor.  Wall  Street  Journal. 
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Reflecting  on  ASNE 
convention  messages 


By  John  C.  Quinn 
President,  ASNE 

The  time  is  appropriate  for  a  little 
retrospection,  as  our  Society  moves  to 
a  new  era. 

As  has  been  duly  noted,  Gene  Gian- 
carlo  is  retiring  after  two  decades  be¬ 
fore  the  mast. 

Officially,  Gene  will  turn  the  reins  of 
the  executive  directorship  to  Lee  Stin¬ 
nett  at  mid-year  and  will  stay  with  us 
until  year-end  to  assist  in  the  orderly 
transition. 

That  will  include  completion  of  the 
relocation  of  ASNE  offices  in  the 
Newspaper  Center  at  Reston. 

We  expect  to  be  in  those  new  offices 
in  the  ANPA  headquarters  building  by 
the  end  of  next  month  and  invite  all  of 
you  who  are  in  the  Reston  neighbor¬ 
hood  of  the  Newspaper  Center  to  come 
by  for  an  inspection .  We  are  very  proud 
of  the  new  quarters. 

Let  us  turn  now  to  the  platform  per¬ 
formances  of  this  convention. 

Your  program  planning  team  of 
Quinn,  Maynard,  McMillan  and  com¬ 
pany  did  not  expect  any  great  lessons  of 
journalism  from  sex  symbols  or  from 
the  ins  and  outs  of  government,  or  from 
sports  enterpreneurs  or  from  advertis¬ 
ing  hucksters,  but  we  did  believe  they 
could  stir  our  consciousness  and  frank¬ 
ly  some  did  so  far  beyond  our  expecta¬ 
tions.  But  whatever  our  views  on  our 
speakers'  views,  let  us  comb  their  con¬ 
versations  for  the  kernel  of  insight  that 
will  translate  the  experience  of  this 
convention  into  practical  value  for  our 
everyday  newsroom  lives. 

OPPORTUNITY.  Notwithstanding 
the  heresy  of  a  marketing  huckster  talk¬ 
ing  to  editors  about  newspapers,  Leo 
Bogart  told  us  that  our  dailies  are  read 
in  75%  of  all  U.S.A.  households,  by 
67%  of  all  American  adults,  by  53%  of 
those  below  the  poverty  level  who  look 
to  us  for  something  of  value  and  that 
77%  of  all  of  our  pages  are  opened  and 
looked  at  by  the  typical  reader.  Mr. 
Bogart  called  that  power. 

But  I  heard  opportunity,  the  oppor¬ 
tunity  to  grasp  those  statistics  and  to 
focus  sharply  on  serving  those  readers 
in  their  own  terms. 

RESPONSIBILITY.  Warren  Beatty 
shared  his  view  that  when  a  reporter 
walks  in,  Beatty’s  privacy  ends  and  the 
reporter’s  freedom  begins,  hinting  at 


(Excerpts  from  a  presentation  to  the 
American  Society  of  Newspaper  Editors 
annual  convention,  held  in  Denver,  May 
12,  1983.) 
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the  larger  issues  of  adversarial,  inves¬ 
tigative  or  even  gossipy  journalism. 

But  I  heard  responsibility,  the  re¬ 
sponsibility  of  good,  old-fashioned 
shirt-sleeve  editing  to  inject  itself  as  the 
essential  third  party  to  the  conversa¬ 
tion  between  the  news  source  and  the 
news  staffer  to  make  certain  the  news 
report  is  responsible  to  the  reader. 

APOLOGIES.  Robert  Redford 
raised  the  glass  jaw  image  of  the  press 
and  Mr.  Beatty  urged  the  press  to  be  as 
tough  in  covering  itself  as  it  is  on  other 
shortcomings  of  society,  raising  again 
the  fashionable  theme  of  arrogance  in 
the  press,  a  point  not  without  some 
basis  in  reality. 

But  I  heard  apologies,  apologies  de¬ 
scribed  that  very  afternoon  as  editors 
from  New  York,  Chicago  and  else¬ 
where  talked  among  ourselves  about 
new  efforts  to  go  into  print  with  hind¬ 
sight  editing  and  to  tell  readers  when 
we  feel  our  news  judgment  has  strayed 
and  our  stories  have  been  misplayed 
further  testimony  that  being  a  journalist 
does  not  mean  never  having  to  say  you 
are  sorry. 

STEWARDSHIP.  Secretary  Watt, 
amid  his  theater  of  the  wild,  spoke  his 
views  on  responsible  stewardship  of 
this  nation’s  land  and  resources  and 
within  hours  former  Secretary  Andrus 
charged  that  Mr.  Watt  neither  knows 
nor  understands  stewardship,  together 
dramatizing  the  difficult  role  of  the 
press  in  communicating  all  points  of 
such  a  controversy. 

But  I  heard  stewardship,  ste¬ 
wardship  of  an  even  more  precious 
national  treasure,  the  public’s  right  to 
know  and  understand  and  the  very 
large  role  we  must  play  in  communicat¬ 
ing  the  real  issues  for  our  future. 

INTEGRITY.  Secretary  Watt  said 
the  difference  between  his  plea  to  the 
press  and  what  he  called  his  opponents’ 
manipulation  of  the  press  was  that  they 
were  successful  and  he  was  not.  He 
echoed  President  Reagan’s  recent  com¬ 
ment  that  television  news  has  an  ele¬ 
ment  of  show  business,  but  that  does 
not  bother  him,  “If  it  is  in  my  favor,’’ 
both  reflecting  that  you-must-be-with- 
me-or-you’re-against-me  misunder¬ 
standing. 

But  I  heard  integrity,  integrity  in  our 
every  day,  every  edition  attention  to 
make  our  news  columns  fair  and  accu¬ 
rate  before  the  fact  and  saying  we  are 
sorry  in  public  when  we  fail  in  that  mis¬ 
sion. 

FOCUS.  As  we  move  through  this 
afternoon’s  final  program  segment,  we 
shall  hear  assorted  views  on  the  ways 


and  means  of  delivering  all  the 
appropriate  news  and  information  to 
local  and  national  audiences  across  the 
nation  amid  this  generation’s  informa¬ 
tion  explosion. 

But  1  shall  be  listening  for  focus,  the 
focus  we  as  daily  newspaper  editors 
must  have  on  our  particular  role  in 
serving  our  particular  audience  from 
our  particular  place  in  the  panorama  of 
information  services,  without  being  in¬ 
timidated  by  our  critics  or  stampeded 
by  our  competitors  or  influenced  by 
anything  other  than  our  sharp  aim  at 
our  own  constituents. 

Let  us  conclude  this  1 983  annual  con¬ 
vention  of  our  American  Society  of 
Newspaper  Editors  ready  to  carry  that 
passion  back  into  our  everyday  editing 
lives. 

Let  us  stoke  the  professional  fires  in 
our  bellies. 

Let  us  unleash  the  excitement  that 
goes  with  editing  a  newspaper. 

Let  us  come  down  off  our  pedestals 
of  great  issues  and  grasp  our  pencils, 
our  cursors,  to  edit  still  better  news¬ 
papers. 

Let  us  delegate  those  worthy  but  dis¬ 
tracting  chores  of  MBOs  and  budgets 
and  professional  politics  and  manage¬ 
ment  niceties  so  that  we  concentrate 
our  minds  this  year  on  hard-nosed  edit¬ 
ing  and  first-person  newsroom  lead¬ 
ership. 

Let  us  trade  our  worries  about 
marketing  statistics  for  every  edition 
efforts  to  grab  our  readers  with  every 
page. 

Let  us  temper  any  arrogant  tempta¬ 
tions  to  decide  we  know  what  is  best  for 
our  readers  with  a  little  humble  recog¬ 
nition  that  our  readers  are  quite  ready, 
willing  and  able  to  make  those  deci¬ 
sions  for  themselves,  thank  you. 

Let  us  exchange  the  nice  warm  feel¬ 
ing  or  morning-after  critiques  for  a  little 
more  night-before,  feet-to-the-fire  edit¬ 
ing  leadership. 

Let  us  reach  beyond  the  convenient 
back-to-basics  cliche,  important  as  that 
is,  too,  and  instill  fresh  spirit  and 
personality  into  the  editing  of  our  news¬ 
papers. 

Let  us  dissolve  the  frustrations  that 
are  inevitable  in  the  merciless  world  of 
deadlines  with  a  fresh  dedication  to  edit 
as  well  as  we  know  how  every  minute 
of  our  working  lives. 

Let  us  move  toward  the  end  of  this 
convention  and  this  visit  with  our  most 
hospitable  colleagues  with  proper 
humility  and  due  respect  for  our  re¬ 
sponsibilities,  with  neither  anxiety  nor 
apologies  about  the  role  we  must  fill, 
with  refreshed  excitement  to  step  into 
the  daily  firing  line  and  translate  the 
ideas  of  this  meeting  into  new  meaning 
for  our  readers. 

Let  us  return  home  thanking  God 
that  we  have  a  part  in  this  wonderful 
world  of  daily  journalism. 
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Minorities 

(Continued  from  page  12) 


California  daily  pays  tribute 
to  first  U.S.  sports  department 


the  5,000  to  10,000  category  and  the 
over  500,000  category.  However  the 
over  500,000  category  has  not  yet 
reached  the  double  digit  category,  even 
though  many  of  the  communities 
served  by  those  papers  have  large 
minority  populations. 


One  hundred  years  ago  this  month, 
the  first  sports  department  of  a  daily 
American  newspaper  was  created  and 
the  Peninsula  Times  Tribune  in  Palo 
Alto,  California,  has  published  a  spe¬ 
cial  section  to  honor  the  nation’s  news¬ 
paper  sports  departments. 


Percentage  of  minority  lournallsts  working 
for  newspapers  with  circulations  above  and  below  100,000 
1978,  1981,  1983 


Over  100,000 
Under  100,000 


1978 

57 

43 


1981 

46 

54 


1983 

49 

51 


Minority  Journalists  as  a  percentage  of  the  professional  workforce 
of  newspapers  In  8  circulation  categories 
1980,  1981,  1982,  1983 


1980 

1981 

1982 

1983 

Over  500,000 

7.2 

8.8 

9.2 

9.4 

250,000  to  500,000 

6.4 

8.4 

7.8 

7.8 

100,000  to  250,000 

6.3 

6.4 

6.5 

6.0 

50,000  to  100,000 

5.6 

5.8 

4.0 

6.3 

25,000  to  50,000 

4.2 

4.4 

4.6 

3.4 

10,000  to  25,000 

3.1 

3.8 

1.9 

4.4 

5,000  to  10,000 

2.4 

2.7 

3.6 

3.7 

Under  5,000 

2.8 

2.3 

5.5 

3.8 

There  was  practically  no  change  in 
the  distribution  of  minorities  in  the 
workforce  according  to  job  category. 

As  in  the  past,  minorities  are  under- 
represented  on  the  copy  desk  and  in  the 
decision-making  news  executive 
category. 

Percentage  distribution 
of  whites  and  mlnorltes  among  job  categories 
1978,  1981,  1982,  1983 


WHITES 

1978 

1981 

1982 

1983 

Reporters 

54 

55 

53 

52 

Photographers/artists 

10 

10 

11 

11 

Copy  desk 

23 

20 

20 

20 

News  executives 

13 

16 

17 

17 

MINORITIES 

Reporters 

67 

64 

63 

61 

Photographers/artists 

13 

14 

15 

15 

Copy  desk 

16 

15 

15 

15 

News  executives 

4 

6 

8 

8 

Minority  employment  In  dally  newspapers 
projections  based  on  responses  to  annual  employment  survey 


Total 

Minorities  in 

%  Minorities 

Rate  of  increase 

workforce 

workforce 

in  workforce 

minorities  in 
workforce 

1978 

43,000 

1,700 

4.0 

1979 

45,000 

1,900 

4.5 

+  .5 

1980 

47,000 

2,300 

4.95 

+  .45 

1981 

45,500 

2,400 

5.3 

+  .35 

1982 

49,000 

2,700 

5.5 

+  1.2 

1983 

50,000 

2,800 

5.6 

+  .1 

Leonard  Koppett,  former  sports  wri¬ 
ter  for  the  New  York  Times,  and  now 
editor  of  the  Times  Tribune,  wrote  a 
column  on  the  lead  page  of  the  section 
in  which  he  traced  the  roots  of  sports 
departments.  The  section  is  titled 
“Sports  Heritage,  100  Years  of  Re¬ 
porting.” 

“May  11  as  an  anniversary  date  is 
somewhat  arbitrary,”  Koppett  wrote. 
“It  is  the  first  day  that  (Joseph  Pulit¬ 
zer’s)  The  World  (published  in  New 
York  City)  appeared  under  Pulitzer’s 
control.  The  process  of  forming  a 
sports  department  was  under  way,  but 
the  actual  changes  in  working  proce¬ 
dure  happened  gradually  over  a  period 
of  weeks. 

“Putting  all  the  sports  news 
together,  in  one  portion  of  the  paper  in 
a  fairly  consistent  way,  already  was  a 
common  practice. 

“What  Pulitzer  did,  however,  was  to 
take  the  next  crucial  step.  He  started  an 
independent  department,  with  its  own 
editor,  staff  of  specialists,  copy  editors 
and  artists,  to  take  full  responsibility 
for  the  coverage  of  that  subject. 

“The  practices  and  principles  de¬ 
veloped  by  this  sports  department  soon 
were  adopted  by  other  papers,  and  the 
sports  sections  we  now  read  are  direct 
descendants  of  that  approach.” 

The  18-page  special  section  features 
staff-written  articles  which  trace  the 
history  of  the  professional  sports  teams 
in  the  Palo  Alto  area.  The  section  also 
carries  articles  on  the  history  of  high 

(Continued  on  page  37) 
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Editors  defend 
papers  in  debate 
with  broadcaster 


“The  greatest  threat  to  our  credibil¬ 
ity  as  journalists  is  telling  people  things 
they  don’t  understand,”  said  Van  Gor¬ 
don  Sauter,  president  of  CBS  News. 
He  said  that  if  something  in  the  news 
doesn’t  mean  anything  “or  you  don’t 
know,  1  think  you  should  tell  the 
reader.” 

Sauter  said  he  sometimes  feels  as  if 
he  is  in  a  “time  warp.”  He  said  he  sees 
the  same  thing  day  after  day — “No¬ 
body  tells  me  what  it  all  means.”  He 
heaped  criticism  on  the  newspapers  for 
failing  to  help  people  understand. 

Allen  H.  Neuharth,  chairman  and 
ceo  of  Gannett  Newspapers  in  the  final 
ASNE  session  on  May  12,  defended  the 
honor  of  newspapers  and  editors.  “We 
feel  most  newspapers  do  a  pretty  good 
job  explaining  what  it  all  means.  But 
some  newspapers,”  he  added,  “don’t 
do  as  well  as  they  could.”  (A1  said  that 
“if  Van  reads  as  many  newspapers  as  1 
do  he’d  have  a  slightly  different 
view.”) 

But  Sauter’s  view  remained:  “1  do 
see  newspapers  as  being  very  outdated. 
I  continue  to  be  amazed,  as  if  newspa¬ 
pers  seem  to  think  there  is  no  other 


DIRECTING  THINGS — Christy  Bulkeley,  publisher,  Danville  (III.)  Commercial-News, 
who  was  named  to  fill  a  director  seat  on  the  ASNE  board  lost  week,  chats  with  Bob 
Giles,  (left),  editor,  Rochester  (N.Y.)  Democrat  &  Chronicle  and  Times-Union  and 
Steve  Riley,  (center),  managing  editor,  Portland  (Me.)  Press  Herald  and  Evening 
Express,  at  the  ASNE  Convention. 

source  of  information.  Most  people  get  newspapers  are  hopelessly  outdated, 
their  news  before  they  get  it  in  the  But  one  thing  we  (in  television)  do  not 
newspapers.”  do  as  well  as  we  would  like  to  do  is  ‘say 

Sauter  said  that  at  CBS  they  what  it  means.’  But  this  is  something 
“obviously  give  far  less  adherence  to  newspapers  don’t  do  either,”  said 
the  AP  budget  than  the  newspapers  do.  Sauter. 

You’re  at  a  loss  to  see  the  differences  in  Louis  D.  Boccardi,  executive  editor 
newspapers  around  the  country  when  of  the  Associated  Press,  moderated, 

you  see  very  little  local  uniqueness  to  asking  Sauter  about  remarks  he  made 
the  newspapers  themselves.  to  the  National  Press  Club.  Sauter  said 

“1  personally  feel  as  a  journalist  that  (Continued  on  page  J5) 
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2625)  if  you  have  an  interest 
in  these  topics  or  questions 
about  others. 


It’S  a  question  a  lot  of 
people  have  been  arguing. 
And  State  Farm’s  insurance 
Backgrounder  on  the  sub¬ 
ject  presents  the  evidence 
on  both  sides. 

Other  Backgrounders 
take  objective  looks  at  top¬ 
ics  like  "The  55  MPH  Speed 
Limit:  Lifesaver  or  Nui¬ 
sance?’’  and  “Air  Bags, 
Needed  or  Not?"  They’re 
part  of  the  information 
service  available  to  news¬ 
people  from  State  Farm. 
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Public  Relations  Department 
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Publisher  elected  to  lead 
ASNE;  Giancarlo  retires 


Creed  C.  Black,  publisher  of  the  Lex¬ 
ington  (Ky.)  Herald-Leader,  was 
elected  president  of  the  American  Soci¬ 
ety  of  Newspaper  Editors. 

The  ASNE  board  of  directors,  meet¬ 
ing  during  the  Society's  annual  conven¬ 
tion,  also  named  as  officers: 

Richard  D.  Smyser,  editor.  Oak 
Ridge  (Tenn.)  Oak  Ridger,  vicepresi¬ 
dent. 

Robert  P.  Clark,  vicepresident/ 
news,  Harte-Hanks  Newspapers,  San 
Antonio,  Tex.,  secretary. 

Michael  Gartner,  president,  Des 
Moines  (la.)  Register  and  Tribune  Co., 
treasurer. 

Black,  a  native  Kentuckian,  is  a  for¬ 
mer  editor  of  the  Philadelphia  Inquirer 
and  has  held  top  editorial  positions  at 
the  Chicago  Daily  News,  Nashville 
Tennessean,  Savannah  News  and 
Press,  and  Willmington  News  and 
lournal. 

He  is  a  former  president  of  the 
National  Conference  of  Editorial  Wri¬ 
ters  and  a  graduate  of  Northwestern 
University  and  the  University  of  Chi¬ 
cago. 


The  retirement  of  ASNE  executive 
director  Gene  Giancarlo  on  December 
31,  1983,  was  announced  by  Black. 
Giancarlo  has  headed  the  ASNE  admin¬ 
istration  staff  since  1963.  Before  that 
he  was  employed  as  secretary  to  the 
managing  editor  (the  late  Turner  Cat- 
ledge)  of  the  New  York  Times  for  12 
years. 

Successor 

Giancarlo  will  be  succeeded  by  Lee 
Stinnett,  ASNE  project  director.  Stin¬ 
nett,  who  has  been  with  ASNE  since 
1981,  formerly  worked  for  the  Southern 
Newspaper  Publishers  Association  and 
SNPA  Foundation  in  Atlanta.  A  native 
of  Madisonville,  Ky.,  he  is  a  graduate 
of  the  University  of  Kentucky  and  was 
employed  by  the  New  Orleans  Times- 
Picayune  and  Charlotte  (N.C.)  News. 

Six  members  were  elected  to  serve 
on  the  board  of  directors.  Three  were 
incumbents  who  were  re-elected;  three 
are  new  members. 

The  results  of  the  voting  for  the 
ASNE  board  of  directors  were  as  fol¬ 
lows: 


TMC 

You  can  call  it  TMD  for  Target  Market  Delivery, 
orifou  can  call  it  SMC,  Saturation  Market  Coverage, 
or  you  can  call  it  CMC,  Custom  Market  Coverage, 

but  don't  call  it  TMC  for  Total  Market  Coverage 

without  the®. 

While  there  are  many  varieties  of  advertising  and 
many  methods  with  which  to  seek,  identify  and  reach  a 
particular  audience,  there  is  only  one  TMC®  brand. 
ADVO-System,  Inc.  thanks  you  for  respecting  our 
trademark  and  not  using  our  mark  as  a  generic  term  or 
abbreviation. 

ADVO' SYSTEM, 

Corporate  Headquarters 

239  West  Service  Road 
Hartford,  CT  06101 

WHERE  SERVICE  IS  FIRST- 


Thank  you  Gene  Giancarlo 
—  ASNE 


FAREWELL  TRIBUTE— Gene  Giancarlo, 
ASNE  executive  director  for  the  post  20 
years,  was  roasted  and  toasted  at  the 
ASNE  Convention.  At  the  final  luncheon 
of  the  meeting,  Giancarlo  was  praised  by 
editors  for  his  single-handed  accomplish¬ 
ments  as  editor  of  the  ASNE  Bulletin  and 
his  “unflinching  loyalty  and  patience  for 
two  decades."  Giancarlo,  who  plans  to 
remain  in  his  hometown  of  Allentown, 
Pa.,  said  he  may  go  bock  to  college  to 
study  literature  and  mondarin. _ 

Votes 


For  three-year  terms: 

1.  Edward  Cony  (incumbent)  ....210 

2.  Larry  Jinks  (incumbent) . 205 

3.  Kay  Fanning  (incumbent) . 200 

4.  David  Lawrence . 195 

5.  John  Seigenthaler . 171 

For  two-year  terms: 

6.  Burl  Osborne . 162 

Other  finishers: 

7.  Christy  Bulkeley . 156 

8.  Wally  Sims . 153 

9.  Maxwell  McCrohon . 150 

10.  William  Hilliard . 148 

11.  William  Burleigh . 144 

12.  Gerald  Warren . 123 


There  were  5  write-in  votes.  Total 
ballots  cast:  337. 

A  requirement  of  the  bylaws  will  cre¬ 
ate  an  unforeseen  vacancy  on  the  board 
as  of  this  election  when  Claude  Sitton, 
editorial  director.  The  News  and 
Observer — The  Raleigh  (N.C.)  Times, 
must  step  down  before  the  end  of  his 
term  because  he  has  served  the  max¬ 
imum  six  consecutive  years. 

In  anticipation,  the  board  of  direc¬ 
tors  has  instructed  the  incoming  presi¬ 
dent  to  move  the  election  of  the 
seventh-place  person  on  the  ballot  to 
serve  until  the  next  election.  That  per¬ 
son  is  Christy  Bulkeley,  editor  and  pub¬ 
lisher,  the  Commercial-News,  Dan¬ 
ville,  III. 

(Continued  on  page  19) 
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(Continued  from  page  18) 

ASNE  is  an  association  of  nearly  900 
editors  of  daily  newspapers  in  the  Un-  - 
ited  States  and  Canada. 

Members  of  the  1983-84  ASNE 
board  of  directors  now  include  the  fol¬ 
lowing,  in  addition  to  the  officers. 

Judith  W.  Brown,  New  Britain 
(Conn.)  Herald; 

Christy  C.  Bulkeley,  Danville  (111.) 
Commercial-News; 

Judith  G.  Clabes,  Evansville  (Ind.) 
Sunday  Courier  &  Press; 

Edward  R.  Cony,  Wall  Street 
Journal; 

Anthony  Day,  Los  Angeles  Times; 

Katherine  Fanning,  Anchorage  Dai¬ 
ly  News; 

Loren  F.  Ghiglione,  Southbridge 
(Mass.)  News; 

Larry  Jinks,  Knight-Ridder  News¬ 
papers; 

James  B.  King,  Seattle  Times; 

David  Lawrence  Jr.,  Detroit  Free 
Press; 

Robert  C.  Maynard,  Oakland  Tri¬ 
bune; 

Burl  Osborne,  Dallas  Morning 
News; 

Charles  Rowe,  Fredericksburg  (Va.) 
Free  Lance-Star; 

John  Seigenthaler,  Nashville  Ten¬ 
nessean  and  USA  Today; 


Robert  M.  Stiff,  St.  Petersburg  Inde¬ 
pendent. 

New  membership  rule 

The  ASNE  board  adopted  a  new 
membership  statement  on  May  8.  The 
statement  reads  as  follows: 

“ASNE  is  a  society  of  directing  edi¬ 
tors  and  other  key  executives  of  daily 
newspapers  and  news  services  that  in 
the  opinion  of  the  directors  have 
achieved  adequate  journalistic  stand¬ 
ards. 

“Membership  shall  be  open  to  those 
who  in  the  opinion  of  the  directors  hold 
significant  or  ultimate  responsibility  for 
the  news  and  editorial  activities  of  daily 
newspapers,  daily  newspaper  com¬ 
panies,  news  services  of  daily  news¬ 
papers  or  major  national  news  organi¬ 
zations  serving  daily  newspapers  (as 
may  be  deemed  by  the  board  to  relate  to 
daily  news  coverage.) 

“A  qualified  member  shall  remain 
eligible  for  membership  as  long  as  he  or 
she  remains  employed  by  a  daily  news 
organization  in  a  role  significantly  re¬ 
lated  to  the  news  and  editorial  activities 
of  daily  newspapers.” 

Lee  Stinnett  told  E&P  that  if 
approved  by  the  full  membership  at 
next  year’s  convention  in  Washington, 
D.C.,  the  amendment  will  replace  Arti¬ 
cle  11,  Number  1  of  the  ASNE  mem¬ 
bership  bylaws,  which  has  been  in 
effect  since  1922. 


WEATHER  NEWS — Jim  Gannon,  execu¬ 
tive  editor,  Des  Moines  Register  &  Tri¬ 
bune,  (left),  tried  to  get  the  facts  on  what 
was  causing  the  winter  weather  to  return 
to  Denver  from  environmental  writer, 
Sandy  Graham,  Rocky  Mountain  News. 
The  May  9-12  annual  meeting  of  ASNE 
held  in  downtown  Denver  was  marred  by 
blustery  weather,  mixed  with  rain  and 
snow. 

He  said  new  membership  require¬ 
ment  would  serve  to  “broaden  ASNE 
membership”  because  it  will  make 
more  editors  eligible  to  join.  He  said 
wire  service  editors  were  not  eligible 
under  the  old  bylaws.  The  current 
bylaws  also  ruled  out  many  editors  in 
newspaper  groups. 


ANPA,  LAS  VEGAS 

GOSS  PRESENTS 
THE  HEADLINER 
OFFSET  PRESS 
IN  ACTION 


f  demonstration  of 

the  newest  Goss  double-width  press  which  is  gaining 
steadily  in  popularity  with  more  than  50  units  ordered 
to  date. 

The  show  press  will  include  a  compact  Headliner® 
Offset  unit,  featuring  both  open  fountain  and  Injector 
inking  systems,  a  color  halfdeck,  and  the  new 


Regent  2:1  multi-web-width  folder. 

When  you  visit  our  exhibit,  be  sure  to  see  the  Goss 
Gallery  of  Quality  featuring  newspapers  from  around 
the  world. 

See  us  in  Las  Vegas  for  more  information,  or 
contact  Goss  Products,  Graphic  Systems  Division, 
Rockwell  International,  3100  South  Central  Avenue, 
Chicago,  Illinois  60650.  312/656-8600.  Telex  253478. 


Rockwell  International 

...where  science  gets  down  to  business 
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Highlights  of  INPA’s 
annual  convention 


By  Celeste  Huenergard 

Newspapers  should  burn  their  bingo 
cards  and  start  pitching  product,  ben¬ 
efits  and  image  if  they  themselves 
want  to  come  out  long-term  winners. 

This  was  the  message  Needham, 
Harper  &  Steers’  chief  executive  offic¬ 
er  brought  to  the  some  1 ,400  members 
attending  the  International  Newspaper 
Promotion  Association’s  annual  meet¬ 
ing  in  Chicago  last  week. 

“Should  we  not  all  be  a  little  bit  dis¬ 
turbed  (when  a  newspaper  promotion) 
devotes  itself  solely  to  the  rules  of  a 
game  without  so  much  as  one  sole  word 
to  recommend  to  product,’’  Keith 
Reinhard  declared. 

He  labeled  gimmicky  promotion  “a 
quick  high,  a  quick  fix,’’  claiming  that 
“we’ve  become  hooked  and  we  can  no 
longer  find  sales  strength  in  our  own 
products.  While  promotion  must  stimu¬ 
late  immediate  sales  and  transactions, 
it  should  also  build  a  consumer 
franchise.’’ 

Reinhard  announced  he  was  tired 
of  sifting  through  newspaper  trade  ads 
that  herald  look-alike  paid  circulation 
comparisons.  “They  sort  of  cancel 
themselves  into  oblivion.  He  asked  his 
listeners  to  base  their  promotions  on 
their  newspapers’  intrinsic  virtues 
rather  than  on  the  “defensive,  reactive, 
numerical  arguments  we  hear  so  often. 

“You  offer  us  such  a  unique 
medium  .  .  .  and  we  need  to  be  sold 


on  it,’’  he  said,  suggesting  that  the  num¬ 
bers  be  left  to  the  sales  reps.  “You  tell 
us  about  your  image.  Find  new  ways  to 
remind  me  that  newspapers  are  a  daily 
habit  among  important  readers  .  .  . 
that  they’re  daily  exchanges  between 
your  paper  and  my  client’s  cus¬ 
tomers.’’ 

Reinhard  held  up  a  wordy  double¬ 
truck  ad  for  Peugeot  which  appeared 
recently  in  the  Wall  Street  Journal. 

Citing  cable  television’s  heavy  push 
for  5-minute  “information  commer¬ 
cials,’’  the  executive  said,  “You  have 
always  offered  us  that  .  .  .  make  sure 
I  understand  that.’’  He  then  pointed  to 
another  ad  with  a  car  zooming  off  the 
page,  headlined,  “Fasten  Your  Seat- 
belts,’’  and  declared;  “That’s  impact 
and  you  can’t  get  it  in  any  other 
media.’’ 

A  newspaper’s  image  and  personal¬ 
ity  were  high  on  Reinhard’s  checklist  of 
pointers  for  the  promotion  managers. 

Maintaining  that  too  many  papers 
have  abandoned  their  strong  personali¬ 
ties  in  favor  of  blandness,  he  invited  his 
listeners  to  a  cocktail  party  where  the 
guests  had  exchanged  their  newsprint 
and  content  trappings  for  clothes  and 
lifestyles.  He  asked  them  to  guess 
which  dailies  were  entering  the  room. 

The  first  guest  arrives  in  a  fiashy, 
chauffeur-driven  imported  car,  with  a 
Golden  Girl  on  his  arm.  He  represents 
old  money,  is  well-connected  with  city 


politicians  and  plays  polo  on  Sundays. 
He’s  ambitious,  tends  to  be  windy  and 
probably  drinks  Margaritas  while  his 
date  sips  Pina  Coladas. 

The  second  newspaper  arrives  on 
foot.  He’s  arrogant,  liberal  and  a 
Democrat.  Although  he  wears  a  club 
tie  and  Cordovan  wing-tips,  he  has 
been  known  to  go  out  on  a  limb. 

Two  other  dailies  arrive  from  the 
same  city.  The  first  one  drives  his  own 
Mercedes.  He’s  in  his  50s,  with  longish 
hair.  He’s  liberal  and  rich,  and 
although  he  doesn’t  belong  to  the  400 
Club,  his  wife  probably  does.  He’s  on 
the  intellectual  side,  knowledgeable 
but  you  have  to  listen  to  him  for  an  hour 
and  a  half.  He  has  never  been  in  a 
ghetto  in  his  life  but  he  knows  all  about 
them. 

His  counterpart  from  across  the 
street  is  a  woman  in  her  mid-40s  who 
wishes  she  was  20.  She  drinks  Seven 
and  Sevens.  Wearing  a  loud  dress  and 
heads,  she  is  immediately  surrounded 
by  other  guests  who  are  interested  in 
the  latest  gossip.  People  love  to  he  with 
her  hut  are  less  interested  in  being  seen 
with  her. 

Reinhard  said  his  friends  had  no  trou¬ 
ble  dressing  the  Los  Angeles  Times, 
Washington  Post,  New  York  Times  and 
New  York  Post.  It  was  a  different  story 
when  they  were  asked  to  do  the  same 
for  several  other  papers.  “They’re  kind 
of  bland,’’  was  the  phrase  his  friends 
came  up  with  most  often. 

“I  think  it  will  benefit  you  to  develop 
distinct  and  attractive  personalities,’’ 
Reinhard  said,  praising  the  publisher  of 
the  Baltimore  Sun  for  recently 
announcing  that  “the  Washington  Post 
can  cover  Washington.  We’re  going  to 
cover  Baltimore.’’ 

Once  a  newspaper’s  image  and  per¬ 
sonality  have  been  established,  they 
should  come  across  in  its  promotion 
efforts,  Reinhard  emphasized. 

“Ifyou’re  frivolous  and  wacky  .  .  . 
make  sure  your  promotion  is.  But  if  you 
don’t  want  to  be  that  way,  you  simply 
can’t  afford  zany  promotions.  It  simply 
isn’t  you.’’ 

Reinhard  defined  positioning  as  a 
combination  of  what  you  really  have  to 
offer  and  how  you  promote  it.  Quoting 
from  “Death  of  a  Salesman,’’  he  said, 
“It’s  not  what  you  say  but  how  you  say 
it  because  personality  always  wins  the 
day.’’ 

In  closing,  Reinhard  called  on  the  man¬ 
agers  to  replace  competition  with  quali¬ 
ty  and  excellence.  “My  direction  is  for¬ 
ward  and  upward  .  .  .  To  be  competi¬ 
tive  means  I  have  to  divert  my  eyes  to 
the  side  to  see  what  the  competition  is 
doing.’’ 

He  directed  their  attention  to  a  dai¬ 
ly’s  trade  ad  headlined; 

“What  you’ve  been  hearing  from 
radio  is  a  lot  of  static.’’  Reinhard  said 
(Continued  on  page  33) 
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WELCOME — Chris  Schmitt  of  ASNE's 
staff  welcomes  Katherine  Fanning  (right), 
editor  and  publisher.  Anchorage  Daily 
News,  to  snowy  Denver. 
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an  exclusive  daily  news  enterprise  re¬ 
port,  plus  advance  feature,  graphics 
and  sports  packages.” 

The  report  stated  GNS  “might  begin 
its  experiment  by  creating  a  new  Sun¬ 
day  report  using  more  contributions 
from  member  papers,  especially  USA 
Today.” 

Quinn  said  he  was  “not  surprised  by 
anything”  in  Woodhull's  report.  “1 
was  impressed  that  so  many  (editors) 
were  pressing  for  the  basic  role  of  GNS 
to  be  fulfilled.” 

Quinn  said  he  decided  to  set  up  the 
task  force  in  early  April  because  the 
month  before  the  annual  editors  meet¬ 
ing  “was  a  good  time  to  review”  the 
company's  news  operations.  He  said 
Gannett  wanted  “to  find  out  if  there  is 
dissatisfaction”  with  the  news  opera¬ 
tion  and  “give  them  (editors)  a  forum 
so  we  can  hear  about  it.” 

Quinn  added  that  USA  Today  is 
being  “used  as  raw  material  and  re¬ 
worked”  as  part  of  GNS'  Sunday 
package.  He  said  half  of  the  Sunday 
package  is  generated  by  GNS  and  the 
other  half  by  Gannett  newspapers. 

James  Geehan,  vicepresident  and 
general  manager  of  Gannett  News  Ser¬ 
vice,  told  E&P  “over  a  period  of  time, 
we  plan  to  adopt  those  recommenda¬ 
tions”  of  the  task  force. 

He  said  “most  GNS  people”  have 
returned  to  regular  assignments  in  state 
bureaus  and  regional  beats  in  Wash¬ 
ington  although  “some  remain”  on 
assignment  with  USA  Today. 

Geehan  described  the  May  13  meet¬ 
ing  in  Denver  of  Gannett  news  execu¬ 
tives  as  “a  harmonious  affair.  Easily 
one  of  the  best  meetings  we  have  ever 
had.” 

He  commented  that  Gannett  has 
“talked  casually  from  time  to  time” 
about  selling  its  GNS  report  to  non- 
Gannett  newspapers  but  said  “there  is 
no  discussion  right  now”  about  doing 


THREE  EDITORS— Waiting  for  the 
next  session  at  ASNE  were  (left  to  right) 
Norman  Cherniss,  Riverside  (Calif.) 
Press-Enterprise;  Michael  G.  Gartner, 
Des  Moines  Register  and  Tribune,-  and 
Carol  Sutton,  Louisville  Courier-Journal. 


HOMETOWN  EDITOR— Ralph  E. 
Looney,  editor  of  the  Rocky  Mountain 
News  in  Denver,  and  his  wife,  Clara, 
played  host  at  a  fashion  show  for  ASNE 
editors  and  their  spouses  during  the  con¬ 
vention, _ 


Who’s  that  man 
behind  that  woman? 

Ted  Warmbold,  Executive  Editor,  San  Antonio  Light 

“Sunday  Woman  has  just  the  right  ‘feel’  on  subjects 
that  concern  our  women  readers.  We  take  the  basic  pack¬ 
age  and  add  our  own  local  stories  and  sidebars  to  turn  it 
into  a  San  Antonio  magazine.” 

Flexibility  is  one  of  Sunday  Woman’s  strongest 
appeals.  Like  the  Light,  many  clients  take  the  weekly 
service  and  use  it  as  a  basis  for  their  own  publications. 
Others  use  it  without  localization,  some  use  it  ROP. 

You  can  use  Sunday  Woman  any  way  and  any  day 
because  it  is  not  pre-printed.  Four  weeks  in  advance  we 
dehver  a  complete  package— color  celebrity  cover  and 
interview,  features  and  columns,  headlines,  photos,  line 
art,  even  a  layout!  Choose  camera  ready  or  computer 
dehvered  copy. 

Call  Director  of  Marketing  and  Sales  Lawrence  T. 
Olsen  toll  free,  800-223-7383  or  collect,  212-682-5600 
and  ask  how  Sunday  Woman  has  been  adapted  to  solve 
editorial,  circulation  and  advertising  needs. 

It’s  easy  to  get  ahead  behind 


Jerry  DiStefano  was  named  direc¬ 
tor  of  finance  and  controller  for  the  Los 
Angeles  Herald  Examiner,  succeeding 
John  Reid,  who  has  resigned.  Distefano 
was  with  the  Seattle  Post-Intelligencer  as 
assistant  business  manager  and  begins  his 
new  duties  in  Los  Angeles  on  June  6. 

He  has  been  assistant  business  mana¬ 
ger  at  the  Seattle  paper  since  last  Septem¬ 
ber  and  previously  was  controller  of  the 
Everett  (Wash.)  Herald  and  before  that, 
assistant  controller  of  the  San  Francisco 
Examiner. 

*  m  * 

Raymond  J.  Zwick  was  appointed 
librarian  of  the  Cincinnati  Enquirer.  He 
succeeds  Fred  Morgener,  who  has  re¬ 
tired  after  45  years  of  service.  Zwick 
joined  the  library  staff  in  1 966  and  became 
assistant  librarian  in  1%7. 


*  *  ♦ 

Harry  J.  Nicolay  joined  Carl  Byoir 
&  Associates,  Inc.,  as  vicepresident,  fi¬ 
nance.  He  was  with  Burson-Marsteller, 
where  his  most  recent  position  was 
vicepresident,  responsible  for  manage¬ 
ment  information  and  systems. 


*  *  ♦ 


The  Toledo  Blade  Company  elected 
three  new  directors  at  the  annual  meet¬ 
ing.  They  are  John  Harms,  president  of 
the  Blade;  Ben  Magdovitz,  advertising 
director  and  vicepresident  of  the  Blade; 
and  John  Karl,  president  and  general 
manager  of  Buckeye  Cablevision  and 
vicepresident  of  the  Blade. 


CALL 

Dave  Cullen 


(202)  554-9000. 

Public  Affairs  Department 
NATIONAL  FEDERATION  OF 
INDEPENDENT  BUSINESS 

600  Maryland  Avenue 
Washington,  DC  20024 


Aquilino  Onorato 


BALTIMORE  PROMOTIONS— Daniel 
Aquilino  was  named  director  of  sales  and 
Mike  Onorato  advertising  manager  of  the 
Baltimore  News  American. 

Aquilino,  advertising  director  for  two 
years,  becomes  supervisor  of  the  circula¬ 
tion  and  advertising  departments.  Onor¬ 
ato,  who  joined  the  staff  as  an  office  boy 
in  1963,  held  successive  advertising 
posts,  most  recently  as  retail  advertising 
manager. 

Aquilino  worked  at  the  Washington 
Star  for  1 4  years  in  advertising,  finally  as 
classified  and  retail  advertising  manager. 


David  B.  Sachsman  was  appointed 
chairman  of  the  Department  of  Journal¬ 
ism  and  Mass  Media  in  the  Rutgers  Uni¬ 
versity,  New  Brunswick,  N.J.,  School  of 
Communication,  Information  and  Lib¬ 
rary  Studies,  effective  July  1. 

He  succeeds  Jerome  Aumente,  who 
will  devote  full-time  to  his  post  as  director 
of  the  university’s  Journalism  Resources 
Institute. 

Dr.  Sachsman,  a  former  senior  Ful- 
bright-Hays  Scholar,  is  president  of  the 
New  Jersey  Chapter  of  the  Society  of 
Professional  Journalists,  Sigma  Delta 
Chi. 

«  *  * 

The  Associated  Press,  expanding  in 
South  Carolina  with  a  new  corres¬ 
pondency  in  Charleston  to  cover  the 
coastal  region,  has  named  Bruce 
Smith  correspondent  there.  He  joined 
AP  in  Columbia,  S.C.,  in  1979  and  has 
handled  several  major  enterprise  projects 
and  been  broadcast  editor. 


NEWSPEOPLE 


Robert  McConnell,  publisher  of  the 
Montreal  Gazette  since  1979,  was  named 
vicepresident  of  product  development  for 
Southam  Inc. ,  the  daily’s  owner.  McCon¬ 
nell  was  editor  of  the  Vancouver  Pro¬ 
vince  before  moving  to  Montreal  in  1976 
as  executive  assistant  to  the  publisher  of 
the  Gazette.  He  takes  up  his  new  duties  at 
Southam  headquarters  in  Toronto  this 
summer. 

*  * 

Eleanor  K.  Springer,  a  former  staff 
writer  for  the  Naples  (Fla.)  Star  and  for¬ 
mer  editor  of  Naples  Now  magazine,  is 
publisher  of  the  newly-launched  monthly 
Business  View  of  Southwest  Florida,  Na¬ 
ples. 

*  * 

Tom  Oat,  former  editor  of  the  Nor¬ 
wich  (Conn.)  Bulletin,  has  been  named  a 
copy  editor  of  the  Newport  (R.I.)  Daily 
News.  Oat,  son  of  the  former  Bulletin 
co-publisher,  Donald  L.  Oat,  joined  the 
Gannett  News  Service  in  Washington  af¬ 
ter  the  paper  was  sold  to  Gannett  Co.  in 
1981  and  in  recent  months  has  been 
freelancing. 

*  ♦  ♦ 

William  F.  Childress  has  been 
named  secretary-manager  of  the  West 
Virginia  Press  AssociationAVest  Virginia 
Press  Services,  Inc.  He  succeeds  the  late 
Richard  E.  Knowles. 

Childress  worked  at  the  Beckley 
(W.Va.)  Post-Herald  in  the  50s  and  after 
four  years  in  the  U.S.  Air  Force  returned 
to  the  newspaper  as  assistant  editor  in 
1%2.  He  has  worked  in  newspaper  man¬ 
agement  and  in  corporations  and  political 
public  relations. 

♦  ♦  * 

Thomas  H.  Myers  was  appointed  cir¬ 
culation  director  of  the  Huntington 
(W.Va.)  Herald-Dispatch  in  a  promotion 
from  assistant  director.  He  replaced 
James  R.  Jones,  who  moved  to  circula¬ 
tion  director  of  the  Springfield,  Mo., 
newspapers. 


NEWSPAPER  SALES  NEGOTIATIONS 

Robert  N.  Bolitho 

KREHBIEL-BOLITHO  NEWSPAPER  SERVICE 
Brokers  •  Appraisers  •  Consultants 

59  Years 

Serving  Newspapers 

P.  O.  Box  7133,  Shawnee  Mission,  KS  66207 
(913)  381-8280 
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Daniel  Drosdoff  was  appointed  Un¬ 
ited  Press  International’s  senior  editor  for 
Latin  America.  A  foreign  correspondent 
and  editor  for  UPI  since  1967,  he  will  be 
based  in  Buenos  Aires.  Drosdoff  had 
been  assigned  to  New  York  since  early 
1980  as  news  editor  for  Latin  America, 
responsible  for  the  wire  service’s  Span- 
ish-language  service  to  Latin  America 
and  coverage  of  area  news  for  clients 
worldwide.  He  holds  a  doctorate  in  Latin 
American  history  from  the  National  Uni¬ 
versity  of  La  Plata  in  Argentina. 

*  *  * 

Phil  Revzin,  assistant  New  York 
bureau  chief  of  the  Wall  Street  Journal, 
will  become  London  bureau  chief  this 
summer.  He  replaces  Alan  Otten,  who 
will  return  to  Washington  as  senior 
national  correspondent. 

^  * 

Paul  A.  Rixon  was  named  publisher 
of  the  Attleboro  (Mass.)  Sun  Chronicle. 
He  has  been  general  manager  since  1971. 
He  succeeds  Guy  S.  DeVany,  who  re¬ 
tired. 

Rixon  served  as  managing  editor  of  the 
Attleboro  Daily  Sun,  earlier  in  his  career 
and  after  a  stint  in  Vermont  politics  and 
public  relations,  returned  to  newspaper- 
ing  in  the  mid  70s  when  the  Sun  purch¬ 
ased  the  North  Attelboro  Chronicle  and 
Franklin  Sentinel.  He  served  as  publisher 
of  both  newspapers  until  1971  when  the 
Sun  and  Chronicle  merged  and  he  became 
general  manager  of  the  newly  created  Sun 
Chronicle.  The  title  of  vicepresident  was 
added  in  1976. 

^ 

John  L.  Stallings  retired  as  associ¬ 
ate  editor  and  editor  of  the  editorial  page 
of  the  Corpus  Christ!  Caller-Times  on 
May  12,  ending  a  career  of  44  years  with 
the  newspaper.  He  had  been  managing 
editor  and  executive  editor  and  for  the 
past  eight  years,  associate  editor. 

*  ♦  ♦ 

Thomas  W.  Gerber,  editor  and  assis¬ 
tant  publisher  of  the  Concord  (Mass.) 
Monitor,  is  retiring  June  1  after  22  years 
with  the  newspaper  but  will  continue  to 
write  occasionally.  Gerber  joined  the 
paper  after  five  years  as  Washington  cor¬ 
respondent  for  the  old  Boston  Herald- 
Traveler. 

)((  9|c  Jtc 

F.M.  Mike  Harris  III,  publisher  of 
the  Chanute  Tribune,  is  the  new  president 
of  the  Kansas  Press  Association.  He  suc¬ 
ceeded  Bill  Meyer,  publisher  of  the 
Marion  County  Record,  Marion. 

Other  officers  elected  include:  W.W. 
Morford  ,  publisher  of  the  Western 
Times,  Sharon  Springs,  vicepresident; 
and  John  H.  Stauffer,  Topeka  Capital- 
Journal,  treasurer. 
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Horrigan 


BOSTON  APPOINTMENTS — Two  new  vicepresident  for  the  Boston 
Herald  were  announced  by  Robert  E.  Page,  president  and  publisher. 

Richard  R.  Howkes,  a  senior  management  executive  at  the  paper,  was 
named  vicepresident/finance,  and  John  Amann  was  appointed  vicepresident/ 
circulation. 

Also,  Peter  Glaser  was  named  marketing  director  and  Paul.  L.  Horrigan 
associate  controller. 

Hawkes  has  been  at  the  newspaper  since  1 975  in  marketing  and  circulation 
and  most  recently  as  controller.  Amann  joins  the  Herald  from  The  Star 
magazine  in  New  York  where  he  was  associate  circulation  manager. 

Glaser  served  most  recently  as  associate  controller  and  Horrigan,  who 
succeeds  Glaser,  joins  the  company  from  PML,  Inc. ,  a  health  service  company 
in  Randolph. 


John  Boston  has  been  appointed  to 
the  newly  created  position  of  Associated 
Press  financial  services  operational  man¬ 
ager  in  New  York  and  will  be  primarily 
responsible  for  the  operational  aspects  of 
AP-DJ  services.  Boston  was  a  com¬ 
munications  engineer  with  a  business  in¬ 
formation  company  in  Caifornia  and  has 
worked  in  Saudi  Arabia  and  Great  Bri¬ 
tain. 

*  *  * 

William  H.  Wilson  was  named  retail 
advertising  sales  manager  of  the  St.  Paul 
Pioneer  Press  and  Dispatch.  Wilson 
joined  the  newspapers  from  the  Min¬ 
neapolis  Star  &  Tribune,  where  he  held 
various  advertising  sales  and  manage¬ 
ment  positions. 

♦  *  ♦ 

Mike  Jacobs  was  named  managing 
editor  and  Chuck  Haga,  city  editor  of 
the  Grand  Forks  (N  .D.)  Herald  as  part  of 
an  expansion  of  the  staff.  Jacobs  will  be 
responsible  for  news  operations,  the 
editorial  operation  remaining  with  editor 
Jack  Hagerty.  Haga  will  oversee  local 
reporting. 

Jacobs  and  Haga  will  continue  to  write 
weekly  columns. 


Prudence  Hunter  was  named  pub¬ 
lisher  of  Citizen  Publications  in  Milford, 
Conn.,  a  group  of  newspapers  headed  by 
the  daily  Milford  Citizen.  Hunter  has 
been  serving  as  general  manager,  a  title 
she  will  retain. 

{Continued  on  pane  24) 


When  the 
problem  is  money, 
Susan  Bondy  is 
the  answer. 


John  A.  Park  Jr. 
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Paul  A.  Fisher  joined  the  Harte- 
Hanks  corporate  office  in  San  Antonio  as 
corporate  director  of  human  resources. 
With  the  company  since  1977,  when  he 
first  was  director  of  personnel  at  Van/De 
Publishing  Co.,  Huntington  Beach, 
Calif.,  he  subsequently  served  in  several 
personnel  related  positions  within  the 
consumer  direct  marketing  area,  most  re¬ 
cently  as  director  of  resources  for  CDM 
West. 

^  4c 

Department  appointments  announced 
at  the  Spokesman  Review  and  Spokane 
Chronicle  include: 

Robert  L.  Rose  opened  a  Washing¬ 
ton,  D.C.  bureau  for  the  newspapers.  He 
had  been  city  editor  of  the  morning 
Spokesman-Review  and  previously  city 
editor  of  the  Chicago  Daily  News. 

Neal  Pattison  has  been  named  city 
editor  for  the  combined  news  operations 
of  the  papers.  He  joined  the  staff  from  the 
Arizona  Republic  in  Phoenix  where  he 
had  been  an  assistant  city  editor. 

Jeff  Jordan  was  named  sports  editor 
of  the  newspapers,  from  sports  editor  of 
the  afternoon  Chronicle.  He  succeeds 
Steven  R.  Bergum,  who  was  appointed 
assistant  to  the  manager  of  marketing  ser¬ 
vices  and  corporate  communications. 


“Congressional  Quarterly 
Service  is  an  essential 
research  tool  in  our  news 
and  editorial  departments.” 

Claude  Sitton 
News  and  Observer 


for  information  write  or  call 

Congressional  Quarterly  Inc. 

Attn:  Jim  Bullard 

1414  22nd  St.  N.W.  Washington  D.C.  20037 
(202)  887-8500 


Staff  changes  at  the  Tacoma  (Wash.) 
News  Tribune  include: 

David  Seago,  named  city  editor,  suc¬ 
ceeding  Rob  Tucker,  who  becomes 
assistant  Sunday  editor.  Seago  is  a  former 
assistant  city  editor  and  beat  reporter. 

Dale  Wirsing  moves  from  chief  of  the 
copy  desk  to  news  editor,  replacing  Pat 
Winkler,  now  assistant  managing  editor 
for  editorial  pages. 

Jeff  Kiehl  and  Tom  Osborne  have 
been  named  assistant  news  editors,  the 
positions  replacing  the  former  job  of  copy 
desk  chief. 

Bill  Smull  becomes  editor  of  the  new 
Sunday  magazine.  Compass,  moving  into 
that  spot  from  the  copy  desk. 

*  *  « 

Ronald  Pruett  was  appointed  Un¬ 
ited  Press  International  sales  executive 
for  Indiana,  replacing  Phil  Stone,  who 
was  named  a  broadcast  development 
manager  for  the  wire  service,  based  in 
Dallas.  Stone  had  been  in  Indianapolis 
four  years  and  Pruett  recently  worked  in 
engineering  and  sales  for  Parday  Corp., 
Evansville. 

*  ♦  ♦ 

Bob  Brown,  formerly  retail  sales 
manager  at  Reno  Newspapers,  Inc., 
moved  to  retail  sales  manager  of  the 
Fort  Myers  (Fla.)  News-Press. 

*  *  * 

Jill  Ross,  assistant  news  editor  of  the 
Home  News,  New  Brunswick,  N.J., 
since  last  July  was  named  assistant  city 
editor,  succeeding  Christopher 
Guidette,  who  resigned  to  become  com¬ 
munications  director  for  the  New  Jersey 
Assembly  Majority  in  Trenton. 

Ronald  Czajkowski,  business  news 
editor,  was  appointed  an  assistant  news 
editor  and  Barbara  Frankel,  business 
news  reporter,  moved  to  business  news 
editor. 

♦  *  * 

Diane  Broch  was  appointed  market¬ 
ing  director  for  the  Marketing  Systems 
Division  of  the  Gazette  Press,  Inc.,  Ber¬ 
keley,  Calif.  Before  joining  the  company 
last  year  in  a  printing  sales  post,  she  was 
advertising  director  of  the  Oakland  Tri¬ 
bune. 


Rene  C.  McPherson,  former  chair¬ 
man  of  Dana  Corp .  and  retired  dean  of  the 
Graduate  School  of  Business  at  Stanford 
University,  has  been  elected  a  member  of 
the  Dow  Jones  &  Co.  board  of  directors. 
McPherson  served  as  chairman  of  the 
board  and  ceo  of  the  Toledo  Corporation 
until  1980  when  he  went  to  Stanford,  re¬ 
signing  that  post  at  the  end  of  1982. 

♦  *  * 

G.  Patrick  Shealy  was  named 
national  and  cooperative  advertising 
manager  for  the  Grants  Pass  (Ore.)  Daily 
Courier.  He  joined  the  Daily  Courier  as 
an  advertising  representative  in  1973. 


Deaths 


Leon  Burnett,  58,  a  reporter  and 
editor  with  United  Press  International  for 
27  years,  died  April  26  of  cancer.  He 
joined  UPl  in  Atlanta  and  later  worked  in 
Montreal  and  Washington  bureaus,  being 
an  editor  on  the  Washington  general  desk 
at  the  time  of  his  death. 

3k  ♦  * 

Elinor  Valoy  Ccxiswell,  90,  who 
spent  1 6  years  of  a  4 1  -year  career  with  the 
Palo  Alto  Times  as  editor,  died  April  23. 
In  1954,  she  became  editorial  writer  for 
Peninsula  Newspapers  Inc.  and  con¬ 
tinued  her  own  column  until  retirement  in 
1959. 

*  * 

Charles  W.  Dressler  Jr.,  83,  re¬ 
tired  associate  editor  of  the  Johnstown 
(Pa.)  Tribune-Democrat,  died  April  30. 
He  began  his  career  in  Pittsburgh  in  1920 
and  retired  from  the  Tribune-Democrat  in 
1%5. 

*  ♦  3|c 

Mark  Warren,  who  was  in  the  news¬ 
paper  business  for  fifty  years,  mostly  in 
editorial  posts,  died  February  14.  He  be¬ 
gan  at  the  Ada  (Ohio)  Herald  in  1924  and 
retired  from  the  Flint  (Mich.)  Journal  in 
1975.  He  also  had  worked  at  the  Lafayet¬ 
te  (Ind.)  Journal  and  the  Columbia  (S.C.) 
Record  12  years. 


Company  Interested  In  Purchasing 
National  Publication 

We  are  a  small  but  rapidly  mowing  publisher  who  is  in¬ 
terested  in  purchasing  a  nationm  publication,  one  that  is  sold 
via  direct  mail  and  space  advertising.  It  isn’t  overly  important 
whether  it’s  a  newsletter,  magazine,  or  newspaper.  We  prefer 
consumer-oriented  publications  but  are  willing  to  consider 
others.  Profits  are  not  a  major  consideration  as  much  as  possi¬ 
ble  expansion  under  our  management.  All  responses  kept  in 
strictest  confidence.  Reply  to:  Editor  &  Publisher,  Box  5691, 
575  Lexington  Ave.,  New  York  N.Y.  10022. 
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Notes  on  people 


San  Juan  honors 

The  interdenominational  Evangelic¬ 
al  Seminary  of  Puerto  Rico  this 
weekend  in  San  Juan  is  giving  a  degree 
of  Doctor  of  Divinity  to  James  W.  Car- 
ty,  Jr.,  professor  of  communications  at 
Bethany  (W.Va.)  College. 


James 

Carty,Jr. 


Carty  taught  at  the  seminary  in  Puer¬ 
to  Rico  during  1974  and  1981  sabbatic¬ 
als  from  Bethany  and  established  a 
program  in  religious  journalism  instruc¬ 
tion  at  that  graduate  school  of  theology. 

An  ordained  minister  of  journalism 
of  the  Christian  Church  (Disciples  of 
Christ),  Carty  formerly  was  religion 
editor  of  the  Nashville  Tennessean  and 
a  reporter  for  the  Quincy  (Ill.)  Herald- 
Whig,  and  Daily  Oklahoman  and  news 
editor  of  the  Yukon  (Okla.)  Sun. 

From  here  to  there 

John  Hall,  Washington  bureau  chief 
for  the  Richmond  Times-Dispatch  und 
Richmond  News  Leader,  wrote  a  series 
which  he  transmitted  to  Media  General 
papers  in  Richmond,  Tampa  and  Win¬ 
ston-Salem.  But  he  sent  art  by  mail.  It 
took  one  week  to  get  from  Washington 
to  Richmond — causing  the  series  to  be 
postponed. 

Hall  wrote  to  the  Postmaster  General 
in  Washington  as  follows:  “We  mailed 
an  envelope  containing  pictures  to  our 
newspaper  in  Richmond  last  Friday 
(April  22)  and  this  morning  (April  29)  it 
arrived. 


“General  McClellan  and  the  Army  of 
the  Potomac  tried  for  three  years  to 
reach  Richmond  and  never  made  it. 
You  have  done  it  in  a  week.  Congra¬ 
tulations.  Yr.  Obdt.  Svt.,  John  Hall.” 

Media  marriage 

Nancy  Ann  Cook,  whose  father  is 
Stanton  R.  Cook,  chairman  of  the 
board  of  Tribune  Company  and  pub¬ 
lisher  of  the  Chicago  Tribune,  and 
Jerome  A.  Nachman,  vicepresident  of 
news  for  the  television  stations  division 
of  NBC,  will  be  married  May  28  in  New 
York  City. 

Cook  is  a  regional  director  for  affili¬ 
ated  relations  in  the  radio  division  of 
NBC  and  a  former  broadcast  exective 
at  the  Associated  Press. 

Catiedge  memorial 

A  service  in  tribute  to  the  memory  of 
Turner  Catiedge,  former  executive  edi¬ 
tor  of  the  New  York  Times,  will  be  held 
June  28  at  1 1  a.m.  in  the  Grace  Rainey 
Rogers  Auditorium  of  the  Metropolitan 
Museum  of  Art  in  New  York. 

Catiedge  retired  from  The  New  York 
Times  Company  as  a  vicepresident  in 
1970,  although  remaining  as  a  director 
until  1973.  He  had  made  his  home  in 
New  Orleans  since  retirement  and  died 
there  on  April  27  at  the  age  of  82. 


Carty  is  being  honored  for  signifi¬ 
cant  teaching  in  the  Caribbean,  Central 
and  South  America  and  for  his  books 
and  magazine  articles  about  the  region. 


National  Conference 


At  Investigative  Reporters  &  Editor’s  eighth  national  conference 
(St.  Louis  Sheraton  Hotel,  June  23-26),  reporters  can  attend  1 14- 
hour  panels  on  investigating  federal  programs  in  their 
communities:  local  government  bids,  audits  and  contracts;  local 
bonding  authorities;  local  education  system;  local  police  and 
sheriffs;  local  DEA  and  FBI  activities;  judges;  lawyers  and  bail 
bonds  personnel:  local  businesses;  local  banks;  privately-held  and 
not-for-profit  companies;  consumer  ripoffs;  local  health  care 
organizations,  including  hospitals,  coroners  and  doctors;  local 
public  transportation:  local  environment  problems;  military 
waste;  local  gambling  operations,  including  bingo;  local  labor 
activities:  local  organized  crime  activities;  highway  construction 
in  your  area;  local  building  construction;  local  college  sports. 

There  are  panels  on  ethical  issues,  up-dates  on  legal 
developments,  and  instruction  on  investigative  techniques. 

A  whole  track  is  devoted  exclusively  to  broadcast  issues  and 
tactics.  And  you  can  hear  how  the  IRE  winners  did  their  stories. 
Panelists  are  among  the  very  best  reporters  and  editors  in  tbe 
country. 

There  is  much  more,  including  hundreds  of  handouts  from 
major  newspapers  throughout  the  U.S. 

Act  today  to  ensure  your  slot.  Call  IRE  at  (314)  882-2042  for 
more  information. 


REGISTRATION  FORM 


Name  . 

Affiliation . 

Street . 

City/State/Zip  . 

Phone (  ) . 

□  $25  for  optional  day-long  session  on  basics 
June  23. 

□  $60  for  2!/i-day  conference  June  24-26  (I  am 
an  IRE  member.) 

□  $75  for  2V2-day  conference  June  24-26  (I  am 
not  an  IRE  member.) 

□  $20  for  Journal  Notebook  of  ideas  and 
edited  versions  of  first  three  IRE 
national  conferences. 

Amount  enclosed  (check  payable  to  IRE): 


Mail  to  IRE,  P.O.  Box  838,  Columbia,  MO 
65205 
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PLANT  &  EQUIPMENT  NEWS 


Edited  by  BILL  GLOEDE 


Newsprint  price  increases  spread; 
anaiysts  don’t  think  they’li  hoid 


Three  Canadian  newsprint  produc¬ 
ers,  including  industry  leader  Abitibi- 
Price,  Inc.,  have  informed  customers 
that  they  intend  to  raise  the  price  of 
newsprint  6.7%,  effective  July  I,  fol¬ 
lowing  the  lead  of  Kimberly-Clark  Co. 
and  Consolidated  Bathurst,  Inc. 

Abitibi-Price;  CIP,  Inc.;  and  Spruce 
Falls  Power  and  Paper  Co.  have 
announced  they  will  begin  charging 
American  customers  $500  a  metric  ton 
on  July  I. 

The  American  Newspaper  Pub¬ 
lishers  Association  reports  that  news¬ 
print  consumption  by  U.S.  daily  news¬ 
papers  was  up  2.6%  in  March,  1983,  as 
compared  with  the  same  month  a  year 
earlier.  For  the  first  quarter  of  the  year, 
consumption  by  U.S.  dailies  was  up 
2%. 

ANPA-member  newspapers  had  an 
average  44  days  inventory  on  hand  at 
the  end  of  March,  compared  with  60 
days  supply  in  March,  1982  and  46  days 
supply  in  February. 

Canadian  mills  were  operating  at 
80%  capacity  in  March;  U.S.  mills  used 
90.7%  of  capacity,  according  to  ANPA. 
North  American  mill  stocks  were  more 
than  33%  greater  than  they  were  in 
March,  1982. 

Jon  G.  Udell,  ANPA  economics  con¬ 
sultant  and  professor  of  business  at  the 
University  of  Wisconsin,  projects  in  a 
new  study  that  in  1983,  U.S.  newsprint 
consumption  will  hit  a  record  high  of 
10.5  million  metric  tons. 

However,  despite  the  news  that  con¬ 
sumption  is  up  and  may  continue  that 
trend  through  the  year,  anaiysts  in 
Canada  do  not  believe  newsprint  price 
increases  will  take  hold  in  1983. 

Canadian  Press  reports  that  Brian 
Topp  of  Jones  Heward,  Ltd.,  of  Toron¬ 
to,  believes  the  producers’  annouce- 
ments  may  prove  beneficial  in  setting 
the  stage  for  a  second  attempt  at  raising 
prices  later  this  year  or  early  next  year. 

“The  market  is  very  weak."  he  told 
CP,  “You  have  to  put  it  into  the  pub¬ 
lishers’  minds  that  an  increase  is 
coming." 

Another  analyst,  Greg  Liddy  of  Mer¬ 
rill  Lynch  Royal  Securities,  Ltd.,  of 
Toronto,  told  CP  he  believes  newsprint 
producers  are  risking  a  backfire  in  the 
price  increase,  and  he  thinks  there’s  a 
possibility  that  the  newsprint  makers 
are  risking  an  alienation  of  U.S.  cus¬ 
tomers. 

CP  also  reported  that  Jack  Puusepp, 
of  Pemberton  Houston  Willoughby,  be- 
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lieves  there  will  be  no  movement  in  the 
price  of  newsprint  before  1985,  and 
even  then  it  would  be  doubtful  because 
the  industry  has  increased  its  produc¬ 
tion  capacity  over  the  past  four  years. 

Rick  Sales,  director  of  Odium 
Brown,  told  CP,  “Prices  can  only  go 
one  way,  and  that  is  up,  given  the  fact 
that  we  are  in  an  economic  recovery, 
and  I  think  we  are.’’ 

Sales,  however,  believes  excess 
capacity  in  the  newsprint  industry  will 
hold  prices  down  until  1984. 

Newsprint  production  capacity  has 
grown  at  a  faster  rate  than  the  Canadian 
Gross  National  Product  and  demand 
for  newsprint  in  recent  years,  he  said, 
so  there  is  slack  to  be  taken  up  before 
prices  rise. 

He  projected  that  Canadian  news¬ 
print  makers  will  benefit  from  in¬ 
creased  U.S.  demand  but  will  lose  mar¬ 
ket  share  to  American  producers, 
which  have  also  been  increasing 
capacity. 

Consolidated  Bathurst,  in  a  letter  to 
U.S.  customers  advising  of  the  price 
increase,  stated  that  a  price  reduction 
of  $31.50  last  November  dropped  the 


Though  the  building  itself  was  des¬ 
troyed,  the  printing  presses,  paper 
stock,  computers  and  typesetting 
equipment  of  the  weekly  Coalinga 
(Calif.)  Record  survived  the  earth¬ 
quake  on  May  2. 

Keith  Shannon,  publisher  and  owner 
of  the  Record,  told  E&P  he  successful¬ 
ly  moved  all  his  Mergenthaler  typeset¬ 
ting  equipment  from  the  ruins  of  the 
Record’s  brick  building  in  Coalinga  and 
has  the  typesetters  “up  and  running’ ’  at 
his  other  weekly,  Lemoore  Leader.  He 
said  the  Mergenthaler  equipment 
already  turned  out  two  issues  of  the 
Record  and  Leader. 

“All  we  had  over  there  (Lemoore) 
was  VDTs”  before  the  quake,  he  said. 

Shanon  added  his  Goss  Community 
printing  presses  also  survived  the 
quake  in  operating  condition  and  said 
he  is  in  the  process  of  moving  them  to 
Lemoore. 

Jerry  Drew,  managing  editor  of  the 
Record,  said  the  Mergenthaler  equip¬ 
ment  is  cased  in  steel  and  remained  in 


price  of  newsprint  to  “just  under  where 
it  was  on  January  1,  1981,  some  27 
months  ago.”  It  maintained  that,  com¬ 
bined  with  increased  costs  and  reduced 
operating  rates,  the  situation  had  re¬ 
sulted  in  “a  drastic  reduction  of  earn¬ 
ings  to  dangerously  low  levels  despite 
stringent  cost  control  measures.” 


Kennett  (Mo.)  Daily  Dunklin  Demo¬ 
crat  last  Feburary  began  operating  a 
24-hour  “electronic  newspaper”  on  the 
local  cable  system. 

The  Democrat,  with  6,500  daily 
evening  circulation,  is  one  of  80  news¬ 
papers  in  the  nation  producing  24-hour 
cable  news. 

Up  to  500  “pages”  of  local  news  and 
information  will  be  provided  to  cable 
viewers  by  the  Democrat’s  computer 
equipment  which  displays  the  text  in  a 
newspaper,  format  and  design. 

Computer  Video  Systems  of  Salt 
Lake  City,  Utah,  manufactured  the 
computer  equipment  for  DDD-tv  under 
its  Compuvid  trade  name. 

The  Democrat  added  a  special  unit  to 
house  its  cable  computer  equipment 
and  which  will  also  be  occupied  by  staff 
members. 


operating  condition  even  after  the 
quake  toppled  them  to  the  floor  and 
bricks  fell  on  top  of  them. 

Shannon  said  he  does  not  have  earth¬ 
quake  insurance  but  intends  to  apply 
for  a  federal  disaster  loan  to  rebuild  his 
Coalinga  plant.  Shannon  said  the  new 
building  will  be  made  of  steel  and  cost 
around  $25,000.  He  said  the  ruined 
brick  building  had  cost  him  $60,000  and 
another  $40,000  in  remodeling. 

Shannon  said  used  bricks  from  the 
earthquake-damaged  Record  building 
are  worth  about  $35,000  and  he  will  sell 
them  “if  the  law  allows  me.” 

He  explained  the  town  of  Coalinga 
wants  to  set  up  a  redevelopment  agen¬ 
cy  “and  have  everyone  sign  their  prop¬ 
erty  over.  I  don’t  think  I  should  turn 
over  $35 ,000  worth  of  bricks  for  little  or 
nothing.” 

Drew  noted  that  a  chain  fence  has 
been  put  up  around  downtown 
Coalinga  and  only  people  with  passes 
are  allowed  to  enter. 

“The  town’s  a  shambles.  It  looks  like 
World  War  II,”  Drew  said. 
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Weekly’s  typesetters,  presses 
survive  early  May  earthquake 


Small  daily  offers 
24-hour  cable  news 


Windmoeller  &  Hoelscher,  PEC 
sign  flexo  cooperation  agreement 


veloped  by  W&H  will  be  incorporated 
into  the  line,  called  the  “Koebau- 
Flexo-Courier."  For  existing  press 
lines,  W&H  calls  its  flexo  replacement 
units  the  “Journalflex." 


James  K.  Feeney,  president  of  Wind¬ 
moeller  &  Hoelscher  Corporation,  and 
Scott  A.  Rogers,  Jr.,  president  of  Pub¬ 
lishers  Equipment  Corporation,  have 
signed  an  agreement  which  will  permit 
the  full  cooperation  of  both  firms  in  the 
development  of  the  flexographic  print¬ 
ing  press  for  the  newspaper  printing  in¬ 
dustry  in  the  United  States  and  Canada. 

Feeney  said  that  W&H  would  con¬ 
centrate  on  the  replacement  of  existing 
units  with  flexographic  units  while  PEC 
will  continue  its  program  of  converting 
existing  units. 

W&H  Corporation  of  Lincoln, 
Rhode  Island,  is  a  wholly-owned  sub¬ 
sidiary  of  Windmoeller  &  Hoelscher 
Maschinefabrik,  located  in  Lengerich, 
West  Germany.  The  parent  company  is 
one  of  the  world’s  largest  producers  of 
flexographic  and  gravure  printing 
presses  for  the  packaging  industry. 

ANPA/RI  Conference 
exhibitor  corrections 

In  last  week’s  edition  of  Editor  & 
Publisher,  the  exhibitor  listing  in  the 
special  ANPA/RI  pullout  section  for 
Chemco  Photoproducts  incorrectly  re¬ 
ported  that  Chemco  would  be  display¬ 
ing  a  computer-to-plate  system  in  con¬ 
junction  with  Triple-1,  Inc.  That  sys¬ 
tem,  currently  under  development  at 
Dow  Jones  &  Co.  plants,  is  not  com¬ 
plete  and  will  not  be  available  at  the 
time  of  the  R1  conference. 

Chemco  will  be  displaying  the 
NEWSPLATER  2500,  a  camera/ 
platemaker  which  uses  Chemco’s  new 
EAC-1  offset  plate,  which  delivers 
press-ready  offset  plates  at  system’s 
end.  Chemco  will  introduce  Power- 
Plate  300,  which  punches  offset  plates 
for  use  with  pin  register  systems  and 
applies  a  diazo  coating  prior  to  plate 
exposure,  and  PowerPlate  Bender 
3000,  a  pneumatic  plate  bend  •  which 
uses  inflatable  air  sleeves  to  n  d  plate 
ends  around  solid  steel  mam  ;ls  for 
accurate  and  consistent  plate  bending. 

Chemco  will  also  show  its  NEWS- 
SCAN  laser  systems;  and  its  C.A.P.S. 
automasking  and  autostripping  sys¬ 
tems,  which  provide  a  means  of  eval¬ 
uating  transparencies  or  reflection 
copy  to  be  electronically  scanned, 
generate  computer  recommendations 
for  presetting  the  scanner,  and  offer 
fast,  accurate  registration  of  process 
color  separation  films. 

Also  in  the  RI  pullout  section.  News¬ 
paper  Electronics  Corporation  was 
mistakenly  listed  as  NEC/Americas. 
NEC  will  be  showing  the  Amicus  com¬ 
position  system  in  booth  2002. 


Fhiblishers  Equipment  Corporation, 
a  Dallas,  Texas-based  public  company, 
specializes  in  the  re-engineering  of 
newspaper  printing  presses  and  related 
equipment  to  more  modern,  efficient 
methods  of  production. 

It  was  announced  earlier  this  year 
that  W&H  and  the  German  newspaper 
and  publication  press  manufacturer 
Koenig  &  Bauer  have  been  working  for 
three  years  together  in  the  develop¬ 
ment  of  a  complete  flexo  newspaper 
press  line.  Flexo  color  stations  de¬ 


The  W&H  “Journalflex”  will  be 
demonstrated  at  the  AN  PA  Operations 
Management  Conference  and  Exposi¬ 
tion  in  Las  Vegas,  June  11-15,  1983. 

The  announcement  of  the  W&H/ 
PEC  working  relationship  now  com¬ 
pletes  W&H’s  third  tier  of  involvement 
in  the  use  of  flexo  technology  for  news¬ 
papers;  namely,  complete  press  lines 
with  K&B,  replacement  of  existing 
press  units  with  its  “Journalflex”  unit, 
and  conversions  with  PEC. 


CHARTING  THE  COURSE 
OF  DESIGN  TECHNOLOGY. 

From  computer  aided  design  through  effective  project 
management,  Lockwood  Greene  provides  the  broad 
spectrum  of  comprehensive  design  services 
increasingly  required  in  today’s  printing  and  publishing 
industry  . . .  professional  capabilities  directed  to 
achieve  each  client’s  main  objective:  Successful 
project  completion,  on  time  and  in  budget. 


L.OCKWOOD  GREENE 

Planners/Engineers/Architects/Managers 

ATLANTA  NEW  YORK  SPARTANBURG 

(404)873-3261  (212)687-0630  (803)582-2351 


DALLAS  OAK  RIDGE 
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PRESS  MACHINERY  CORPORATION  (PMC)  has 
announced  the  sale  of  three  of  its  new  TMI  (Time 
Measured  Inking)-32  Systems  to  the  Tampa  Tribune,  a 
Media  General  Publication,  according  to  William  Fleck, 
PMC  national  sales  manager. 

The  April  sale  was  made  in  conjunction  with  a  PMC 
letterpress-to-offset  conversion  already  in  progress  with 
the  Tampa  daily.  During  the  conversion,  PMC 
recognized  the  need  for  an  inking  system  which  is 
compatible  with  offset  printing. 

The  TMI-32  Inking  System  incorporates  four  basic 
components — remote  ink  control  consoles,  individual 
unit  consoles,  ink  bars  and  ink  rollers — plus  a  number 
of  optional  pieces  of  peripheral  equipment. 

The  remote  ink  control  console,  which  utilizes  a 
microprocessor,  serves  as  the  primary  pressroom 
operating  station.  It  features  a  lighted  work  surface  to 
examine  the  paper,  and  allows  the  operator  to  adjust 
ink  settings  by  accessing  the  computer  in  a  choice  of 
two  modes.  In  addition,  a  video  display  provides 
information  relative  to  the  page  of  ink  being  adjusted, 
plus  run  mode  and  press  speed. 

The  individual  unit  consoles  are  custom-fit  auxiliary 
housings  that  contain  a  control  substation  for  full  unit 
ink  controls.  A  number  of  other  functions  are  also 
incorporated  into  these  consoles  for  simpler  operation 
and  maintenance — including  full  unit  dampener 
controls,  impressions  cylinder  throw-off  controls  and 
press  control  push  button  station. 

Ink  bars  for  the  TMI-32  consist  of  32  quick-change 
column  paks,  four  page  manifolds  that  allow  up  to  four 
colors  to  be  run  simultaneously,  and  one  main  ink 
manifold  which  is  designed  for  easy  paper  width 
adjustment. 

Existing  ink  rollers  are  utilized  after  a  thorough  and 
systematic  overhaul. 

Three  of  these  basic  PMC  TMI-32  Inking  Systems 
will  be  installed  at  the  Tampa  Tribune  on  27  units  of 
Goss  Mark  11  presses,  including  black  units  and  all 
color  positions.  The  sale  includes  three  remote  ink 
control  consoles,  27  individual  unit  consoles  and  66  ink 
bars. 

In  addition,  the  Tampa  Tribune  has  selected  an 
optional  PMC  remote  video  display  terminal  for 
installation  in  its  pressroom  office.  It  is  used  to  access 
the  main  control  console  for  press  layout  and  ink 
presetting  as  well  as  for  monitoring  press  run  and 
system  troubleshooting. 

The  Tampa  Tribune  has  also  selected  another  TMI-32 
Inking  System  option,  PMC  press  mapping  software. 
This  is  a  custom  software  package  designed  to 
coordinate  with  daily  press  runs,  and  allows  computer 
controlled,  automatic  layout  and  loading  of  ink  preset 
values  into  each  unit  and  position. 

According  to  PMC,  the  Tampa  Tribune  is  now 
considering  the  purchase  of  a  third  system  option,  the 
PMC  PDQ  (Page  Density  Quantifier)  which  scans  the 
page  in  the  platemaking  area  to  determine  column  by 
column  ink  preset  values.  These  values  are  then  stored 
in  the  computer’s  memory  for  use  in  presetting  all  ink 
columns  on  each  page  to  be  printed. 

*  ♦  ♦ 

UNITED  TECHNOLOGIES’  INMONT 
CORPORATION,  a  major  producer  of  printing  ink,  will 
discontinue  its  local  production  of  printing  ink  and 
close  its  manufacturing  operations  in  Cincinnati,  Ohio, 


by  July  31,  1983,  the  company  announced  last  week. 

This  action  will  affect  a  total  of  56  employees.  The 
plant’s  level  of  employment  has  been  dropping  steadily 
since  a  mid-70s  high  point  of  140  production  workers. 
Changes  due  to  new  technologies  in  ink  making,  and 
the  expansion  of  Inmont’s  Printing  Ink  Group 
production  into  newer  and  more  efficient  buildings  at 
other  locations,  has  led  to  this  gradual  decrease  in  the 
workforce  at  the  27-year-old  Paddock  Road  plant. 

Employees  have  been  informed  that  the  company 
will  provide  assistance  to  those  employees  affected  by 
its  decision. 

The  company  employs  about  8,000  people,  at  20  U.S. 
manufacturing  locations  and  18  manufacturing  facilities 
in  other  countries,  with  the  total  almost  evenly  divided 
between  domestic  and  foreign  employment. 

Among  recent  expansion  moves  by  the  company 
worldwide  was  the  acquisition,  announced  on  May  5, 
of  the  HARTMANN  GROUP,  one  of  the  largest 
European  printing  ink  manufacturers,  which  is  based  in 
Frankfurt,  West  Germany. 


Cost  reductions  and  increased  productivity  are 
reported  in  newspaper  pressrooms  converting  to  roll 
covers  made  from  Herclor®  synthetic  rubber 
manufactured  by  HERCULES  INCORPORATED, 
Wilmington,  Del. 

The  rubber,  now  in  use  on  high-speed  presses,  has 
greatly  reduced  downtime  for  regrading,  and  requires 
little  or  no  adjustment  of  rolls  during  long  runs.  It  also 
takes  heat  and  oil  better  than  conventional  rubber 
products,  according  to  users. 

The  higher,  uninterrupted  press  speeds  now  possible, 
along  with  substantially  reduced  maintenance,  have 
produced  significant  benefits  for  pressrooms  that  have 
converted  to  these  rolls,  Hercules  notes. 


Richard  M.  Segel  has  been  appointed  president  of 
FERAG,  INC.,  the  North  American  subsidiary  of 
FERAG,  AG,  Swiss-based  manufacturers  of  conveying, 
processing  and  automated  materials  handling  equipment 
for  the  newspaper  and  commercial  printing  industries. 

Prior  to  his  appointment  to  the  presidency  of  Ferag, 
Inc.,  Segel  was  vicepresident-operations  and 
technology  for  the  Goss  Products  segment  of  the 
Graphic  Systems  Division  of  Rockwell  International.  In 
that  position,  he  was  responsible  for  the  division’s 
design  and  manufacture  of  high-speed  web  offset 
printing  presses,  related  controls  and  auxiliary 
equipment. 

A  native  of  New  York,  Segel  had  been  with  the 
Graphic  Systems  Division  since  1971,  serving 
previously  as  director-systems  development, 
manager-product  development,  and  vicepresident  of 
engineering. 

He  was  a  research  engineer  and  R&D  supervisor  at 
Sikorsky  Aircraft  Division  of  United  Technology 
Corporation  before  joining  Rockwell  International.  His 
experience  also  includes  several  years  in  the 
construction  industry  and  he  is  a  licensed  professional 
engineer. 

Segel’ s  office  will  be  located  at  Ferag,  Inc.’s 
manufacturing,  sales  and  customer  services  facilities  in 
Bristol,  Pa.,  just  outside  of  Philadelphia. 
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Energy  system  saves  First  full-time  transatlantic  pagefax 
$8,000  annually  |jg  inaugurated  by  Muirhead 

The  Chico  (Calif.)  Enterprise- 

Record  is  reporting  successful  results  Muirhead  Data  Communications  has  overcome  numerous  obstacles.  But  by 
from  an  “energy  management  control-  been  awarded  a  contract  to  create  the  successfully  transmitting  front  pages  of 
ler”  i’  installed  a  year  ago.  world’s  first  transatlantic  facsimilie  the  Daily  Express  from  London  to 

Consisting  of  low  wattage  fluores-  system  designed  for  full-time  produc-  Puerto  Rico  during  the  1967  AN  PA 
cent  lamps  and  sensor-controlled  ex-  tion  between  London  and  New  York.  Conference,  they  demonstrated  that 
terior  lights,  the  device  produced  an  The  link  via  Intelsat,  a  geo-stationary  satellites  could  be  used  for  transatlantic 
annual  savings  of  about  $8,000  for  an  satellite  more  than  22,000  miles  above  communications, 
original  investment  of$20,000,  or  more  the  Atlantic  Ocean,  wilt  supply  two-  The  intercontinental  transmission  of 
than  a  50  percent  rate  of  return,  man-  page  facsimile  systems  between  the  complete  newspaper  pages  became  a 
agement  reported.  two  offices  of  Donnelley  Satellite  practical  possibility  with  the  advent  of 

In  1979,  the  newspaper  said  it  used  Graphics  —  one  on  each  side  of  the  the  geo-stationary  satellite.  Muirhead 
615,508  kilowatt  hours;  last  year  only  Atlantic.  It  will  include  a  Muirhead  accomplished  the  first  Pagefax  trans- 
498,960  kilowatt  hours  were  used.  Also  Pagefax  System  with  a  choice  of  resolu-  mission  from  Washington  to  Rome  via 
in  1979,  12,748  therms  of  natural  gas  tions  up  to  1200  lines/inch  for  the  trans-  an  Intelsat  communications  satellite  in 
were  used  compared  to  7,734  in  1982.  mission  offour-color  pages  up  to  maga-  1976.  The  front  page  of  the  Washington 
Publisher  Gary  Weibel  said,  “An  zine  quality.  Post  was  transmitted  directly  to  the 

energy  management  controller  has  a  Thefacility  is  based  around  the  Muir-  Rome  offices  of  the  Corriere  Della 
programmable  control  for  the  air  con-  head  high-resolution  Pagefax  System  Sera,  enabling  delegates  at  an  IFRA 
ditioning  that  allows  us  to  program  located  at  Donnelley’s  London  office.  Symposium  to  see  the  transmitted  page 
each  room  in  the  building  based  on  The  system  communicates  over  a  56K/  as  part  of  a  special  issue  printed  on  the 
working  hours.  The  newsroom,  for  ex-  bit  link,  incorporating  time  division  same  day.  The  reproduction  of  both 
ample,  turns  itself  on  at  7:30  a.m.,  multiplexing.  The  circuit  can  be  used  to  half-tones  and  text  were  of  very  high 
.’hen  people  come  to  work  and  turns  transmit  pages,  including  four-color  quality  and  virtually  indistinguishable 
itself  off  at  quitting  time;  it’s  also  prog-  separations,  directly  to  the  company’s  from  the  rest  of  the  locally  produced 
rammed  for  holidays  and  so  forth.’’  New  York  office.  The  communications  newspaper. 

Weibel  said  the  system  still  has  a  few  circuit  also  provides  a  speech  and  telex  Venturing  into  color,  experiments 
problems,  such  as  its  tendency  to  pull  facility.  began  as  early  as  1964  with  a  four-color 

in  air  from  the  outside  that  is  too  warm.  Muirhead  is  a  pioneer  in  facsimilie  Pagefax  transmission  from  Tokyo  to 
The  device  can  be  adjusted  for  these  communications.  In  England,  in  1967,  Sapporo,  Japan,  during  the  Olympic 
problems,  he  noted.  the  company  introduced  a  system  for  games.  A  major  milestone  for  Muir- 

Pacific  Gas  and  Electric  Co.  has  pre-  satellite  transmission  for  Pagefax.  At  head  was  the  demonstration  of  the  first 
sented  Weibel  with  a  plaque  in  recogni-  the  time,  this  type  of  communcations  practical  use  of  satellites  for  full-color 
tion  of  the  newspaper’s  energy-saving  technique  was  in  its  infancy  and  the  facsimile  between  newspapers  in 
achievement.  problems  were  many.  Eor  instance,  the  France  and  the  United  States  in  1978. 


RIT  student  wins 
Philip  Graham  award 


orbiting  satellite  “Earlybird”  was  only 
available  for  transmission  during  a  lim¬ 
ited  time  of  each  day,  with  the  United 
Kingdom  limited  to  its  use  only  one 


Today,  newspapers  such  as  the  In¬ 
ternational  Herald  Tribune  are  using 
such  communications  links  to  transmit 
pages  to  Hong  Kong  and  Singapore 


Stephen  Costello,  a  third-year  stu-  week  in  every  three.  Muirhead  had  to  daily. 


dent  in  the  newspaper  production  man¬ 


agement  program  at  Rochester  (N.Y.) 
Institute  of  Technology  (RIT),  is  the 
first  recipient  of  the  Philip  L.  Graham 
Award  in  newspaper  production  man¬ 
agement. 

The  Philip  L.  Graham  Awards  in 
newspaper  production  management  at 
RIT  were  created  by  an  initial  contribu¬ 
tion  from  the  Philip  L.  Graham  Fund, 
the  charitable  foundation  of  The 
Washington  Post  Company.  The 
awards,  named  in  memory  of  Philip  L. 
Graham,  who  was  president  of  the 
company  before  his  death  in  1%3,  pro¬ 
vide  support  for  education  in  newspap¬ 
er  production  management  at  RIT. 
Katharine  Graham,  chairman  and  pres¬ 
ident  of  the  Washington  Post  Com¬ 
pany,  announced  Costello’s  scho¬ 
larship  when  she  was  at  RIT  to  receive 
the  Institute’s  fifth  annual  Isaiah  Tho¬ 
mas  Award  for  outstanding  contribu¬ 
tions  to  the  newspaper  industry. 

Costello,  of  Lewiston,  Maine,  pre¬ 
viously  received  a  Gannett  Foundation 


Fellowship  for  his  studies  in  newspaper 

production  management.  Tli®  Muirhead  high-resolution  Pagefax  system. 
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Syndicates _  By  David  Astor 

Peanuts  tv  series  debuting  this  faii 


After  appearing  33  years  in  newspap¬ 
er  comics  pages  and  18  years  on  televi¬ 
sion  specials,  the  “Peanuts”  charac¬ 
ters  will  debut  in  a  Saturday  morning 
CBS  tv  series  this  September. 

The  Charlie  Brown  &  Snoopy  Show’s 
13  half-hour  episodes  will  feature  small 
stories,  vignettes  and  blackouts. 
Charles  M.  Schulz  is  the  writer.  Bill 
Melendez  the  producer  and  director, 
and  Lee  Mendelson  the  executive  pro¬ 
ducer — the  same  trio  responsible  for 
the  prime-time  “Peanuts”  specials 
since  1%5. 

Mendelson  said  the  new  animated 
show  would  be  better  than  the  usual 
Saturday  morning  tv  programing,  much 
of  which  he  termed  a  “national  dis¬ 
grace.”  He  was  speaking  to  several 
hundred  “Peanuts”  product  licensees, 
retailers  and  reporters  at  a  May  15  mul¬ 
ti-media  event  in  New  York  City’s 
Essex  House. 

The  attendees  saw  an  excerpt  from 
the  fledgling  series  in  which  the  sun,  the 
moon,  an  ice  cream  cone  and  the  back 
of  his  head  all  look  like  baseballs  to 
Charlie  Brown.  “Am  I  cracking  up, 
doctor?”  he  asks  his  pediatrician.  “Is 
this  the  last  of  the  ninth?”  The  doctor 
recommends  that  he  go  to  camp,  where 
Charlie  Brown — disguised  by  a  sack 
over  his  head  that  hides  the  baseball 
seams — gets  elected  president. 

The  May  15  event  also  featured  a 
videotape  of  Schulz  as  well  as  several 
other  announcements  and  presenta¬ 
tions,  including: 

•  There  will  be  an  animated  half- 
hour  May  30th  Memorial  Day  tv  spe¬ 
cial,  What  Have  We  Learned,  Charlie 
Brown,  that  takes  the  “Peanuts”  gang 
to  Europe  “to  find  a  historical  perspec¬ 
tive  for  the  holiday.” 

•  “Camp  Snoopy”  will  debut  July  1 
at  the  Knott’s  Berry  Farm  amusement 
theme  park  in  Buena  Park,  Calif.  The 
five-acre  camp,  set  among  dozens  of 
trees  (some  of  which  are  over  100-feet 
tall),  will  feature  over  30  rides  and 
shows  as  well  as  appearances  by 
Snoopy  and  his  “Beagle  Scouts.”  In  a 
kick-off  promotional  tie-in  with  Camp 
Snoopy,  McDonald’s  restaurants  will 
offer  five  special  Schulz-designed 
“Peanuts”  glasses.  McDonald’s  will 
run  seven  tv  commercials  and  conduct 
other  marketing  efforts. 

•  A  series  of  home  video  and  coin- 
operated  games  with  the  “Peanuts” 
characters  will  begin  hitting  the  market 
over  the  next  several  months.  One 
Atari  game  will  feature  Snoopy  vs.  the 
Red  Baron. 

•  The  “Snoopy  Fan  Club”  was 


One  of  the  models  at  the  May  15 
'Peanuts'  event  in  New  York  City.  (Photo 
by  Michael  J.  DeVito,  Jr.) 

formed  earlier  this  year  by  United  Fea¬ 
ture  Syndicate  (UFS)  and  Charles  M. 
Schulz  Creative  Associates,  and 
already  has  over  10,000  members.  The 
club  is  centered  around  a  quarterly 
Beagle  Bugle  newsletter  that  includes 
news,  Schulz  drawings,  four-color 
photos,  and  letters.  Members  also  re¬ 
ceive  a  card,  felt  pennant,  button. 


“autographed”  picture  of  Snoopy,  and 
other  items. 

•  “Peanuts”  rack  cards  are  available 
from  UFS  for  newspapers  who  want  to 
promote  Schulz’s  strip. 

The  audience  May  15  also  saw  a 
show  featuring  designer  Snoopy 
fashions.  Models  paraded  around  in 
dresses,  sweatsuits,  bathing  suits,  jack¬ 
ets,  and  other  clothing  to  the  music  of 
Culture  Club,  Men  At  Work,  David 
Bowie,  and  the  Stray  Cats  (what  would 
Snoopy  have  thought  of  that  last 
band?). 

A  “live”  Snoopy  and  his  sister  Belle 
made  an  appearance  at  the  Essex 
House  after  the  audience  viewed  sever¬ 
al  teasing  video  remotes  showing  a  “re¬ 
porter”  waiting  for  the  canine  duo  out¬ 
side  the  hotel  on  Central  Park  South. 
Snoopy  and  Belle  were  finally  shown 
arriving  outside  in  a  horse  and  buggy, 
after  which  they  walked  up  to  the  stage. 

Then  the  lights  dimmed  on  Snoopy, 
who  was  replaced  by  Jason  Graae  as 
the  lights  went  up  again.  Graae,  who 
played  the  cheeky  beagle  in  the  recent 
Snoopy  musical,  sang  “The  Big  Bow- 
Wow.” 

Graham  dies  of  cancer 

Jory  Graham,  who  wrote  a  syndi¬ 
cated  weekly  column  about  her  long 
battle  against  cancer,  died  May  1 1 . 

The  Chicago  Sun-Times  writer 
started  “A  Time  to  Live”  six  years  ago 
because  she  wanted  “to  break  through 
the  emotional  isolation  and  unpara¬ 
lleled  aloneness  of  all  who  are  living 
with  and  dying  of  cancer.” 

(Continued  on  page  32) 


Comics  Council  may  widen  membership 

The  Newspaper  Comics  Council  may  get  more  members  and  a  new  name 
if  a  committee  recommends  that  text  feature  writers  be  invited  to  join  the 
organization. 

Council  chairman  (and  King  Features  Syndicate  president)  Joseph  F. 
D’Angelo  is  heading  the  six-man  committee,  which  is  scheduled  to  report  to 
the  full  council  in  September. 

D’Angelo  said  the  added-membership  proposal  received  favorable  re¬ 
sponse  at  the  Comics  Council  meeting  in  Denver  May  13,  when  the  commit¬ 
tee  was  named.  He  said  he  hoped  the  addition  of  famous  syndicated  col¬ 
umnists  and  other  text  feature  people  would  approximately  double  mem¬ 
bership  to  possibly  200.  The  council  currently  includes  newspaper  editors, 
cartoonists,  and  syndicate  executives. 

If  membership  is  widened,  D’Angelo  said  one  possible  name  for  the 
organization  would  be  the  Newspaper  Comics  and  Features  Council. 

In  addition  to  D’Angelo,  other  committee  members  include  United  Media 
Enterprises  president  and  chief  executive  officer  Robert  Roy  Metz,  Tribune 
Company  Syndicate  president  Robert  S.  Reed,  Philadelphia  Inquirer 
associate  managing  editor-features  Bob  Greenberg,  Washington  Post  depu¬ 
ty  managing  editor  Shelby  Coffey,  and  Chicago  Tribune  executive  news 
editor  Mike  Argirion. 

D’Angelo  also  reported  that  May  13  meeting  attendees  listening  to  the 
21st  Century  Comics  project’s  research  findings  were  “encouraged  to  hear 
that  comics  are  as  strong  as  they  are.”  Research,  while  pointing  to  a  decline 
in  comics  section  readership,  revealed  that  comics  are  still  closely  followed 
by  a  significant  majority  of  Sunday  newspaper  readers  (E&P,  May  7). 
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WRIGHT  STUFF 
WINS  AGAIN 


INH-ATION  i 
RATK.i 


Don  Wright  could  fill  a  trophy  case  with  the 
awards  that  he’s  won  for  his  editorial  cartoons. 

Twice,  Wright  has  been  honored  with  the 
Pulitzer  Prize.  Four  times,  he’s  received  the 
Overseas  Press  Club  Award.  Both  the 
Headliner  Award  and  the  Sigma  Delta  Chi 
Award  have  been  bestowed  on  the  cartoonist 
who  draws  for  the  Miami  News  and  the  Tribune 
Company  Syndicate. 

Now  Wright  has  received  still  another 
prestigious  salute. 

For  the  first  time  in  its  15-year  history,  the 
Robert  F.  Kennedy  Journalism  Award  for 
outstanding  coverage  of  the  problems  of  the 
disadvantaged  goes  to  an  editorial  cartoonist. 

Don  Wright  wins  again. 

\  Penetrating  ideas,  brilliantly  rendered, 
j  are  what  Don  Wright  delivers  time  and 
/  time  again.  For  more  examples  and  rates, 
call  Walter  Mahoney,  sales  manager— 
\  (800)847-4211. 


M  Tribune  Company  Syndicate,  Inc. 

220  East  42nd  Street,  New  York,  NY  10017  (800)  847-4211 


Robert  S.  Reed 

PRESIDENT 


Don  Michel 

VP  EDITOR 


Walter  F.  Mahoney 

VP  SALES  MANAGER 


John  B.  Matthews 

VP/MARKETING 
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By  David  Astor 

The  autograph  collector  flipped 
through  the  book  and  reached  the  page 
containing  an  original  picture  of  comics 
character  Cathy  saying,  “Oh,  Mr. 
Bennetto  ...  I  thought  you’d  never 
ask!!’’  Underneath,  cartoonist  Cathy 
Guisewite  wrote,  “Congratulations  on 
your  collection.  I’m  proud  to  be  part  of 
it.’’ 

Guisewite  had  a  reason  to  be  proud, 
because  Fred  C.  Bennetto,  Jr.  told 
E&P  (as  he  flipped  through  more 
pages)  that  he  has  collected  three 
volumes  worth  of  cartoonist  auto¬ 
graphs,  many  of  which  feature  accom¬ 
panying  sketches  and  notes  from  the 
signers.  A  smiling  Bennetto  closed  the 
volume  and  observed,  “I  fell  in  love 
with  cartoonists.  They’re  such  a  con¬ 
siderate  and  friendly  fraternity.’’ 

But  cartoonist  autographs  are  only 
the  tip  of  the  iceberg  for  Bennetto,  who 
has  been  collecting  signatures  for  55  of 
his  nearly  70  years.  He  now  has  77 
volumes  filled  with  over  4,000  auto¬ 
graphs  of  every  president  since  Calvin 
Coolidge,  Robert  Kennedy,  54  of  the  55 
living  members  of  baseball’s  Hall  of 
Fame  (and  many  of  the  deceased  ones, 
such  as  Ty  Cobb  and  Connie  Mack), 
(Continued  on  page  32) 


Fred  C.  Bennet¬ 
to,  Jr.,  who  has 
collected  over 
4,000  celebrity 
signatures  since 
1928,  displays  the 
autographed 
drawing  he  re¬ 
ceived  from 
'Cathy'  cartoonist 
Cathy  Guisewite. 
(Photo  by  David 
Astor.) 
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Bennetto:  the  man  of  4,000  autographs 


Syndicates 

(Continued  from  page  30} 

Graham,  who  was  in  her  50s, 
announced  her  approaching  death  in  a 
column.  She  wrote:  “Long  ago,  I 
promised  that  I  would  let  you  know 
when  I  came  to  the  time  of  my  dying. 
That  time  has  come  and  you  and  I  need 
to  begin  the  painful,  yet  necessary,  pro¬ 
cess  of  learning  to  say  goodbye.” 

Sun-Times  managing  editor  Gregory 
Favre  said,  “Jory  was  a  person  of  great 
courage  who  touched  thousands  of 
people  through  her  column  and  through 
personal  contact.  The  response  she  re¬ 
ceived  from  readers  was  strong  evi¬ 
dence  that  her  words  and  advice  pro- 

Autographs 

(Continued  from  page  31} 

Jesse  Owens,  51  of  the  52  Iranian  hos¬ 
tages,  Nasser,  Anwar  Sadat,  Nehru, 
Isabel  Peron,  Mother  Teresa,  Golda 
Meir,  Winston  Churchill,  Charles  de 
Gaulle,  Marshal  Tito,  Grace  Kelly, 
Alfred  Hitchcock  and  Neil  Armstrong, 
to  name  a  few.  And,  speaking  of 
icebergs,  Bennetto  even  got  the  signa¬ 
ture  in  1979  of  94-year-old  Edwina 
MacKenzie — the  oldest  living  survivor 
of  the  Titanic. 

Bennetto,  speaking  during  an  inter¬ 
view  at  his  Connecticut  home,  said  he 
hadn't  expect  his  collection  to  become 
so  titanic  when  he  received  his  first 
signature — from  Amelia  Earhart — as  a 
teenager.  But  now  the  collection, 
which  is  occasionally  exhibited  in  Con¬ 
necticut  libraries  and  may  eventually 
be  donated  to  the  Yale  University  Lib¬ 
rary,  has  reached  the  value  of  $78,000. 
But  Bennetto,  who  gives  free  lectures 
about  his  hobby,  has  never  paid  a  cent 
for  a  signature.  “I  would  never  buy  or 
sell  an  autograph,”  he  declared. 

What  the  retired  rubber  company 
plant  superintendent  and  police  officer 
feels  is  the  key  to  his  success  is  making 
sure  he  puts  a  great  deal  of  effort  into 
each  autograph  request.  The  Universi¬ 
ty  of  Connecticut  graduate  types  per¬ 
sonal  letters  that  draw  on  research  he 
has  done  on  each  celebrity’s  back¬ 
ground.  And  Bennetto  praises  the  peo¬ 
ple  he  writes,  notes  that  it  would  “en¬ 
hance”  his  collection  if  they  re¬ 
sponded,  and  wishes  them  well. 

He  often  includes  more  than  just  a 
blank  paper  to  sign.  In  the  case  of  car¬ 
toonists,  Bennetto  may  send  a  frame  or 
strip  from  the  New  Haven  Register  or  a 
picture  from  the  annual  Editor  &  Pub¬ 
lisher  Syndicate  Directory.  Then  he 
mails  the  letter  to  the  cartoonist  via  the 
various  syndicates,  which  Bennetto 
said  have  been  unfailingly  cooperative 
in  forwarding  his  letters. 

32 


vided  both  comfort  and  strength  to 
those  who  faced  a  terminal  illness  as 
she  did.” 

In  addition  to  her  column  (which  was 
distributed  by  Universal  Press  Syndi¬ 
cate),  Graham  lectured,  made  broad¬ 
cast  appearances,  and  wrote  two  books 
on  cancer. 

Lasky  develops  Nancy 

The  title  character  in  the  42-year-old 
“Nancy”  comic  strip  applied  for  her 
library  card  the  week  of  May  16. 

Cartoonist  Mark  Lasky,  who  re¬ 
placed  late  “Nancy”  creator  Ernie 
Bushmiller  last  summer,  is  also  plan¬ 
ning  other  thematic  sequences  for  the 
strip. 

“I’d  like  to  see  a  bit  more  growth  in 

Bennetto  uses  fancy  printing  on  his 
envelopes  to  attract  the  attention  of 
celebrities  who  may  sift  through 
thousands  of  pieces  of  mail  a  day. 

The  result?  Bennetto  gets  about  90% 
of  the  autographs  he  asks  for,  and  has 
even  struck  up  correspondences  with 
several  celebrities.  “Dennis  the 
Menace”  cartoonist  Hank  Ketcham, 
for  instance,  sends  Bennetto  a  Christ¬ 
mas  card  every  year. 

Sometimes  Bennetto  gets  an  auto¬ 
graph  just  before  the  signer  unex¬ 
pectedly  dies.  Last  month,  Bennetto 
received  the  signatures  of  “Dick  Tra¬ 
cy”  artist  Rick  Fletcher  and  writer  Max 
Collins.  Accompanying  the  letter  was  a 
note  from  Collins  saying  that  Fletcher 
had  just  passed  away.  “So  this  card  is 
the  last  Tracy  item  that  Rick  Fletcher 
and  1  will  ever  co-sign,”  wrote  Collins. 

Another  Collins — Eddie  of  baseball 
fame — signed  his  last  paper  for  Bennet¬ 
to  before  dying  in  1951.  Bennetto  said 
he  was  told  by  Eugene  O’Neill’s  nurse 
that  it  took  the  ailing  playwright  30  mi¬ 
nutes  to  sign  his  name  for  Bennetto  in 
1946.  And  Bennetto  believes  that  he 
has  two  of  the  five  signatures  that  Bar¬ 
ney  Clark  made  while  tethered  to  his 
artificial  heart. 

Bennetto,  of  course,  has  numerous 
signatures  made  by  people  nowhere 
near  death.  In  terms  of  cartoonists, 
some  of  his  signatures  include  Walt 
Disney  from  1946  (possibly  worth 
$2,000),  Milton  Caniff  (“Steve  Ca¬ 
nyon”)  from  1947,  Charles  M.  Schulz 
of  “Peanuts,”  Mort  Walker  of  “Beetle 
Bailey,”  Dean  Young  and  Jim 
Raymond  of  “Blondie,”  Irwin  Hasen 
of  “Dondi,”  A1  Smith  of  “Mutt  and 
Jeff,”  Bud  Sagendorf  of  “Popeye,” 
Garry  T rudeau  of  ‘  ‘  Doonesbury ,  ’  ’  Dale 
Messick  of  “Brenda  Starr,”  Bil  Keane 
of  “Family  Circus,”  Ferd  and  Tom 
Johnson  of  “Moon  Mullins,”  Greg  Ho¬ 
ward  of  “Sally  Forth,”  and  Jeff 
MacNelly  of  “Shoe.” 

His  collection  also  includes  editorial 
cartoonists  (including  various  Pulitzer 


Nancy’s  character,  so  that  young  read¬ 
ers  will  know  more  about  her,”  said  the 
28-year-old  Lasky.  “Who  is  her  favo¬ 
rite  teacher?  What’s  her  favorite  flavor 
of  ice  cream?  At  the  same  time,  I  also 
want  to  maintain  the  simplicity  and  un¬ 
cluttered  appearance  of  the  strip.  Nan¬ 
cy  is  an  uncomplicated  little  girl  that  all 
children  can  relate  to.” 

Lasky  is  also  the  creator  of  the  syndi¬ 
cated  “Antennas”  panel,  and  has 
worked  as  an  assistant  to  cartoonist 
Mell  Lazarus  of  Field  Newspaper 
Syndicate’s  “Miss  Peach”  and 
“Momma.” 

“Nancy,”  distributed  tq  over  600 
newspapers  worldwide  by  United  Fea¬ 
ture  Syndicate,  is  an  outgrowth  of 
“Fritzi  Ritz,”  an  earlier  Bushmiller 
strip. 

Prize  winners).  There  is  MacNelly, 
Paul  Szep,  Paul  Conrad,  Tony  Auth, 
Pat  Oliphant,  Ben  Sargent  and  Wayne 
Stayskal. 

F^Iitzer  Prize  journalists  in  Bennet- 
to’s  signature  stable  include  Bob 
Woodward  and  Carl  Bernstein,  Red 
Smith,  Jack  Anderson,  Sydney  Schan- 
berg.  Art  Buchwald  and  Ellen 
Goodman. 

Then  there  are  non-newspaper  Pulit¬ 
zer  people,  such  as  fiction  writers  Alice 
Walker  and  Erica  Jong,  and  scientists 
Jonas  Salk,  Linus  Pauling  and  Harold 
C.  Urey,  the  last  of  whom  worked  on 
the  atomic  bomb. 

Bennetto  also  has  the  man  who  drop¬ 
ped  the  first  atomic  bomb  in  1945 — 
Enola  Gay  pilot  Paul  W.  Tibbets.  And 
he  has  people  who  flew  for  less  destruc¬ 
tive  reasons,  such  as  Yuri  Gagarin,  the 
first  man  in  space;  Alan  Shepard,  the 
first  American  in  space;  and  Valentina 
V.  Tereshkova,  the  first  woman  in 
space. 

Other  “first”  people  in  his  collection 
include  Thurgood  Marshall,  the  first 
Black  Supreme  Court  judge;  Sandra 
Day  O’Connor,  the  first  woman  Sup¬ 
reme  Court  judge;  Margaret  Thatcher, 
the  first  female  British  prime  minister; 
and  Azie  Taylor  Morton,  the  first  Black 
United  States  treasurer,  who  signed  a 
dollar  bill  for  Bennetto. 

If  Bennetto  doesn’t  get  a  signature 
the  first  time,  he  may  try  again.  “I 
wrote  Harry  Truman  27  times  and 
didn’t  get  his  autograph,”  said  Bennet¬ 
to,  who  noted  that  the  refusals  promp¬ 
ted  him  to  write  the  President  a 
“strong”  letter.  “Four  days  later  the 
Secret  Service  was  at  my  home!”  This 
story  had  a  happy  ending,  though,  as  a 
woman  reading  about  Bennetto’ s  un¬ 
successful  efforts  gave  him  a  Truman 
signature  in  1981. 

Bennetto,  who  resides  at  Maple¬ 
wood  Lane,  Northford,  Conn.  06472, 
said  he  would  welcome  autographs 
from  cartoonists,  journalists,  and 
others  to  add  to  his  collection. 
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INPA  elects 
Sanford  Stiles 
to  presidency 

Sanford  H.  Stiles,  corporate  market¬ 
ing  director  of  the  Times  Publishing 
Company,  St.  Petersburg,  Fla.  was 
elected  president  (May  17)  of  the  Inter¬ 
national  Newspaper  Promotion  Asso¬ 
ciation  during  the  business  meeting  of 
the  53rd  annual  international  confer¬ 
ence  in  Chicago. 

Thomas  E.  Griffiths,  vicepresident 
and  director  of  marketing  and  public 
relations  of  the  Ft.  Lauderdale  (Fla.) 
News  and  Sun-Sentinel  was  named 
president-elect  and  Scott  C.  Schurz, 
publisher  of  the  Bloomington  (Ind.) 
Herald-Telephone  and  Bedford  Und.) 
Times-Mail  was  elected  vicepresident. 

Stiles  replaces  outgoing  president 
Edmund  A.  Sebestyen,  marketing 
manager  of  the  Saskatoon  (Sask.)  Star- 
Phoenix. 

Stiles  is  a  former  president  of  INPA’s 
Southern  Region.  He  has  conducted 
seminars,  written  newsletters  and  per¬ 
formed  a  variety  of  tasks  at  regional 
and  international  conferences.  He  was 
program  chairman  for  the  1982  interna¬ 
tional  conference  in  San  Francisco. 

In  his  Presidential  address  to  the  con¬ 
ference,  Stiles  pledged  to  make  “INPA 
more  responsive  to  the  needs  of  our 
newspapers  by  making  INPA  more  re¬ 
sponsive  to  the  needs  of  its  members.” 

He  said  that  “INPA  is  in  a  preferred 
position  to  make  a  significant  contribi- 
tion  to  the  resurgence  of  our  newspa¬ 
pers.  We  have  a  set  of  objectives  map¬ 
ped  out  to  broaden  the  contnbution 
INPA  makes  to  the  professional  de¬ 
velopment  of  its  members.” 

Stiles  has  establihsed  new  commit¬ 
tees  to  speak  to  these  needs. 
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The  International  Conference  at  the 
Westin  Hotel  attracted  more  than  330 
delegates. 

Speakers  included  John  Naisbitt,  au¬ 
thor  of  the  bestseller,  “Megatrends,” 
Vince  Spezzano,  president  of  USA  To¬ 
day,  and  officers  representing  the 
American  Newspaper  iHiblishers  Asso¬ 
ciation,  the  Newspaper  Advertising 
Bureau,  International  Newspaper 
Advertising  and  Marketing  Executives 
and  the  American  Society  of  Newspa¬ 
per  Editors. 

Session  topics  included  manage¬ 
ment,  public  relations,  budgets,  radio 
and  television  advertising  buying, 
motivation,  cable  tv,  telemarketing  and 
classified  promotion. 

Puerto  Rico  tv  outlet 
sold  for  $55  million 

Mrs.  Argentine  S.  Hills  and  the 
Angel  Ramos  Foundation  are  selling 
station  WRAQ-tv  in  San  Juan,  Puerto 
Rico,  to  John  Blair  &  Co.  for  $55  mil¬ 
lion.  Telemundo  Inc.,  the  licensee,  will 
keep  ownership  of  the  WRAQ  radio 
stations,  according  to  the  data  on  file 
with  the  Federal  Communications 
Commission. 

Mrs.  Hills  is  the  wife  of  Lee  Hills, 
Knight-Ridder  Newspapers  executive. 
Her  late  husband,  Angel  Ramos, 
founded  El  Mundo  in  San  Juan.  The 
Blair  company,  broadcast  station  rep¬ 
resentatives,  has  been  acquiring  radio 
and  tv  properties. 

In  other  transactions  awaiting  FCC 
approval,  Pulitzer  Publishing  Co.  of  St. 
Louis  is  taking  over  two  Gannett  Com¬ 
pany  stations — WPTA-tv  at  Fort 
Wayne,  Ind.  for  $8,620,433,  and 
WLKY-tv  Louisville,  Ky.  for 
$15,379,567. 

General  Media  Corp. ,  owned  by  Earl 
Hickerson  and  79  other  stockholders, 
has  applied  to  transfer  the  license  to 
operate  WGNO-tv  at  New  Orleans  to 
the  Tribune  Broadcasting  Co.,  Chica¬ 
go.  The  purchase  price  for  the  Channel 
26  outlet  was  given  as  $21  million. 


Towles  is  awarded 
INPA’s  Silver  Shovel 

Donald  B.  Towles,  vicepresident/ 
director  of  public  affairs  for  the  Louis¬ 
ville  (Ky.)  Courier-Journal  and  Times, 
was  awarded  the  International  News¬ 
paper  Promotion  Association’s  highest 
honor  this  week,  the  Silver  Shovel. 

Towles  is  one  of  only  four  members 
who  have  served  two  terms  as  presi¬ 
dent  of  INPA.  He  also  has  served  as 
president  of  INPA’s  Southern  Region 
and  is  a  frequent  lecturer  on  various 
newspaper  topics  at  the  American 
Press  Institute  in  Reston,  Va. 


INPA  meeting 

(Continued  from  page  20) 


he  didn’t  even  read  past  the  headline 
because  it  left  “a  bad  impression  of  the 
paper.”  It  made  him  think  that  if  the 
paper  had  been  invited  for  cocktails,  it 
would  have  been  “loud,  crude  and 
perhaps  not  invited  back.” 

Earlier  that  morning,  the  publisher  of 
the  Lexington  (Ky.)  Herald-Leader 
and  president  of  the  American  Society 
of  Newspaper  Editors  approached  the 
podium  to  inform  his  listeners  that 
some  editors  are  anything  but  pleased 
with  their  newspapers’  promotion  de¬ 
partments. 

According  to  a  survey  of  65  editors 
representing  small,  medium  and  large 
dailies,  70%  of  them  feel  their  promo¬ 
tion  departments  are  doing  only  a  fair 
or  poor  job  of  promoting  syndicated 
features  and  columnists,  local  col¬ 
umnists  and  writers,  and  of  communi¬ 
cating  daily  with  their  editorial  depart¬ 
ments,  Creed  Black  announced. 

The  survey  gave  the  highest  marks  to 
promotion  departments’  participation 
in  community  events.  Daily  com¬ 
munications  between  the  newsroom 
and  promotion  received  the  lowest 
marks. 

Seventy-seven  percent  of  the  editors 
said  they  feel  their  newspaper  should 
place  more  emphasis  on  promoting 
editorial  content;  48%  said  their  papers’ 
circulation  promotion  efforts  were  suffi¬ 
cient. 

One-third  of  the  respondents  called 
their  dailies’  promotion  efforts  non- 
creative,  ineffective  and  inadequate. 
Another  one-third  agreed  with  the 
negative  assessment  but  blamed  it  on 
lack  of  funding.  Twenty  percent  said 
their  promotion  departments  needed 
more  money  and  better  management. 

“Editors  recognize  that  promotion 
departments  are  generally  overwork¬ 
ed,  understaffed  and  underbudgeted,” 
Black  said. 

Forty-one  percent  of  the  creditors 
said  that  promotion  people  should  com¬ 
municate  on  a  more  regular  basis  with 
their  newsrooms.  Some  even  suggested 
daily  exchanges. 

On  a  four-point  scale  the  editors 
ranked  the  effectiveness  of  their  promo¬ 
tion  departments  responsibilities  in 
the  following  descending  order:  parti¬ 
cipation  in  community  events,  proper 
promotion  of  the  paper  image,  proper 
promoton  of  upcoming  articles  and 
series,  effective  use  of  house  ads,  effec¬ 
tive  use  of  other  media,  promotion  of 
local  columnists  and  writers,  promo¬ 
tion  of  syndicated  material,  daily  com¬ 
munication  with  the  editorial  staff. 
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K  mart  adman  doubts 
shopper’s  sales  claims 


K  mart’s  Midwest  regional  advertis¬ 
ing  manager  last  week  warned  shopper 
publishers  that  if  they  want  him  to  shop 
their  rate  cards,  some  of  them  better 
clean  up  their  sales  tools. 

Cold  telephone  solicitation,  hand¬ 
written  sales  proposals,  misrepresenta¬ 
tion  of  circulation  figures  and  sloppy 
rate  cards  do  not  enamor  media  buyers 
to  a  publication.  Dale  Atess  told  shop¬ 
per  executives  attending  the  National 
Association  of  Advertising  Publishers’ 
convention  in  St.  Louis,  May  11-14. 

In  an  interview  afterwards,  Atess, 
upset  that  his  remarks  were  on  the  re¬ 
cord,  stressed  that  he  was  speaking  for 
the  Midwest  region  and  not  K  mart 
Corporation. 

Labeling  media  buyers’  “lack  of 
■familiarity  with  every  market  one  of 
their  main  problems,’’  Atess  called  on 
his  audience  to  help  “themselves  and 
the  buyers’’  by  avoiding  telephone 
pitches  and  concentrating  on  written 
sales  proposals  which  include  circula¬ 
tion  maps,  accurate  circulation  figures, 
and  information  about  local  competi¬ 
tion.  “We’ll  find  out  about  it  anyway,’’ 
he  said. 

Chastizing  some  shoppers’  propensi¬ 
ty  to  measure  the  report  “readers 
rather  than  copies,’’  Atess  reminded 
his  listeners  that  bundles  dropped  off  at 
grocery  stores  do  not  count  as  home 
deliveries.  “You’re  fooling  no  one  but 
yourself,’’  he  said.  “Once  we  catch 
misrepresentation  ...  the  media 
buyer  like  an  elephant  will 
remember  .  .  .  and  it  makes  future 
sales  very  difficult.” 

K  mart’s  Midwest  region  is  diligent 
in  its  validation  of  circulation  figures, 
Atess  added,  saying  that  he  even 
checks  Editor  &  Publisher  Market 
Guide  for  the  number  of  electric  and 
gas  meters  in  an  area  to  see  if  they 
correspond  to  the  number  of  house¬ 
holds  being  promised  by  a  free  publica¬ 
tion. 

In  addition,  post  offices  are  checked 
regularly  to  see  how  many  copies  a 
shopper  has  actually  mailed  through 
the  station.  Atess  cited  one  publisher 
who  was  claiming  a  44,000  circulation 
but  whose  postal  records  indicated  that 
the  largest  number  of  copies  he  had 
mailed  during  a  six-month  period  was 
only  16,000.  “Within  30  days  we  pulled 
out  of  the  market.” 

The  executive  also  warned  his  audi¬ 
ence  to  be  leary  of  unprofessional  au¬ 
dits  which  he  said  could  “hurt  them 
more  than  help  them,”  calling  Certified 
Audit  of  Circulation  and  Verified  Audit 
of  Circulation  credit  firms. 


Claiming  that  “the  typical  shopper 
reader  has  a  lower  demographic  pro¬ 
file”  than  his  paid  daily  counterpart, 
Atess  said  shoppers  should  conse¬ 
quently  offer  lower  insert  rates. 

His  pronouncement  brought  several 
publishers  to  their  feet,  asking  where 
he  had  gotten  his  demographic  informa¬ 
tion.  Atess  said  he  could  not  cite  stu¬ 
dies,  that  it  was  simply  “working 
knowledge.”  The  publishers  promised 
to  provide  him  with  reserch  which 
would  dispute  his  allegation. 

Continuing  with  his  speech,  Atess  re¬ 
ferred  to  “handwritten  letters  he 
occasionally  receives,  offering  special 
rates  to  K  mart  only. 

“Ladies  and  gentlemen,  (this)  just 
isn’t  legal  and  creates  all  sorts  of  prob¬ 
lems,”  he  declared.  “Don’t  insult  the 
media  buyer’s  intelligence  by  selling  off 
the  rate  card.” 

Atess  said  such  offers  only  jeopar¬ 
dize  the  publication’s  credibility,  and 
cause  the  media  buyer  to  wonder  which 
competitor  is  getting  the  lowest  rates. 

Another  giant  step  away  from  closing 
a  potential  sale  is  a  “sloppy  rate  card” 
complete  with  typos  and  a  messy  paste¬ 
up.  “If  your  rate  card  is  that  sloppy, 
then  what  does  your  product  look 
like,”  Atess  said.  “It  makes  it  very  dif¬ 
ficult  for  a  media  buyer  to  consider  you 
seriously.  Atess  asked  his  audience  to 
also  consider  standardizing  their  rate 
cards. 

As  for  the  products  themselves, 
Atess  named  what  he  considered  sever¬ 


al  Cadillacs  of  the  shopper  industry,  in¬ 
cluding  This  Week  of  Portland,  Ore. 

Atess  called  it  a  high  quality  product 
which  he  would  like  to  see  more  of. 
Since  This  Week  concentrates  on  en¬ 
tertainment  and  gossip,  he  said  he 
thought  it  had  a  strong  appeal  for  non¬ 
daily  readers. 

When  asked  to  define  K  mart’s  com¬ 
mitment  to  marriage  mail,  Atess  said 
the  firm  currently  is  averaging  7  million 
preprints  a  week  through  the  delivery 
system.  ^Nine  times  out  of  ten,  mar¬ 
riage  mail  comes  into  a  market  because 
of  rate  structures,”  he  added,  saying 
that  there  are  presently  no  marriage 
mail  contracts  in  his  own  territories. 

Asked  to  comment  on  the  burgeon¬ 
ing  cable  industry,  Atess  said  it  “is 
frightening  to  all  retailers  and  media 
buyers”  because  of  the  resulting  mar¬ 
ket  fragmentation.  He  said  it  also  was 
growing  increasingly  more  difficult  to 
buy  broadcast  with  super  channels 
picking  up  the  ads.  As  an  example,  he 
said  a  recent  K  mart  commercial  for 
barbecues  which  ran  on  an  Atlanta  tele¬ 
vision  station  was  picked  up  in  the  Mid¬ 
west,  causing  those  viewers  to  call  their 
local  stores  for  an  item  that  wasn’t  even 
in  stock. 

In  closing,  Atess  told  the  shopper 
publishers  they  could  be  fighting  an  up¬ 
hill  battle  in  many  cases  when  it  came 
to  wooing  K  mart  linage  in  his  region. 

He  said  he  only  considers  alternate 
media  when  the  local  daily  demons¬ 
trates  declining  penetration  of  high  and 
inconsistant  ad  rates. 

He  suggested  that  a  shopper’s  best 
bet  would  be  to  approach  a  K  mart  re¬ 
gional  manager  with  a  written  proposal 
as  soon  as  a  new  store  site  is 
announced. 


ATTENDING  the  ASNE  annual  meeting  last  week  in  Denver  were  (left  to  right):  Harvey 
Jacobs,  editor,  Indianapolis  News;  Barbara  Funktower,  editor,  El  Paso  Times;  and 
Larry  Sanders,  editor;  Santa  Fe  New  Mexican. 
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WHAT'S  NEW — Rolfe  Neill,  publisher,  Charlotte  Observer, 
(left),  compares  notes  >Arith  Robert  W.  Chandler,  board  chair¬ 
man  and  editor.  Bend  (Ore.)  Bulletin,  in  the  corridor  of  the 
Fairmount  Hotel  at  the  ASNE  Convention  last  week. 


CAPTIVE  AUDIENCE — Robert  Yoakum,  syndicated  humor  col¬ 
umnist  from  Lakeville,  Conn.,  (left)  jokes  with  Joel  Kramer, 
executive  editor,  Minneapolis  Star-Tribune,  (center),  and  David 
Hall,  managing  editor,  St.  Paul  Pioneer  Dispatch. 


Editors  defend 
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that  tv  is  ill-suited  to  be  the  primary 
source  of  information,  and  that  tv  news 
is  structured  in  a  commercial  way  and 
doesn’t  allow  time.  “But  in  the  mean¬ 
time,”  Sauter  said  of  his  network  news, 
“we’re  going  to  do  everything  we  can 
do.” 

Boccardi  inquired  of  a  third  panelist, 
Patricia  Ryan,  of  People  magazine, 
whether  television  and  newspapers  are 
“just  plain  boring”  and  “is  that  where” 
People  comes  in?  According  to  Ryan’s 
diplomatic  answer,  “It’s  just  that  crav¬ 
ing  for  just  a  little  more.  If  tv  and  news¬ 
papers  were  boring,  we’d  be  out  of 
business,  too.” 

Peter  R.  Kann,  of  the  Wall  Street 
Journal,  the  fourth  member  of  The 
National  News  Players  panel  debating 
“Whose  in  Charge  Around  Here?”, 
put  in  his  opinion.  “We’re  all  trying  to 
improve.  I  think  we  have  a  concept  that 
there  is  a  wide  audience  for  business 
and  serving  some  interests  that  go 
beyond  business.”  Kann  said  the  Jour¬ 
nal  would  be  adding  arts  coverage  in 
the  fall. 

Boccardi  asked  Kann  if  he  felt  the 
Journal  was  “a  second  buy.”  Kann  re¬ 
sponded,  “No.  I  think  it’s  a  dual  buy. 
For  a  lot  of  our  readers,  it’s  the  most 
important  newspaper  they  buy.”  He 
said  that  over  70%  of  the  Journal  read¬ 
ers  buy  another  newspaper  everyday. 

What  has  Neuharth  learned  at  USA 
Today  that  could  be  applied  to  other 
newspapers?  “In  other  Gannett  mar¬ 
kets,  they  should  do  what  they  do  best: 
cover  the  community  .  .  .  We  have 
had  some  daily  newspapers  that  lift  a 
sr\apshot  from  USA  Today,  and  that’s  a 
waste  of  space.” 

Neuharth  said  that  a  non-Gannett 
newspaper  in  North  Platte,  Neb.,  uses 
a  feature.  Across  the  State  of  Nebras¬ 
ka,  which  is  a  take-off  of  what  USA 
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Today  does  with  Across  the  USA  in¬ 
formation.  Neuharth  approved  of  that 
application,  saying  this  is  how  other 
papers  could  take  what  Gannett  has 
learned.  “Each  of  us  should  do  what 
we  do  best.” 

Sauter  was  questioned  about  the  fu¬ 
ture  in  television.  “The  major  expan¬ 
sion  of  airtime  is  over,”  he  said.  Local 
news  on  tv  is  fundamentally  only  a  de¬ 
cade  old  and  it  is  underfinanced,  he 
said.  “It  could  behave  more  journalis¬ 
tic  in  its  content  and  focus  community 
attention.  But  in  the  next  seven  years, 
we  don’t  anticipate  any  major  tech¬ 
nological  changes.” 

Boccardi  asked  panelists  if  they 
thought  Americans  will  become  their 
own  news  editors.  “1  think,”  said  Sau¬ 
ter,  “there  will  be  a  tremendous  in¬ 
terest  in  this  on  the  part  of  the  public.” 
He  said  that  such  a  variety  of  options 
will  be  provided.  “A  lot  of  people  are 
going  to  be  saying,  ‘I  know  what  in¬ 
terests  me,’  and  it’s  not  what  a  47-year- 
old,  graying  man  in  New  York  wants,” 
Sauter  said.  He  said  he  thinks  there  will 
be  a  “mammoth  appetite”  for  indi¬ 
viduals  to  be  editing  their  own  news. 
There  appears  to  be  a  strong  indication, 
he  said  that  “what  we  (editors)  think  to 
be  information  is  not  what  the  people 
think  ...” 

Boccardi  asked  Ryan  how  she 
selects  the  covers  for  People,  and  what 
lessons  the  newspaper  editors  could 
learn.  “What  sells  best,”  Ryan  said, 
“is  death.  Not  sex,  but  death.”  The 
three  best-selling  covers,  she  said, 
were  of  John  Lennon  when  he  was  shot 
and  killed,  secondly,  one  of  Grace  Kel¬ 
ly  after  her  death,  and  third,  one  of 
Karen  Carpenter  published  four  days 
after  she  died,  a  victim  of  anorexia  ner¬ 
vosa. 

“The  newspapers  and  tv  news 
helped  us  in  selling  these  subjects,”  she 
said,  because  the  readers  first  learned 
the  news  from  papers  and  tv,  and 
wanted  to  know  more.  What  doesn’t 
sell,  she  said,  are  covers  of  teenagers. 


The  editors  discussed  where  many  of 
their  story  ideas  originate.  Kann  said 
that  most  of  the  ideas  at  the  Wall  Street 
Journal  come  from  reporters.  “It’s  a 
bottom-up  system.  They  produce  their 
stories  to  their  superiors  and  then.go  off 
and  do  the  story.  The  best  reporters  can 
write  beautifully.”  He  said  “it’s  true 
we  don’t  ask  how  much  a  story  will 
cost.”  He  said  he  didn’t  think  expense 
was  the  primary  reason  for  getting  a 
good  story. 

Boccardi  then  asked  Neuharth  more 
about  his  criticism  and  where  he  thinks 
Gannett’s  recent  addition  to  the  indus¬ 
try  fits.  “One  of  the  reasons  USA  To¬ 
day  started,”  said  Neuharth,  is  that 
“newspapers  in  America  today  are 
damn-well  liked.”  He  said  surveys 
generally  show  that  people  liked  what 
they  were  reading  or  watching  and  they 
wanted  more.  “I  think  there  is  oppor¬ 
tunity  for  more  of  us  to  deliver  what  the 
public  wants. 

“The  traditional  newspaper  in  this 
country  is  doing  a  damn  good  job.” 

In  questions,  Ed  Cony  of  the  Wall 
Street  Journal  got  up  and  said,  “If  (Sau¬ 
ter  thinks)  the  U.S.  press  is  so  filled 
with  minutiae,  then  why  does  CBS 
News  (and  other  tv  news  shows)  take 
so  many  of  our  ideas  (in  newspapers) 
and  follow-up  .  .  .  later.”  Cony 
quoted  Fred  Taylor  of  the  Journal  as 
saying  that  “tv  news  was  ‘showbiz.’  To 
this,  Sauter  said  he  did  not  think  tv 
news  is  ‘showbiz,’  but  that  “it’s  a 
vortex. 

“I  would  say  there’s  an  absence  of 
entertainment  value  in  the  network 
news  shows,”  said  Sauter.  He  also  said 
that  tv  is  a  visual  medium  “and  the 
more  we  use  the  visual  capability,  we’ll 
assist  viewers’  retention.”  Sauter  said 
that  he  spends  a  lot  of  time  reading 
newspapers  from  around  the  country. 

Neuharth  concluded  the  discussion: 

“Serious  news  need  not  be  dull. 
That’s  the  lesson.” 

“I  hope  we  have  gained  insights  by 
seeing  ourselves  as  others  see  us.” 
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Small  answers 

(Continued  from  page  14) 

Small  said  UPI  and  AP  both  pump 
out  enormous  amounts  of  copy  each 
day  and  this  sometimes  presents  a 
problem  to  subscribers  who  are  not 
aware  of  everything  the  wire  service 
has  to  offer  each  day. 

“Most  editors  do  not  realize  all  they 
can  get,”  he  said.  In  the  case  of  the 
special  packages.  Small  said,  a  special 
promotional  piece  was  sent  out  to  edi¬ 
tors  and  publishers  and  the  response 
has  been  strong.  “Some  editors  of  AP 
only  newspapers  have  inquired  about 
getting  them,”  he  said.  Small  said  fea¬ 
tures  such  as  the  special  packages  are 
supplied  at  no  extra  cost  to  subscribers . 

Another  change  in  the  UPI  service. 
Small  said,  has  been  the  increase  in  the 
amount  of  news  briefs  sent  out  over  the 
wire. 

“News  briefs  used  to  run  only  once 
each  cycle,”  he  said.  “Now  we  run 
them  every  four  hours  so  that  if  a  news¬ 
paper  is  on  deadline,  it  get  get  a  whole 
lot  of  updated  information  fast.” 

UPI  has  also  added  briefs  from  Cana¬ 
da  and  the  Carribean  islands.  He  said 
news  from  the  Carribean  is  popular 
among  newspapers  circulated  in  areas 
with  large  Hispanic  population. 

UPI  has  begun  sending  a  twice  week¬ 
ly  column  on  UNESCO  and  Third 
World  nation  news  and  has  special 
“Dateline”  columns  generating  out  of 
Canada,  Mexico  and  the  Soviet  Union. 

The  Dateline  Moscow  column  is  on 
the  wire  twice  a  month.  He  said  this 
column  delves  into  some  areas  not  nor¬ 
mally  covered  in  the  day-to-day  news 
coverage  by  the  Moscow  bureau. 

A  recent  column  discusses  the  debut 
of  the  Russian  version  of  the  American 
film  “Reds.”  While  the  American  ver¬ 
sion  starred  Warren  Beatty  and  Diane 
Keaton  and  was  not  filmed  in  the  Soviet 
Union,  the  column  discusses  the  Soviet 
film  which  stars  Franco  Nero  and  Syd¬ 
ney  Rome  and  was  shot  on  location  in 
Moscow.  (Former  UPI  partner,  John 
Jay  Hooker,  a  friend  of  Beatty,  played 
the  role  of  a  U.S.  Senator  in  “Reds”.) 

UPI  has  also  started  a  “mini-debate” 
column  in  which  two  sides  of  a  con¬ 
troversial  question  are  examined. 
Another  new  weekly  feature  presents 
“Latin  success  stories.”  The  feature 
was  started  to  highlight  members  of  the 
Hispanic  community  who  have  immi¬ 
grated  to  the  United  States  and  made 
outstanding  contributions. 

USA  Today’s  impact  on  the  news¬ 
paper  business  can  be  seen  in  UPI’s 
new  attempt  to  come  up  with  a  more 
attractive  weather  map.  Ted  Majeski, 
who  heads  UPI’s  photo  services,  came 
up  with  an  updated  weather  map,  sent  it 
over  the  wire  and  solicited  response 
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from  UPI  subscribers.  As  a  result,  a 
new  weather  map  was  created.  It  is  not 
as  elaborate  as  USA  Today’s,  Small 
said,  but  it  will  enable  newspapers  to 
lay  in  color. 

Small  said  UPI  has  also  started  to  run 
more  sports  agate. 

Also,  ironically,  UPI  has  adopted  the 
idea  of  one  of  the  editors  who  dropped 
the  service,  and  who  Small  called  “UPI’s 
biggest  critic.”  Small  said  after  talking 
with  former  AP  news  exexecutive.  Burl 
Osborne,  executive  editor  of  Dallas 
Morning  News,  last  December,  he  de¬ 
cided  to  start  providing  more  of  a  city 
by  city  entertainment  listing  rather  than 
a  listing  for  only  New  York  City. 

“He  told  us  that  many  people  from 
Dallas  not  only  travel  to  New  York,  but 
also  to  a  lot  of  other  major  cities,” 
Small  said.  “We  decided  to  expand  our 
entertainment  listing  to  other  cities.  It 
makes  a  nice  Sunday  feature.” 

Small  said  because  UPI  is  number 
two,  it  is  trying  to  be  more  responsive 
to  its  subscribers’  special  requests.  He 
said  a  lot  of  features  added  have  been  a 
direct  result  of  such  requests. 

Small  added  that  while  UPI  has 
added  several  new  feature-type  ser¬ 
vices,  it  is  not  neglecting  its  number 
one  priority — hard  news. 

He  said  Greg  Gordon  of  UPI’s 
Washington,  D.C.,  bureau  has  been 
“ahead  on  the  EPA  story”  and  Penta¬ 
gon  reporter  Dick  Gross  “broke”  two 
major  stories  recently  that  were  played 
prominantly  around  the  country. 

Small  also  cited  the  recent  creation 
of  eight  sub-committees  of  the  UPI 
newspaper  advisory  board  (E&P,  April 
30).  Small  said  these  committees  will  be 
chaired  by  advisory  board  members, 
but  will  include  working  editors  from 
UPI  subscriber  newspapers  around  the 
country.  Each  aspect  of  UPl’s  news 
service  will  have  a  committee  that  will 
“keep  an  eye  on  its  performance.” 

These  committees  will  also  keep  a 
comparative  eye  on  AP  and  UPI  to  see 
what  each  is  offering  in  specific  areas. 

According  to  Small,  they  will  “filter 
back  a  running  commentary  on  how 
well  we  are  doing  or  how  poorly  we  are 
doing  in  each  area.” 

“We  hope  to  compile  eight  reports 
by  the  next  ANPA  convention  and 
make  those  reports  public  after  review 
by  the  advisory  board,”  he  said. 
“Those  reports  will  analyze  UPI  in 
eight  different  news  areas.  We  hope  to 
make  them  an  ongoing  thing.” 

Small  praised  two  new  advisory 
board  members,  Larry  Jinks  of  Knight- 
Ridder,  and  Joe  Seacrest  of  the  Lincoln 
(Neb.)  Journal,  as  being  “very  out¬ 
spoken”  on  the  UPI  operation. 

“Larry  showed  at  his  first  meeting 
that  he  is  willing  to  ask  the  tough  ques¬ 
tion,”  Small  said. 

Small  said  UPI  continues  to  open 
news  bureaus  around  the  country. 


UPI  halts  decline 

United  Press  International,  for  the 
first  time  in  “many,  many  years”  has 
curbed  its  monthly  decline  in  domes¬ 
tic  newspaper  subscribers,  according 
to  William  Adler. 

The  net  change  in  subscribers  was 
up  one  for  December,  and  up  two 
more  for  the  period  ending  April  30, 
1983,  Adler  said. 

When  UPI  changed  ownership  in 
June  1982,  it  served  838  domestic 
newspapers.  That  number  declined 
each  month  and  hit  81 1  by  the  end  of 
November  1982.  Since  that  time, 
however,  the  monthly  decline  has 
been  curbed  and  subscribers  have  in¬ 
creased  by  a  net  total  of  three. 

In  addition  to  reaching  814  domes¬ 
tic  newspapers,  UPI  also  reaches  521 
“special  subscribers,”  which  in¬ 
cludes  magazines,  government  agen¬ 
cies,  businesses  and  college  papers. 
UPI  also  has  719  foreign  newspaper 
subscribers,  about  100  of  which  are 
news  services  that  translate  UPI  copy 
and  redistribute  it  to  papers  in  their 
countries. 

UPI  also  states  that  since  last  fall,  it 
has  signed  263  new  radio  and  tv  sta¬ 
tions,  108  of  which  switched  from  AP. 

UPI  has  4,100  total  domestic  clients 
(newspaper,  broadcast  and  other)  and 
that  number  has  remained  constant 
since  last  November.  Adler  sees  this 
as  a  significant  achievement  since  in 
June  of  1981 ,  the  client  number  stood 
at  4,650  and  by  June  of  1982  it  had 
declined  to  4,450. 

“We  had  been  losing  several  clients 
a  month  for  years,”  Adler  said.  “It 
was  a  slow,  steady  drain.  Over  the 
past  six  months,  it  has  leveled  off.  If 
we  can  start  to  show  an  increase,  we’ll 
be  in  good  shape.” 

further  indicating  its  committment  to 
hard  news.  He  said  two  new  bureaus 
will  open  in  July — one  in  Bismarck, 
North  Dakota,  and  another  in  Anchor¬ 
age,  Alaska.  UPI  has  about  250  news 
bureaus  worldwide. 

Small  said  of  those  newspapers  that 
have  dropped  UPI  in  the  past  few 
months,  “not  one  has  said  that  the  pro¬ 
duct  is  weak.” 

Small  added,  “What  happened  at  the 
ASNE  meeting  in  Denver  obviously 
was  not  good  for  UPI.  I  have  answered 
the  questions  like  I  would  have  had  I 
been  there.  I  would  be  happy  to  debate 
any  editor,  anytime,  about  the  quality 
of  service  UPI  offers.” 

Small  said  he  has  a  long  range  com¬ 
mittment  to  UPI.  “I  came  to  stay.  Like 
anything  else,  conditions  can  change. 
But  I  think  UPI  will  not  only  prevail, 
but  will  prove  that  it  is  possible  to  heive 
a  privately-owned  wire  service  that  will 
prevail.” 
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Shoe  chain  vp  suggests 
shift  in  ad  saies  methods 


By  David  Astor 

Salespeople  should  tell  advertisers 
how  they  can  better  use  newspapers 
rather  than  just  ask  them  to  increase  ad 
buys,  according  to  a  Shoe-Town  execu¬ 
tive. 

“A  different  approach  might  be  more 
helpful,”  said  vicepresident  of  adver¬ 
tising  Eleanor  Kaufman,  who  was 
speaking  at  a  Newspaper  Advertising 
Sales  Association — Retail  Division 
luncheon  May  17  in  New  York  City. 
“We  are  constantly  urged  by  publica¬ 
tions  to  use  larger  ads,  the  assumption 
being  that  we  will  then  get  more  busi¬ 
ness.  Obviously,  we  do  not  agree,  and 
will  continue  to  use  small-space  ads.  A 
larger  ad  doesn’t  always  mean  better 
sales.” 

Kaufman  also  said  she  would  like  to 
see  better  placement  of  newspaper  ads. 
“When  I  see  my  ad  positioned  right 
next  to  my  competitors,  and  my 
account  person  tells  me  that  he  or  she  is 
sorry  but  they  have  no  control  over 
position  since  production  is  unionized, 

I  am  angry.  I,  not  unlike  other  advertis¬ 
ers,  want  to  feel  that  the  person  I  deal 
with  has  a  certain  amount  of  control 
over  our  account.” 

As  for  Standard  Advertising  Units, 
Kaufman  said  they  “seem  to  be  a  step 
in  the  right  direction,”  but  added,  “If 
everyone  does  not  use  these  measure¬ 
ments,  they  are  just  another  size  and 
quite  meaningless.” 

“I  also  think  that  your  service 
bureau,  the  NAB,  might  be  wise  to  give 
lessons  in  how  to  read  a  rate  card,”  she 
said.  “I’ve  been  reading  them  for  a 
number  of  years  and  every  once  in 
awhile  still  see  one  that  completely 
throws  me.”  In  response,  one  member 
of  the  N  ASA  audience  said  newspapers 
were  “well  on  their  way”  to  standar¬ 
dizing  rate  cards — possibly  by  the  end 
of  next  year. 

Kaufman  also  had  positive  com¬ 
ments  about  newspapers,  noting,  “We 
are  totally  convinced  that  newspaper 
advertising  does  produce  results,  and 
that  many  papers  are  changing  their  im¬ 
ages  somewhat  to  try  and  attract  some 
new  and  younger  readership — and  for 
the  most  part,  have  succeeded.” 

“Our  future  projects  not  only  the 
continued  use  of  newspapers  but  also 
the  continued  use  of  what  we  feel  is  a 
fairly  healthy  media  mix.” 

The  Totowa,  N.J. -headquartered 
Shoe-Town,  which  sells  discounted 
brand-name  footwear  at  about  200 
stores  in  12  states,  uses  a  mix  of  39% 
television,  28%  radio,  and  18%  news¬ 
papers  in  its  ad  budget  (with  the  other 


15%  for  salaries  and  the  like). 

The  Felsway  Corporation-owned 
firm’s  newspaper  percentage  is  less 
than  it  used  to  be.  “About  a  year  ago,  a 
corporate  decision  was  made  to  feature 
only  very  well-known  brands  in  our 
print  ads,”  said  Kaufman.  “Because 
our  purchasing  methods  do  not  always 
allow  us  to  use  the  brand  name  in 
advertising,  the  number  of  ads  run  was 
greatly  diminished,  and  this  was  one  of 
the  main  reasons  for  our  cutback  in  the 
use  of  newspapers.  Our  ads  are  suc¬ 
cessful  and  they  still  make  the  cash  reg¬ 
isters  ring.” 

Kaufman  said  that  showcasing  only 
well-known  makes  has  been  a  way  for 
Shoe -Town  to  upgrade  its  image — with 
the  heavy  use  of  tv  an  integral  part  of 
this  effort. 

The  image-upgrading  campaign  be¬ 
gan  in  the  1970s,  said  Kaufman,  when 
research  revealed  “that  many  people 
did  not  really  understand  what  we  were 
all  about  and  compared  us  to  the  chain 
stores  (such  as  Thom  McAn,  Fayva 
and  Kinney)  rather  than  a  store  where 
you  could  find  consistently  good  value 
on  name-brand  merchandise.  A  deci¬ 
sion  was  made  to  position  Shoe-Town 
as  an  alternative  to  department  stores, 
and  to  use  television  as  the  main 
medium  for  this  attempt.” 

Tv,  said  Kaufman,  has  been  used 
“purely  as  a  vehicle  for  institutional 
advertising,”  with  much  of  print 
“featuring  a  single  piece  of  merchan¬ 
dise  on  sale  for  a  specific  period  of 
time.” 

But  Kaufman  said  Shoe-Town  re¬ 
cently  ran  an  institutional  campaign  in 
newspapers.  The  executive  noted  that, 
although  Shoe-Town  was  not  able  to 
judge  the  results,  other  off-price  mer¬ 
chants  followed  “in  our  footsteps, 
which  we  believe  is  a  positive  state¬ 
ment  towards  the  use  of  institutional 
advertising  in  print  by  retailers.” 

Shoe-Town,  which  uses  in-house 
agency  Felsway  Advertising,  currently 
runs  ads  on  40  radio  and  25  tv  stations 
and  in  80  newspapers. 

Kaufman  said  Shoe-Town  has  been 
experimenting  with  the  use  of  window 
signs  instead  of  print.  “Whether  this 
method  is  more  or  less  effective  than 
newspaper  advertising  remains  to  be 
seen,  but  the  preliminary  results  of  this 
seem  to  be  encouraging,”  she  stated. 
“There  seems  to  be  the  same  amount  of 
sales  for  one-sixth  the  cost.” 

And  the  executive  said  Shoe-Town  is 
“still  looking  into”  adding  direct  mail 
to  its  marketing  mix,  “since  this  is  an 
area  which  has  been  enormously  re¬ 
warding  for  many  retailers.” 


NAMED — The  appointment  of  Mal¬ 
colm  (Mike)  Hughes  os  vicepresident  and 
general  manager  of  United  Press  Interna¬ 
tional's  International  Division  was 
announced  by  William  J.  Small,  president 
of  the  news  service. 

Hughes,  49,  replaces  Claude  Hippeau, 
who  is  resigning  to  head  a  new  Third 
World  news  agency  based  in  Luxembourg 
(E&P,  May  14).  A  native  of  Great  Britain, 
Hughes  joined  UPl  in  London  in  1956  and 
has  held  a  number  of  posts  in  both 
marketing  and  news  management.  Most 
recently  he  has  served  as  regional  and 
then  general  executive  for  the  metropoli¬ 
tan  New  York  area. 


Sports  tribute 

(Continued  from  page  16) 


school  sports  and  on  other  notable 
sports  events  which  took  place  in  Cali¬ 
fornia,  such  as  the  several  U.S.  Open 
golf  tournaments.  The  history  of  col¬ 
lege  sports  in  the  area  are  also  covered. 

In  addition,  the  section  contains  spe¬ 
cial  articles  by  National  Football 
League  Commissioner  Pete  Rozelle, 
New  York  Times  sports  columnist 
Dave  Anderson,  and  Chicago  Tribune 
sportswriter  Jerome  Holtzman. 

Ad  inserts  climb 
to  $2,517  billion 

Newspaper  Advertising  Bureau  Inc. 
reported  (May  I6)  that  advertisers  in¬ 
vested  an  estimated  $2,517  billion  on 
preprinted  newspaper  inserts  in  1982,  a 
10%  revenue  increase. 

The  study,  based  on  responses  from 
901  dailies,  shows  a  total  insert  volume 
of  29.966  billion  pieces,  52.6%  of  which 
were  distributed  in  Sunday  papers  and 
47.4%  in  dailies. 

James  H.  Hollis,  NAB  vp  in  charge 
of  inserts,  said  retail  advertising 
accounted  for  85 . 1  %  of  all  preprints  last 
year.  He  said  national  inserts’  share 
increased  from  13.6%  to  14.9%  in  1982. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ANNOUNCEMENT 


NEWSPAPERS  FOR  SALE 


BOOK  REVIEWS— The  bottom  line  on  thei 
latest  nonfiction,  biography,  political  science,  I 
etc.  Weekly  rates.  Garry  Boulard;  (305)  443- 
Kh4q  I 

COMPUTERS  \ 

COMPUTERS  &  YOU— a  weekly  column  for  the  I 

fieneral  reader.  Completely  camera-ready.  In-  j 
ormation,  free  samples:  208  Lincoln  Ay,  1 
Rockville  MD  20850.  _ 


_ COMIC  STRIPS _ 

EDITORS. . .It's here!  A  unique  new  teature  idea ' 
you  have  been  looking  for.  Funny?  You  bet.  Foi  | 
samples-Blackburn  and  Thomas,  PO  Box' 
82838.  Hapeville  GA  30354;  (404)  767-' 


WRITERS  of  trade  journals  and  Time  Life  typel 
features  needed  by  syndicators  tor  national  and  | 
overseas  markets.  Write:  Dickson-8ennett,i 
1324  N  3rd,  St  Joseph  MO  64501;  (816)  279-; 
9315. _ 


MOVIE  REVIEWS 


OVIL  KlvitWS,  interviews  with  photos  ot 
celebrities  and  national  political  figures.  Intei- 
national  Photo  News,  Box  2405,  West  Palm 


"Senior  Clinic.  "  Specialist  treats  medical 
problems  past  middle  life.  Warm.  Witty,  Au- 
thorative.  Samples.  HFM  Enterprises  INC.  Box 
307,  Edmonton,  Ablerta,  Canada,  T5J  2J7; 
(403)  973-2361. _ 

HUMOR _ 

ORIGINAL  Miners  from  contemporary  scene' 
geared  to  leaven  editorial  content.  Samples. 
Lynde  Enterprises,  11317  Hart  Way.  Cypress 

CA  90630;  (714)  898-5952. _ 

SATIRE.  Proven  in  over  50  newspapers. 
Robert  Skoglund,  St.  George  ME  04857; 
_ (207)  372-8052. _ 

_ MONEY _ j 

"MORE  FOR  YOUR  MONEY— A  proven  weekly 
column  to  meet  your  need  for  money  saving  i 
consumer  news.  Samples.  Mike  LeFan,  1802  S 

13th.  Temple  TX  76501. _ 

Feature  Your  Feature  in  ' 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales 
Soar! 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  9th  year.  Cine- 
man  Syndicate.  7  Charles  Court,  Middletown 
NY  10940:  (914)  692-4572. 

REAL  ESTATE 


HOUSE  CALLS-Miami  Herald,  Dallas  News,  60 
other  papers.  Four  national  awards;  one  said 
"concise,  entertaining,  wealth  of  real  estate 
knowledge,  solid  writing  skills."  7th  year.  Box 
18447,  Rochester  NY  14618.  (716)  271- 
6230. _ 

SELF  HELP _ 

OR  the  LAYPERSON  Over  one  million 
readers  use  legal  advice  from  NOLO  Press  on 
small  business,  divorce,  wills,  small  claims, 
tenant.'landlord,  legal  research,  adoption, 
bankruptcy.  Available  in  attorney  written  week¬ 
ly  column.  Literate,  entertaining,  good 
nationally.  In  San  Francisco  Chronicle.  Also 
weekly  Owner  Builder  remodeling  column  by 
staff  at  largest  United  States  do-it-yourselt 
school.  Includes  special  storm  damage  repair 
tips  that  ran  as  five  page  report  in  San  Jose 
Mercui7.  Need  home  or  remodeling  art?  Tiy  our 
10,00(J  slide  library  for  the  right  picture.  Sam¬ 
ples.  RDR  Syndicate.  Box  5212,  Berkeley  CA 
94705;  (415)  654-8911. _ 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc 
11  Main  St,  Southboro  MA  01772 

_ (617)  481-8562 _ 

Appraisals.  Mergers,  Sales. 

No  Charge  for  Consultation 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd,  Hardwick  MA  01037;  (413)  477- 

6009. _ 

TO  PURCHASE  OR  SELL 
A  Midwest  newspaper  property 
efficiently  and  professionally  through 
newspaper  people,  contact  us  day  or  night. 


ROY  HOLDING  &  ASSOCIATES 
PO  Box  212,  Galva  IL  61434,  (309)  932 
2270 


(309)  879-2412  (217)  784-4736 

— Appraisals  done  quickly,  reasonably — 
TEXAS  NEWSPAPERS  from  $40,000  to 


and  Appraisals  i  GEORGIA  SEMI-WEEKLY  exclusive  in  county. 
iND  MERGERS  [  Full  plant,  3-unit  web,  excellent  equipment, 

I  gross  $600,000.  Growth  area,  terms, 
ssociates,  Inc  OKLAHOMA  EXCLUSIVE  weekly  gross 

)  MA  01772  $175,000  prmected,  profitable.  Town  popula- 

>62 _  tion  over  500(3.  Terms. 

i.  Sales.  EASTERN  NEBRASKAexclusiveweeklies,  only 

ultation  i  county  papers.  Gross  $165,000.  $155,000 

SERVICE  i  includes  good  building.  25%  down,  terms, 

hite  WASHINGTON  WEEKLIES,  gross  $304,000, 

TN  37110  profitable.  Priced  $340,000  asset  sale.  Over 

173-3715.  \  5000  paid  circulation.  Terms. 

A  BROKER  DAILY,  ZONE  7,  7000  paid  circulation,  shop- 

alified  buyers  tor  P®'’  included.  Gross  $950,000.  Priced  with 
ler  Dublications  building,  cash  or  terms. 

(337^  (413)  477-  |  WYOMING  EXCLUSIVE  WEEKLY,  gross 

uc.  ,  V  I  J117  000.  Priced  ONLY  $65,000,  highly 

,□  cri  I -  negotiable.  $12,500  down. 

K  SELL  IOWA  SEMI-WEEKLY  exclusive,  full  4-unit 

'  !  plant,  has  own  shopper.  Gross  $900,000,  pro- 

nally  through  :  fjtable.  $1.2  million  including  real  estate, 

us  day  or  night.  Favorable  terms. 

WISCONSIN  EXCLUSIVE  weekly,  shopper. 
???  /Inni  ooo  gross  $500,000.  $145,00(3  down  on 
134,  (309)  932-  IsSQ.OOO,  10  years.  10%. 

_  „  DAILY  IN  ZONE  5,  excellent  community,  gross 

f $950,000.  Terms. 

(217)  784-4736  Por  full  reports,  write; 

',  reasonably—  ROBERT  N.  BOLITHO 

im  $40,000  to  PO  Box  7133.  Shawnee  Mission  KS  66207. 


$750,000.  Some  low  down  payment,  owner  I  WEEKLY  in  west  part  Zone  3  with  print  shop, 
financed.  Bill  Berger,  Associated  Texas  News-  [  Will  sell  either  or  both.  Over  3000  paid  and 


papers,  Inc;  (512)  476-3950,  1801  Exposi- 
tion,  Austin  TX  78703. 


SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE.  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
_ (205)  973-1653 _ 


A  VETERAN  sports  writer  interested  in  writing  a 
syndicated  sports  column.  Plenty  of  clips  avail¬ 
able.  Contact:  Donald  Hunt,  Box  191,  Darby' 
PA  19023:  (215)  353-2376. _ 


Will  sell  either  or  both.  Over  3OO0  paid  and 

trowing.  Must  sell  due  wife's  health.  Box 
712,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 

NON-DAILY  newspaper,  $250,000  to 
$750,000  in  advertisin^circulation  revenues 
sought  by  group  of  community  newspapers. 
Write  Box  5466,  Editor  &  Publisher. 


NEWSPAPER  CONSULTANTS  i  WORKING — part  ownership  wanted  \r\  weekly 
I  Of  speclalty.  Zooe  4-6.  Send  details to:  PO  Box 
EXPERIENCED  in  Newspaper  Construction  932,  Ogdensburg  NY  13669 
Serve  as  Owner’s  Rep/Project  Manager.  Assist  * 
in  Planning.  Budgets.  Schedule.  Selection  of  PUBLICATIONS  A\i 
Architects,  Contractors.  Write  or  Call  Joe  Rolli-  —  > 


PUBUCATIONS  AVAILABLE 


ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

INVESTORS  WANTED  FOR 
WEEKLY  NEWSPAPER 
New  York  Metropolitan  Area  Reply  in  confi¬ 
dence  to  Box  5733,  Editor  &  Publisher. 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate  plan¬ 
ning,  tax,  partnership,  loan,  depreciation,  in¬ 
surance.  corporate  and  personal  worth.  Sensi¬ 
ble  fees.  Brochure.  Marion  R.  Krehbiel,  Robert 
N.  Bolitho,  PO  Box  7 133,  Shawnee  Mission  KS 
66207. 

VALUATIONS  PERFORMED  for  estate,  tax, 
merger,  sale  and  other  purposes.  Hempstead  & 
Co,  21  E  Euclid  Av,  Haddonfield  NJ  08033; 

(609)  795-6026. _ 

AWARD  WINNING  city-type  magazine  sennng 
important  Sun  Belt  market  and  showing  excel¬ 
lent  growth  and  profits.  Asking  $250,000, 
terms  available.  W.  B.  Grimes  &  Co.  Inc.  1511 

K  St.  NW,  Washington  DC  20005. _ 

BILL  MAHHEW  COMPANY  conducts  profes¬ 
sional.  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  daWime;  (813)  446-0871 
nijghtS:  or  write  Box  3364,  Clearwater  Beach  FL 

33515.  No  obligation,  of  course. _ 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
1511  K  St.  NW 
Washington  DC  20(X)5 
(202)  NAtional  8-1133 


I  SIMPLIFY  the  way  you  buy  travel  articles.  Now 
j  you  need  no  longer  depend  upon  hit-and-miss. 

I  over-the-transom  submissions,  but  are  free  to 
pick  and  choose  from  an  extensive  selection  of 
'  outrageously  honest,  unabashedly  intelligent, 
authoritative,  fun-loving,  thought-provoking 
service/destination  articles  by  professional 
'  travel  journalists.  Non-contractual.  inexpen¬ 
sive  photos  available.  For  samples  and  informa¬ 
tion  contact:  SYNDICATED  TRAVEL  WRI¬ 
TERS.  Box  23,  Boyertown  PA  19512;  (215) 
'  367-9496 


ANNOUNCEMENTS  j 
NEWSPAPER  BROKERS  j 

I  FREE  WEEKLY  NEWSPAPER,  22  thousand  | 
carrier  delivered  in  good  metro  area.  Half  mil- 
!  lion  gross  netting  better  than  17  percent.  One-  1 
I  fifth  up  front,  balance  over  10  years.  Complete 
information  to  qualified  buyer.  Ed  0.  Meyer, 

I  Broker.  Suite  101-E,  300  W  Franklin  St,  Rich-  ; 

j  mond  VA  23220. _  j 

j  Brokers  You  Can  Trust 
Nationwide  Service 

1  WAYNE  CHANCEY  i 

j  CONSULTANTS/INVESTORS  ! 

I  PO  Box  86,  Headland  AL  36345 
!  Wayne  Chancey  (205)  693-2619 

j  Jim  Hall _ (205)  566-7198 

I  Pacific  NW  Newspaper  Associates 

Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver  WA  98662  _ 

I  MEL  HODELL,  Newspaper  Broker,  ' 

PO  Box  2277,  Montclair  CA  91763  I 

;  (714)626-6440  | 

I  ED  0  MEYER.  Licensed  Broker-Appraisals-  ! 

Consultation-Sales.  Suite  101-E,  300  W 
:  Franklin  St,  Richmond  VA  23220;  (804)  643- 
i  7816  or  266-1522.  _ 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
I  Specializing  in  the  best  Southern  markets.  114 
I  Wickersham  Dr,  Savannah  GA  31411;  (912) 

]  598-093 1 ,  day  or  night. _ 

1  KREHBIEL-BOLITHO,  INC 

'  Brokers-Appraisers-Consultants 

j  Over  540  Newspaper  Sales 

MARION  R.  KREHBIEL 
:  ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office;  (913)  381-8280 


son.  HMR  Associates,  PO  Box  22026,  San  AVAILABLE  NOW;  "How  to  Purchase  a  News- 
Diego  CA  92122,  (619)  459-0122.  I  paper  and  Succeed.  "  Be  ready  when  opportun- 

'  ity  knocks.  Inside  details,  appraisals,  tax  tips, 

NEWSPAPERS  FOR  SALE  i  sample  contracts  by  publisher-editor-broker 
I/'riliTi *  *  II  r  I  Brodell.  $22.50.  Mountain  West  Pub- 

tTn'n  lishing  Co,  Box  1841,  Grand  Junction  CO 


NEWSPAPERS  FOR  SALE 


(4icelessthan$lbo,000gross.  Liberal  terms.  Igisof 
Mississippi  suburban  paid  circulation  weekly.  !  — 
$150,000  cash  flow.  $600,000.  [ 

Other  attractive  sunbelt  properties.  $50,000  | 
to  $2,000,000.  WRIT 


SHOPPING  GUIDES 


to  $2,000,000.  WRITE  OR  CALL  THE  SHOPPER  DOCTOR 

James  White,  PO  Box  109,  McMinnville  TN  :  tor acheckup.  EstilCradick,  950Parkwood0r, 
37110.  I  Dunedin  FL  33528;  (813)  733-1678. 


SUNBELT  WEEKLY.  89  years  old.  Be  your  own  >  lumiCTDV  ccd\/iocc 
boss.  Gross $60,000 range.  3000 circulation,  j  —  IWUUoinY  otHVIuto 

-  CIRCULATION  SERVICES 

arlSs“weT$30^K  wlthgwd^eT  i  ATTENTION  CIRCULATORS  OR  PUBLISHERS 

at  l!^  times  gross.  Ideal  for  journalist  seeking  a  Usingahighqualitysalesorganizationmakesa 
future.  Write  EAD,  100  S  College,  Tyler  TX  '  difference— better  retention  at  a  lower 


cost.  Campbell  and  Associates  can  provide  your 
circulation  department  with  the  volume  of 
quality  new  customers  you  want  at  a  reasonable 


INDIANA — 1600  paid  weekly  in  Northern  Indi-  tnore  inforniation  call  or  vvrite  Camp- 

ana  town  of  1200.  $65,0(30  with  $20,000  |  ? 

down.  9%  on  balance.  Brunswick  OH  44212;  (216)  225-7440. 

INDIANA— good  rural  weekly,  1900  circula-  LEVIS  SALES  SELLS!  The  finest  quality  new 
tion.  Net  will  service  debt,  provide  living,  home  delivery  customers  via  telephone  sales 
$145,000  includes  building.  $40,000  down,  and  boy  crews,  national  references,  for  action 


I  9VS%  10  year  contract.  call;  (201)  772-7002. 

!  KANSAS— small  twin  weeklies,  gross  o.prpt-  . — ...  o-..  . - 

$92,000,  net  $31,000.  $105,000  includes  *'1®  ® 

building  9%  contract  through  the  9C  s  and  beyond.  From  carrier  to 

ILLINOIS  SHOPPER-rural  shopper  grossing  !"®''  expertise  in  .  Renewal  systems 
$200,000  can  be  bought  tor  $80,000.  Terms  ed^ahce  carrier  and  mail 
negotiable  programs  .  .  Phoneandcrew 

IOWA  SHOPPER-medium-sized  city,  solicitations  .  Voluntapi  paid  and  other 
$282,000  gross,  price  $175  000  conversion  programs Promotions,  single 


building.  9%  contract.  ii.iuuki,  i.ic  anu  ucyunu  nun 

ILLINOIS  SHOPPER — rural  shopper  grossing  expertise  in  .  .Renew 

$200,000  can  be  bought  tor  $80,000.  Terms  advance  carrier  an 


negotiable. 

IOWA  SHOPPER — medium-sized  city 
$282,000  gross,  price  $175,000. 


Other  newspapers  from  $1 10,000  to  ®°P'^  sales,  MBO  and  financial 
$650,000  in  Illinois.  Wisconsin,  Iowa.  j  managemerit  .  .Personnel  development 
ROY  HOLDING  &  ASSOCIATES  I  specialized  training  ...  and  much. 
PO  Box  212,  Galva^lL  61434;  (309)  932-  j  g  ,3,3,  ^33.33^3 

Roy  Holding  Dave  Kramer  !  Circulation  Consultant  tor  Newspapers 

(309)879-2412  (217)  784-4736  '  PROFESSIONAL  TELEPHONE  subscription 


— Appraisals  done  quickly-reasonably— 


sales  services.  Pay  only 
Associates;  (512)  224- 


tor  results!  Ken  Gage  & 
•6672. 


THREE  WEEKLIES  in  Zone  3;  "grass  roots "  _ 

communities.  Over  150  years  of  publication;  SPECTRUM  MEDIA  INC  is  THE  telephone 
grossing  over  $800,000.  Box  3957,  Editor  &  marketing  perfectionist.  We  produce  only  high 


Publisher. 

REMOTE  MOM  AND  POP  WEEKLY;  no  com 


Editors  I  marketing  perfectionist.  We  produce  only  high 
I  quality  home  delivery  subscriptions.  Spectrum 
I  Media  Inc  has  developed  a  unique  calling  sys- 
nr  Sme  Hie  largest  segment  of  newly 


(>(?7)  98f68l3^BS°R°  '  e^blishe7r;s:den\sTEF0RT  c^p^^ 

terms;  (707)  983-6853  BKR. _  pig35g  35,^  3^^  ,3  newspapers  Spectrum 

ZONE  9  weekly  group.  Good  present,  excellent  ■  Media  currently  maintains.  Our  inexpensive 
future.  Adjudicated.  $79,000  gross,  building  I  cost  and  references  tell  all.  Spectrum  Media 
and  equipment.  Publisher  seeks  career  j  believes!  SUPERIOR  RESULTS  IS  OUR  CALL- 


change.  Box  5627,  Editor  &  Publisher. 


r.  ING.  Call;  (201)  494-8585  for  free  analysis. 
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INDUSTRY  SERVICES 


MARKETING  & 

READERSHIP  RESEARCH  . 

WE’RE  IMPROVING  AD  REVENUE  i 
THROUGH  MARKET  RESEARCH  ! 

The  first  goal  of  a  market  research  company  is  | 
to  provide  its  clients  with  accurate  readership 
research.  OMNI-RESEARCH  believes  the  role  | 
of  a  newspaper  research  firm  doesn't  end  there.  \ 
For  each  of  our  clients,  we  create  a  unique  I 
competitive  edge  that  results  in  improved  ad  . 
lineage  from  their  advertising  base.  I 

We  aim  to  become  part  of  your  management  ■ 
team.  From  our  presentations  to  top  manage-  ’ 
ment,  to  our  sales  seminars  with  your  safes  i 
force,  we  work  to  make  your  research  data  a 
useful  and  profitable  tool.  i 

We  welcome  the  opportunity  to  show  you  just  1 
how  profitable,  productive  and  affordable  re-  ' 
search  can  be.  Call  our  Director  of  Newspaper  I 
Research,  Jack  Brodbeck  collect,  at  (305)  ' 
746-3335.  , 

OMNI-RESEARCH  ! 

WEEKLY  CIRCULATION 
PROMOTION  SERVICES 

LEVIS  SALES.  Inc.  will  customize  a  short  term 
promotion foryourweekly  newspaper,  we'll  pro-  I 
duce  more  new  yearly  subscribers  than  you  i 
dreamed  possible!  Call  for  details;  (201)  772-  i 
7002. _ 

EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

2  CHEMCO  Marathon  Roll  Film  Cameras.  Mod¬ 
el  1211  SN  400-579  with  Quartz  flash  units 
and  ascorlum  light  control  (max  film  24"  wide),  i 
$3000  each;  (216)  344-5522.  ' 

SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer'Specialists  since  1968 
New.  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-03721 

Box  1067  Redondo  Beach  CA  90278 

COMPUTER  SOFTWARE  \ 

ACCOUNTS  RECEIVABLE  system  for  weekly  | 
newspapers  and  shoppers.  Runs  on  Radio 
Shack  Models  II,  12  or  16.  Custom-designed 
with  many  time-saving  and  helpful  manage- 1 
ment  features.  Write  for  sample  reports,  etc. 
The  Chiefland  Citizen,  PO  Drawer  980,  (Ihief- 
land  FL  32626.  Phone;  (904)  493-1553. 
24-P  AND  48-P  Sheridan/Harris  stuffer. 
Guaranteed  production;  refurbished  and  instal- 1 
led  in  your  plant;  training  program  included. 

MULLER  227  inserter  with  231  C/S. 

6  box  Muller  stitcher  trimmer. 

John  Salerno;  (214)  387-3128. 

Upgrading  your  mailroom?  We  purchase  used  I 
sturfers  in  running  condition.  Ijall  JIMMY  R. ' 
FOX.  MAIL  ROOM  CONSULTANT;  (713)  468- 
5827.  j 

FERAG  conveying  systems,  2  forwarding  sta-  I 
tions,  2  delivery  stations,  like  new.  We  will  ' 
sell  part  or  all.  I 

IPEC,  97  Marquardt  Dr,  Wheeling  IL  60090  i 
(312)  459-9700  Telex  20-6766  ' 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call  I 
Scott  or  Ed  Heisley;  (800)  527-1668  or  (214)  ! 

357-0196. _ I 

BILLING  SOFTWARE 

Designed  by  a  publisher,  easy  to  use  and  will 
run  on  the  inexpensive  Microcomputers  from 
Radio  Shack.  Prints  journals,  bills,  aging  and 
sales  analysis.  Keeps  individual  detail  of  en¬ 
tries  on-line.  Now  being  used  by  dozens  of 
small/medium  size  publications.  Call  or  write 
for  sample  reports.  Publisher  Control  Systems. 
223  West  5th  St,  Shawano  Wl  54166.  (715) 
526-6547.  Jim  Sutton  or  Steve  Kuckuk. 
CIRCULATION  SOFTWARE— designed  for 
small  to  medium  newspapers  and  shoppers. 
500  to  30,000  circulation.  One  or  more  pub¬ 
lications,  paid/non-paid,  labels,  all  postal  clas¬ 
ses,  pre-sort,  bundle  markers,  1st  &  2nd  ex¬ 
piration  notices,  cancel,  edit  statistics,  etc. 
designed  for  TRS  80  III.  Software  only  $1 195. 
Send  for  literature;  Gridley  Herald,  AMICO  dis¬ 
tributor,  PO  Box  68,  Gridley  CA  95948;  (9lb) 
846-3661. _ 


EQUIPMENT  &  SUPPLIES 


_ MAILROOM _ I 

CUTLER-HAMMER  conveyors  and  spare  parts,  j 
Also  new  Crabtree  conveyors  and  spare  parts,  j 
Rollertop  conveyors,  all  sizes  ! 

Bottom  wrappers  i 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers  i 

Baldwin  Count-O-Veyors  104A's  ; 

Truck  loaders  ! 

Sheridan  48P  i 

NORTHEAST  INDUSTRIES 

_ (213)  256-4791 _ ! 

STEPPERS.  1  model  750.  1  model  730  and  3  ! 
model  720  machines.  1  quarterfolder  attach-  j 
ment  with  counter,  2  model  106  and  1  model  1 
110  conveyors,  2  2-bag  carts,  2  model  232- 1 
1E4  Bunn  string  tying  machines.  Call  Jim 
Zimmer;  (504)  362-4310. 

THREE  CUTLER-HAMMER  Mark  III  Newspap- 
er  Counter/Stackers.  Excellent  condition. 
Large  inventory  of  parts  including  PC  boards. 
Larry  Anderson;  (216)  747-1471 _ 

MISCELLANEOUS 

STAND-UP  DESKS  ! 

Crafted  to  your  height.  Brochures:  Call;  (301) 
657-3630  or  write;  The  Stand-Up  Desk  Com¬ 
pany,  5207  Baltimore  Av.  Bethesda  MD 
20816. _ 

_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

100  40x48  Round  Heavy  Duty  Super-D  Plastic 
Pallets,  4000  pound  capacity,  $20  each.  Con¬ 
tact;  Craig  Pollard;  (201)  774-7000,  ext  436 

PHOTOTYPESETTING 

AM,  CG  TYPESETTERS.  Buy  &  Sell.  10%  Com¬ 
mission.  Reconditioned  models  available.  Bar¬ 
gains.  Free  List.  WSI;  (216)  729-2858. 
— 
CASH  FOR 

MARK  I,  IV.  V  PACESETTERS 
i  LINOTRON  202-CG8600 

(614)  846-7025 


COMP  II  JR,  6  years,  6  strips.  Parts  Kit.  Church 
Use.  $2100;  CG  7200  I  HR,  12  strips.  NEW 
CONDITION.  $2450;  CG  7200  I  BLUE,  8 
strips,  $2250;  CG  COMPUTAPE  II  Parts  Kit,  6  ! 
strips,  supplies,  $2000.  Bob  Weber;  (216)  I 
831-0480. 

COMPUGRAPHIC  Editwriter  7500-variety  of  , 
typefaces-CompuQuick  II  processor-excellent  I 
condition.  Asking  $11,000.  Call;  (201)  222-  | 
6600  between  9  and  5.  Ask  for  Dean  Barth. 

EDIT  7400  HR.  3  years,  $7250;  COMP  IV  B  ^ 
HR,  4  years.  $5500;  COMP  IV  B  HR,  Model  88 
TG,  $4000;  COMPUKWIK  II  PROCESSOR,  . 
Cabinet,  MINT,  $750.  Guaranteed.  Bob  ; 
Weber;  (216)831-0480.  1 

_  I 

NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS  1 

THE  DAVID  JOHN  COMPANY  j 

AM  Varityper,  Autologic.  Compug-  i 
raphic.EEText,  IBM,  Itek,  Mergenthaler,  VGC 
"Siell  for  the  most,  buy  for  the  least" 

7%  Selling  Commission. .Financing  Available 
All  Equipment  Guaranteed;  (216)  562-3750 

TWO  VIP  7245-A  3-Drum  HS  Phototypeset- 
ters.  Available  now.  Excellent  condition. 
$3500  each.  Call;  Allan  or  Tom  Muchmore; 
(405)  765-3311.  Ponca  City  (Oklahoma) 
News. 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Commission. 

I  We  remove  the  risk  when  buying  or  selling  be- 
i  tween  individuals. 

I  Bob  Weber,  (216)831-0480 

'  UNISEnER  HR,  Dataport,  $6500;  UNIFIED 
COMPOSER  I/O  INTERFACE  and  SCROLL  Op¬ 
tion,  $3000;  CG  KDT,  School  Paper  Use, 
$1000.  (Guaranteed.  Bob  Weber;  (216)  831- 
0480. 

FOR  SALE:  Harris  2200  terminals.  Also  parts 
for  Harris  HI 520  terminals.  Call  between  12 
;  and  6pm;  (201)  265-2448. 

1  CG  8400,  includes  Interface  Board  and  1  year 
factory  warranty,  new,  IN  FACTORY  CARTON, 
$24,(300.  Bob  Weber;  (216)  831-0480. 


MAILROOM 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESEUING  j 

CG  8600  iVfz  years,  communications.  11 
fonts.  $27,500.  Video  Universal  with  reverse 
lead,  Spare  Parts  Kit,  grids,  $16,500.  WSI; 
(216)  729-2858. 

_ PLATEMAKING _ 

(1  EACH)  Beach  Mfg.  (For  Napp)  manual 
punch,  trimmer  and  bender.  $1000  for  set.  (1) 
Beach  automatic  plate  bender,  best  offer  over 
$5000.  (2)  Napp  ORC  2  piece  exposure  units, 
best  offer.  (1)  Warren  Foto-Finisher,  best  offer, 
(1)  Western  Plate  Processor  Model  300, 
$6000. 

Contact:  Craig  Pollard;  (201)  774-7000,  ext 
436. 

FOR  SALE— NEW  TWIN  STAR  washout  unit 
Napp  system  for  Twin  Star  plate  processor. 
Never  Used.  For  more  details  call  John  Morris, 
Best  Publishing  (X);  (213)  548-4545. 

PRESS  CONVERSIONS 

INVEST  IN  YOUR  PRESS 
HEADLINER  MARK  I  USERS 
PERFECTING  UNITS 


Goss  units  available  224'4 "  and  239, 16  ",  Goss  ' 
half  decks  right  hand  and  left  hand,  Goss  I 
humps  10  side  and  13  side,  Goss  folders  in-  ' 
verted  and  regular.  Whatever  your  requirement  [ 
may  be,  please  contact  us  because  we  are  one  j 
of  the  largest  Stockers  in  America.  We  have  over  i 
80  units  in  our  warehouses. 

Forfurtherinformation,  pleasecontactPrinting  i 
Press  Sennces  Ltd,  E  34th  St.  Cleveland  OH; 

(216)  883-8724.  i 

Sellers  St  Factory.  Preston.  England;  ' 
011-44-772-797050 


21  Vi"  CUTOFF  HEATSET  PRESS 

Harris  N 1200,  21  Vk  "  cutoff  by  40V5"  5  units, 
collect/non-collect  folder,  2  MEG  pasters  and 
Overly  14  foot  2  pass  dryer  chills  (New  1981). 
Excellent  press  for  square  tab  and  HeatSet 
circular. 

Harris  845,  8  units  (New.  approximately 
1981),  2  folders.  Angle  Bar  Nest  with  bay  win¬ 
dow,  4  Butler  pasters  (1800  FPM  data  mat 
controls).  Available  immediately  at  less  than 
half  new  price. 

IPEC.  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090;  (312)  459-9700.  Telex  20-6766. 


REBUILT  URBANITE  UNITS 

!  1.  Individual  components  or  complete  presses. 

I  2.  Units  are  stripped  down  to  the  side  frames 
I  and  restored  to  like  new  condition. 

3.  Cost  is  approximately  half  of  replacement 
I  price. 

4.  Exchange  program  available  to  minimize 
I  down  time. 

5.  Inquire  for  oictures  and  brochures. 

i  IPEC,  INC,  97  Marquardt  Drive,  Wheeling  IL 
j  60090;  (312)  459-9700,  Telex  20-6766. 

'  PRE-OWNED  WEB  PRESSES 

!  4-Suburban  900  series 

1  4-Suburban  1000  series 

I  4-Suburban  1500  series 

^  Suburban  combination  folder  with  balloon  tor- 

i  mer.  Community  unit  1971. 

KJ6  G^quarter  folder  with  balloon  former. 
(3ount-0-Veyor  model  106. 
j  Add-on  components  for  Goss.  Harris  and  King 
;  presses. 

All  machines  can  be  seen  in  operation  and  are 
1  available  for  immediate  delivery.  Call  or  write 
I  for  our  Turnkey  installation  price. 

OFFSET  WEB  SALES,  INC. 

PO  BOX  211 
MARYSVILLE  WA  98270 
(206)  653-2519 


WE  WANT  YOUR 
USED  PRESSES  AND 
EQUIPMENT 

We  pay  cash!!! 


EQUIPMENT  &  SUPPLIES 


_ PRESSES _ 

GOSS  URBANITE,  3  units.  1  color  unit,  folder, 
3  Butlers,  1980,  Idab  Conv  and  C/Stacker. 
Goss  Community,  S/C,  6  units.  1975. 

Goss  Suburban.  6  units,  1000-1500  series. 
Harris  845,  4  units,  1979. 

Harris  M-1000,  6  units,  1972. 

Harris  V-22,  5  units,  RBI  folder.  1969. 

Harris  V-15A,  4  units  JF7,  1975. 

Vanguard  V-15.  4,  3  units. 

Goss,  Mark  I.  21W',  4  units. 

Goss.  Mark  I,  22V4.  4  units. 

Goss.  Mark  I,  add  on  22^4. 

BELL-CAMP  INC 
465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  13026 

HARRIS  PRESSES 
HARRIS  M-1000 

6  units,  1972,  22^4",  oven,  chill  rolls, 
22%4"x36",  2  Butlers,  combination  folder, 
Harris  infeed.  $575,000. 

HARRIS  V-22 

5  units,  1969,  RBI  multi-web  folder  can  hand¬ 
le  up  to  10  webs.  Vi.  Vx  folds,  224'4"  cut- 
0ffx36"  wide.  100  HP  Motor.  22,000  PPH.  6 
rollstands.  $175,000. 

BELL-CAMP  INC 
465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe. 
Scott,  (jOSS  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
1  104A  counter  stackers 

I  Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

I  We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES.  INC. 
i  (213)  256-4791 


2  Martin  Pasters,  1979  rated  1200  FPM. 
Goss  Community  add-on  units.  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vk  folders 
Goss  Urbanite  folders  and  units. 

Goss  Urbanite  1000  series.  Vk  folder. 

6  Goss  Urbanite  1000  series  units. 

Goss  4,  6.  8-position  roll  stand. 

Goss  Urbanite,  10  units.  1980. 

Gregg  flying  imprinter  22  Vk",  45  VS". 

Fincor  motor  and  controls. 

Harris  V-15A.  add-on  units,  1977. 

Harris  V-25,  Vk  and  Vi  folder  JF-1. 

Harris  845  add-on  units. 

Harris  845,  22^4,  8  units,  1973. 

Harris  845,  6  units,  22V4". 

Harris  V-25.  8  units,  1978. 

3  Butler  pasters,  1600  FPM,  1975. 

Color  King  presses  and  units. 

Harris  V-25,  4  units,  1978. 

(XHint-O-Veyors  Model  106. 

2  Cary  Silicone  applicators. 

1  King  Press  Book  Former. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED;  Newspaper  equipment  and  com¬ 
plete  plants. 


IPEC,  INC 


1  48P  SHERIDAN  inserter.  HH  model.  Can  be  |  1  COMPUGRAPHIC  Typesetter-1  model  4961 
doubled  out.  With  or  without  new  deliveries  and  ;  Regular  Speed.  12  fonts  (5Vi-12  point)  plus 
electronic  kickers.  Will  install.  Also  new  and  '  cannisters,  replacement  parts  kit.  $500  tor 
used  floor  and  stream  conveyor.  For  informa-  package,  (lontact:  Craig  Pollard;  (201)  774- 
tion  contact:  S.P.  Buchholz;  (303)  287-3797.  '  7000,  ext  436. 

EDITOR  &  PUBLISHER  for  May  21,  1983 


■  INLAND  NEWSPAPER  MACHINERY  CORP. 
106*  &  Santa  Fe  Drive,  P.O.  Box  15088 
Lanexa,  Kansas  6EZ1S 

(913l49e«)60  Tatar  4-2362 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


2  UNIT  900  series  Suburban 

3  unit  1000  senes  Suburban 

4  unit  1100  series  Suburban 
SU/Suburban  Folder 

1  Community  Oil  Bath  add-on 

Urbanite  tri-color  unit 

Urbanite  add-on  units  and  folders 

4  to  6  unit  V15A  with  JF15  folder.  1975/76 

Harris  V15A  add-on  units,  1975/76 

KJ6  Heavy  duty  folder,  reconditioned 

KJ8  with  upper  former  1976  folder 

News  King  add-on  units 

Baldwin  104  Count-O-Veyor 

Ferag  counter/stacker,  reconditioned 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  i  Santa  Fe  Dr,  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


EQUIPMENT  &  SUPPLIES 


PRESSES 


COMPLETE  RE-BUILD  Community  folder. 
Take  yours  in  trade.  $5500  Exchange  parts, 
rebuilt  cylinders,  micros,  ink  balls,  copper  rol¬ 
lers.  Goss  single  width  only. 

Field  service  work,  press  relocations. 

Dauphin  Graphics;  (717)  362-3406. 


GOSS  Mark  I,  A-80,  22^4"  Cutoff 
6  Color  half  decks 

1  Double  2;1  folder  with  balloon  former 
Goss  Mark  I,  A-82,  239/16  "  Cutoff 
15  unit-digital  pasters 
4  Superimposed  double  half  decks 

4  Single  half  decks 

5  Double  3;2  folders 

(5oss  mark  I,  A-88,  239/16"  Cutoff  30  units- 
digital  pasters 
5  3-position  color  cylinders 
5  double  2.1  folders 

Double  and  single  Goss  portable  color  foun¬ 
tains 

Add-on  units  available 

Number  330  portable  Idab  stacker  with  card 
reader  and  programmer,  excellent  condition. 
Hoe  Colormatic 

8  units  available.  1966  (22V4"  cutoff) 

1  Single  3:2  folder,  double  upper  formers 
Skip  slitter,  fully  automatic  reels 
G  E  unit  drive  and  controls 
Offered  Exclusively  by: 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 


GOSS  URBANITE,  5  units 
Urbanite  3-color  units,  add  on  units 
Suburban  1500,  4  units  and  7  units 
SC  Community,  5  units,  1976 
Community,  2  units,  1975 
Community  3-color  UOP  unit 
Harris  845,  5  units  and  4  units 
V25,  4  units,  1978 
VISA,  4  units,  1978  and  1976 
VISA,  3  units,  1971 
VISA  and  V25  units,  also  folders 
News  King,  10  units,  KJ8.  1982 
News  King,  3  units,  1972 
Color  King,  4  units,  KJ8,  1980 
ONE  CORP/Atlanta 
(404)  458-9351  Telex  700563 


INLINE  CUSTOM  Bilt  2  Knife  Trimmer, 
Can  be  coverted  to  offline  operation. 
Phone  (805)  942-0448. 


PRESSROOM 


EQUIPMENT  &  SUPPLIES  i 
WANTED  TO  BUY 


ANPA  wishes  to  purchase  two  previously  owned  i 
Hastech  Edit  3  or  Edit  8  terminals  (with  or  ; 
without  4K  controllers)  for  use  with  our  in-  j 
house  typesetting  system.  If  you  have  such  ' 
equipment  for  sale,  please  contact:  Pat  Ben-  i 
nett  at  The  Newspaper  Center,  Box  17407  Dul-  i 
les  International  Airport,  Washington  DC  ; 
20041;  (703)  620-9500. 


CHESHIRE  and  Phillipsburg  any  condition.  | 
Call  collect  Herb  (20 1)289-7900.  AMS,  1290  ' 
Central  Av,  Hillside  NJ  07205.  1 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


1  USED  PAY  NEWS-STANDS 

in  good  condition. 

I  (305)665-8214.  Michael  Miller. 

j  USED  EQUIPMENT  WANTED — we  are  paying 
top  value  for  used  Suburban  Urbanite  Com- 
,  munity  V-22  &  V-25  press  units  and  folders. 
Please  call;  (216)  627-5511. 


HELP 


WANTED 


ACADEMIC 


,  THE  UNIVERSITY  OF  ALABAMA  Department 
of  Advertising/Public  Relations  is  seeking  a 
person  to  teach  and  do  research  in  the  area  of 
advertising  beginning  in  August.  1983. 

!  Responsibilities  include  teaching  introductory 
\  and  advanced  courses  in  mass  communication 
and  advertising  and  assuming  departmental  re- 
I  sponsibilities  such  as  research  and  service. 
Salary  and  rank  are  dependent  upon  qualifica¬ 
tions  and  experience. 

Candidate  must  possess  an  earned  doctorate 
'  (ABD  would  be  considered),  professional  ex- 
I  perience  within  the  communication  industry 
and  demonstrate  the  potential  for  scholarly  re¬ 
search. 


HELP  WANTED 

HELP  WANTED 

ACADEMIC 

|_ 

ACADEMIC 

PROFESSOR/Associate  professor  journalsim  .  JOURNALISM.  Universitv  of  South  Carolina 
requires  an  earned  doctorate  in  journalism  or  1  College  of  Journalism.  Nine-month  faculty 
MA  and  established  professional  reputation,  ;  position  in  News-Editorial  Sequence,  begin- 
seven  to  ten  years  of  teaching  and/or  media  ,  ning  August  16,  1983.  Responsible  for  super¬ 
experience.  Appointee  with  administrative  ,  visingthesequence'sSeniorSemester,  includ- 
credentials  will  be  considered  also  for  appoint-  ing  all  aspects  of  producing  a  weekly  laboratory 
ment  as  coordinator  of  programs-journalism/  newspaper  and  the  college's  related  print  pro¬ 
mass  communications.  Will  teach  basic  and  duction  activities.  Requires  experience  in  corn- 
advanced  courses  in  the  news<'editorial  sequ-  i  puter  technology  relating  to  newspaper  and 
ence  and  advertising  sequence.  Applicants  print  production;  demonstrated  skills  in  opera- 
must  submit  three  letters  of  recommendation.  '  tion  of  computerized  newsroom  including  pre¬ 
resume  and  official  transcripts  tO:  The  Person-  |  paration  of  camera-ready  copy;  minimum  of 
nel  Office,  Lincoln  University.  Jefferson  City  ;  four  years  professional  experience  in  copy  edit- 
MO  65101  before  June  1,  1983.  AN  EQUAL  ing  and  reporting;  teaching  experience  in  jour- 
OPPORTUNITY/AFFIRMATIVE  ACTION  EM-  nalistic  skills  courses;  master's  degree  re- 
PLOYER.  !  quired,  PhD  preferred.  Teaching  areas  include 

:  reporting,  editing,  layout  and  operation  of  17- 

_  i  unit  computerized  newsroom.  Salary  competi- 

PUBLICATIONS  COORDINATOR  *'Ye-  Send  application  and  vita  tO:  Dr.  Perry  J. 

Supervise  twice-weekly  student  newspaper.  I  Ashley,  Search  Committee  Chairman.  College 
advise  yeartxxik  and  student  magazine,  teach  Journalism,  University  of  South  Carolina, 
one  basic  journalism  course  each  semester.  Columbia  SC  29208,  by  June  15.  An  equal 
Non-tenure  track,  nine-month  temporary  opportunity,  affirmative  action  employer. 

i  appointment  effective  August  1,  1983.  Bache-  !  _ _ 

i  lor's  and  professional  print  media  experience  i  UNIVERSITY  OF  WISCONSIN-OSHKOSH. 
required,  master's  in  journalism  or  mass  com-  '  One-year  teaching  position,  subject  to  annual 
munications,  teaching,  and  budgetary  experi-  renewal  for  a  maximum  of  five  years,  news- 

ence  preferred.  Send  resume,  three  letters  of  editorial  sequence,  starting  September  1983. 

recommendation  tO:  Professor  Alex  Nagy,  De-  Relevant  advanced  degree,  significant  profes- 

rirtment  of  Mass  Communications,  PO  Box  sional  experience  including  editing  functions 
1,  Middle  Tennessee  State  University.  Mur-  required.  Screening  to  begin  June  15.  1983. 
freesboroTN  37132.  Deadline  for  application:  |  Contact:  David  Lippert,  Chair,  Department  of 
July  1,  1983.  MTSU/An  equal  opportunity  em-  Journalism,  University  of  Wisconsin-Oshkosh, 
I  ployer.  '  Oshkosh  Vid  54901.  An  equal  opportunity/ 

I  _  I  affirmative  action  employer. 


...We  Bet  You’ll  Be  Satisfied! 

j  If  your  game  is  equipment,  products,  services  or  systems  used  in 
newspaper  production  (or  if  you’re  a  publisher  with  surplus 
equipment  on  your  hands)  E  &  P  Classifieds  are  your  best  bet  to 
i  make  (or  save)  some  easy  money. 

E  &  P's  Help  Wanted  ads  reach  the  industry  people  you  are 
!  looking  for  to  fill  that  open  position  at  your  paper.  And,  Positions 
j  Wanted  advertisers  tell  us  that  E&P  Classified  ads  get  results! 

I  E&P  CLASSIFIEDS 

’  You  Can  Bet  On  Them! 


GOSS  COMMUNITY  Folder.  1972,  very  low 
hours,  excellent  condition,  20  horse  solid  state 
drive.  Double  ended  drive.  $8000.  Box  5738. 
Editor  &  Publisher. 


ACADEMIC 


Contact:  Dr.  Michael  B.  Hesse.  Chairman. 
Search  Committee.  Department  of  Advertising/ 
Public  Relations,  School  of  Communications, 
The  University  of  Alabama.  303  Carmichael 
Hall,  University  AL  35486. 

An  equal  opportunity/ 
affirmative  action  employer. 


(212)  752-7050 


ADMINISTRATIVE  ADMINISTRATIVE 


MEDIA  PROFESSIONAL? 

Take  a  year  off  and  teach! 

THE  DEPARTMENT  OF  JOURNALISM  at  the  University  of 
Nevada  Reno  is  seeking  outstanding  media  professionals 
who  want  to  teach  for  a  semester  or  two,  and  do  their  own 
research  and  writing,  then  return  to  their  respective  worlds, 
to  be  replaced  by  others  like  them.  For  the  1983-84  school 
year,  we  would  like  to  find  professionals  in: 

Editing  or  reporting 
Public  Relations 
Advertising 

Radio  or  TV  Broadcasting 

We  want  men  and  women  with  a  minimum  of  five  years 
media  experience  and  a  bachelor’s  degree.  Ideally,  we 
would  like  to  find  people  with  a  book  advance  or  grant  in 
hand  who  can  use  a  university  atmosphere  to  provide  what 
all  of  us  need:  a  modicum  of  security,  good  research  and 
support  facilities,  a  sense  of  community  with  others  of  like 
heart  and  wit,  and  intellectual  stimulation  from  some  fine 
students  who  want  to  learn.  Full-time  or  half-time  contracts 
will  be  for  a  semester  or  a  year  and  may  be  renewable.  Salary: 
competitive.  Send  applications  BY  JUNE  15, 1983  to:  Robert 
Blair  Kaiser,  Chairman,  Department  of  Journalism,  Universi¬ 
ty  of  Nevada  Reno,  Reno  NV  89557. 

The  University  of  Nevada  is  an  AA/EOE 


PRODUCT  MANAGER 

Newspaper  Equipment 

As  the  United  States  sales/service  organization  of  a  Swiss  based 
graphic  arts  equipment  manufaetiirer,  we  offer  an  excellent 
opportunity  for  a  dynamic  and  creative  individual  to  take  a  step 
up  and  work  for  one  of  the  leaders  in  automated  mailroom 
systems. 

Several  years  experience  in  an  industrial  engineering/mail- 
room  capacity  for  a  newspaper,  some  background  in  electronics, 
or  a  few  years  in  technical  sales,  as  well  as  superior  negotiating 
skills  are  required.  Travel  approximately  30%  nationwide. 

Responsibilities  include  the  coordination  of  plant  layout  wiirk, 
cost  justirication  studies,  techniidl  documentation,  customer 
liaison  and  support  of  field  sales,  service  and  engineering,  meet¬ 
ing  presentations. 

Excellent  compensation  and  fringe  benefit  package. 

Please  send  vour  resume  with  salary  history  and  reipiirements 
(NO  CALLS)  to; 

Personnel 

Ml  LLER.MARTINI  CORP. 

PO  Box  .3360 

Hauppauge,  L.I.,  NY  11787 


,4n  Equal  Opportunity  Employer  MIF 
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HELP  WANTED  | 

HELP  WANTED  1 

HELP  WANTED 

HELP  WANTED 

ADMINISTRATIVE 

ADVERTISING  I 

ADVERTISING  \ 

CIRCULATION 

CHIEF  EXECUTIVE  OFFICER 
Modern  profitable,  liquid,  midwestern  news-  | 
paper  group  seeks  strong  financial  manager  , 
and  creative  marketer  to  lead  into  broader  fu¬ 
ture.  Send  full  resume,  salary  history  in  confi¬ 
dence  to  Box  5719,  Editor  &  Publisher. 

GENERAL  MANAGER 

For  Southwest  growing  weekly.  Tremendous 
opportunity  for  aggressive  advertising  and  busi¬ 
ness  person.  Beautiful  area  in  Zone  8.  New 
Mexico.  Must  have  previous  newspaper  man¬ 
agement  experience.  Excellent  opportunity  for 
advancement  Write  Box  5707,  Editor  &  Pub¬ 
lisher. 

GENERAL  MANAGER/Administrative-We  need 
a  «neral  manager  for  a  mid-south  daily,  under 
20,000  circulation,  in  Zone  3.  As  chief  operat¬ 
ing  officer,  you  will  be  responsible  for  the  total 
management  of  the  newspaper. 

This  is  not  a  training  job.  It  requires  under¬ 
standing  and  some  experience  in  all  depart¬ 
ments,  as  well  as  assistant  general  mana¬ 
gership  or  equivalent. 

If  you  feel  you  have  had  the  years  of  experience 
we  require  and  are  ready  and  willing  to  manage 
a  total  newspaper,  then  please  apply  im¬ 
mediately.  This  is  an  excellent  opportunity  it 
are  the  right  general  manager.  Write  Box 
5713,  Editor  &  Publisher. 

PUBLISHER/GROUP  MANAGER— Che¬ 
sapeake  Publishing  Corporation,  a  group  of  18 
newspapers  in  the  Maryland/Delaware  area 
owned  by  Whitney  Communications  is  seeking 
a  publisher  for  the  Maryland  Independent  and 
South  Prince  George's  Independent  located 
iust  south  of  Washington,  DC. 

The  right  candidate  could  also  qualify  for  larger 
responsibilities  as  manager  of  the  Southern 
Maryland  Group  for  Chesapeake  which  in¬ 
cludes  5  newspapers  in  four  fast-growing  coun¬ 
ties  in  the  DC  area. 

Qualities  we  seek  in  this  candidate  include 
general  experience  in  the  newspaper  business; 
understanding  of  what  it  means  to  be  a  "man¬ 
ager;”  proven  leader  and  positive  motivator  of 
people;  good  communicator;  planner;  and 
marketer. 

These  are  outstanding  newspapers  in  outstand¬ 
ing  markets.  If  you  think  you  can  provide  them 
outstanding  management  please  send  resume 
to:  Charles  Lyons,  Chesapeake  Publishing  Cor¬ 
poration,  lA  Airpark  Dr.  Easton  MD  21601. 

You  May  Take  One  Giant  Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 

STRONG  WEEKLY  in  competitive  white  moun¬ 
tain  resort  area  needs  manager  with  marketing 
background.  H.  James,  Box  268,  Norway  ME 
04268;  (207)  743-7011. 

SHOPPER  GENERAL  MANAGERS 

AND  SALES  MANAGERS 
We  need  aggressive  self  starters  with  sales 
management  experience  for  existing  and  new 
shopper  divisions  in  the  Midwest  and  Califor¬ 
nia.  If  you  are  a  number  two  person,  or  a  num¬ 
ber  one  without  a  challenge,  we  can  offer  that 
challenge.  We  offer  better  than  average  com¬ 
pensation.  excellent  fringe  benefits  and  a 
chance  to  join  our  progressive  newspaper  and 
shopper  family.  Along  with  your  resume,  write 
and  tell  how  you  can  help  us  grow.  General 
manager ,  Brehm  Communications  Inc.  PO 
Box  838,  Downey  CA  90241. 


WE  SEEK  an  experienced  person  to  direct  our 
financial  operations,  replacing  our  retiring  con¬ 
troller.  Our  firm  publishes  The  Daily  Herald,  6 
weekly  suburban  newspapers  and  a  magazine- 
format  TMC  product.  We  stress  quality  in  our 
products  and  operations.  Minimum  require¬ 
ments  include  a  degree  in  accounting  and  5 
years  experience  directing  the  financial  opera¬ 
tion  of  a  company,  acting  as  a  key  second  level 
financial  manager  or  comparable  financial  ex¬ 
perience.  Send  complete  resume  to:  General 
Manager,  Paddock  Publications  Inc,  PO  Box 
280,  Arlington  Heights  IL  60006. 


NEWSPAPER  MANAGEMENT  OPENINGS 

CIRCULATION  MANAGER,  for  large  metro  lo-  | 
cated  in  the  east,  salary  in  the  forties. 

PUBLISHER,  tor  group  of  weeklies  and  com¬ 
mercial  printing  located  in  the  Midwest. 
Should  have  weekly  experience  and  exposure  to 
commercial  printing  is  a  plus,  salary  in  the 
upper  thirties. 

ADVERTISING  DIRECTOR,  for  a  medium  size 
daily  located  in  Midwest.  Report  to  publisher 
and  supervise  a  staff  of  25.  Salary  in  the  thir¬ 
ties. 

CLASSIFIED  AD  MANAGER,  for  metro  daily 
located  in  the  east.  Highly  competitive  market¬ 
place,  salary  in  the  thirties  plus. 

ASSISTANT  PRODUCTION  MANAGER,  for  a 
metro  daily  located  in  the  Midwest.  Should 
have  experience  in  all  phases  of  production, 
degree  preferred.  Salary  in  the  upper  thirties. 

MARKETING  DIRECTOR,  for  a  25,000  daily 
located  in  the  western  United  States.  Report  to 
publisher  and  supervise  a  staff  of  2b.  Re¬ 
sponsible  for  all  advertising  and  circulation 
Salary  in  the  upper  thirties. 

ADVERTISING  DIRECTOR,  for  50.000  daily 
located  in  the  southern  United  States.  Must 
have  strong  advertising  background  and  degree 
preferred.  Salary  in  the  mid  thiries. 

SYSTEMS  ANALYST/EDITORIAL,  for  large 
metro  daily  located  in  the  east.  Must  have 
strong  background  in  editorial  systems.  Salary 
in  the  upper  thirties. 

GENERAL  MANAGER,  for  a  group  of  weekly 
newspapers  located  in  the  far  west.  Must  have 
sales  background  with  a  strong  community 
orientation.  Salary  in  the  mid  thirties. 

MARKETING  MANAGER,  fora  100,000  daily 
located  in  the  east.  Supervise  a  staff  of  1 5  with 
minimum  of  five  years  experience  in  newspaper 
marketing,  degree  preferred.  Salary  in  the  low 
thirties. 

CIRCULATION  MANAGER,  fora  large  group  of 
weeklies  and  commercial  distribution  located 
in  the  Midwest.  Report  to  corporate  president 
and  function  as  CEO  of  subsidiary.  Salary  in  the 
upper  thirties. 

PRODUCTION  MANAGER,  tor  a  large  group  of 
weeklies  and  commercial  printing  located  in 
the  Midwest.  Must  have  well  rounded  back¬ 
ground  including  front-end,  press  and  exposure 
to  commercial  estimating  is  highly  desirable. 
Salary  in  the  upper  thirties. 

RETAIL  SALES  SUPERVISOR,  for  large  metro 
located  in  the  Midwest.  Report  to  retail  ad  man¬ 
ager  and  supennse  outside  sales  force  of  seven . 
Salary  in  the  low  thirties. 

PROGRAMMER,  for  a  corporate  headquarters 
located  in  the  east.  Will  provide  technical  back¬ 
up  to  properties  for  all  business  systems.  Salary 
in  the  low  thirties. 

ADVERTISING  DIRECTOR,  for  a  40,000  daily 
located  in  the  western  United  States.  Must 
have  strong  advertising  background  with  mini¬ 
mum  of  two  years  management  experience.  Re¬ 
port  to  general  manager  and  supenrise  a  staff  of 
25.  Salary  plus  with  income  in  the  upper  thir¬ 
ties. 

RAM.  for  a  medium  size  daily  located  in  the 
southern  United  States.  Upcoming  retirement 
makes  this  position  available.  Must  have  strong 
retail  background  and  salary  will  be  in  the  up- 
I  per  twenties. 


To  help  US  expedite  your  ques-  growth  pt 
tions,  claims  and  payments  re¬ 
garding  Classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number  ^ 

in  all  correspondence  regarding  post  otfic 
your  bill.  This  will  assure  proper  ’ 

credit  to  your  account. _ 
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ADVERTISING  DIRECTOR,  for  group  of  week¬ 
lies  located  in  the  east  in  a  highly  competitive 
marketplace.  Will  report  to  the  general  mana¬ 
ger  and  must  have  experience  in  a  competitive 
weekly  environment.  Salary  in  the  upper  twen¬ 
ties. 

RAM,  for  a  30,000  daily  located  in  the  eastern 
Unit^  States.  Report  to  ad  director  and  super¬ 
vise  a  staff  of  seven  outside  sales  people.  Good 
growth  potential.  Salary  in  the  mid  twenties. 


ADVERTISING  MANAGER 
For  Southwest  growing  weekly.  Tremendous 
opportunity  tor  aggressive,  career  oriented  per¬ 
son.  Beautiful  area  in  Zone  8.  New  Mexico. 
Must  have  sales  and  management  experience. 
Excellent  opportunity  for  advancement.  Write 
Box  5706,  Editor  &  Publisher. 

ADVERTISING  MANAGER 

Iowa  daily  with  17,000  circulation  is  seeking 
an  aggressive  advertising  manager.  Will  be  re¬ 
sponsible  for  developing  and  implementing 
sales,  service  and  promotion  programs  in  dis¬ 
play,  classified  and  cable.  This  person  must  be 
able  to  develop  annual  marketing  goals,  prog¬ 
rams  and  departmental  budgets.  Solid  sales 
and  management  experience  in  the  newspaper 
field  essential.  College  degree  in  businessi 
liberal  arts  preferred.  Please  send  resume  and 
cover  letter  with  salary  requirements  to  Box 
5726,  Editor  &  Publisher.  Equal  Opportunity 
Employer  M/F. 

ADVERTISING  MANAGER 
Magazine  publisher  in  Zone  6  seeks  capable 
self-starter  with  experience  in  advertising 
sales.  Position  involves  both  phone  and  direct 
sales  calls.  Working  knowledge  of  promotion 
also  helpful.  Immediate  management  oppor- 
tuniW  for  qualified  candidate  with  proven  abil¬ 
ity.  Superb  Sunbelt  work  environment  in  new 
country  offices  minutes  from  major  tourism/ 
commerce  center.  Attractive  salary-plus- 
commission  package  with  high  earnings  poten¬ 
tial.  Send  detailed  resume,  introductory  letter, 
and  salary  history  to  Box  5732,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  DIRECTOR  for  progressive  Ohio 
Daily  with  Total  Market  System.  Require  shirt¬ 
sleeve  sales  professional  with  record  of  crea¬ 
tive,  well-motivated  leadership  and  strong 
background  in  sales,  sales  development  and 
management,  and  personnel  training  and 
motivation.  Salary,  benefits  and  incentives. 
Send  resume  to  Box  5742,  Editor  &  Publisher. 

PROGRESSIVE  small  daily  looking  for  advertis¬ 
ing  director.  We  are  looking  tor  someone  with 
3-5  years  experience  in  advertising  sales. 
Should  be  pleasantly  aggressive,  organized, 
have  a  positive  attitude  and  want  to  grow.  Our 
opportunity  is  challenging  and  unlimited  to  the 
right  person.  Responsible  tor  planning,  budget¬ 
ing.  projecting,  hiring,  training,  and  selling 
5000  circulation  daily  newspaper  in  northern 
Illinois.  We  publish  evenings.  Monday  through 
Saturday,  paidcirculation-alsoa  14.d00week- 
ly  pre  publication.  Salary  range  $20,000  with 
other  benefits  Position  available  immediately. 
Please  send  resume  with  background,  educa¬ 
tion,  experience  and  references  to:  Patrick  B. 
Mattison,  President  Associate  Publisher,  Belvi- 
dere  Daily  Republican.  401  Whitney  Blvd 
Belvidere  IL  61008. 


JOIN  OUR  CONTRACT  CREW! 

.  .  .Those  individuals,  com¬ 

panies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with  us 
on  a  regular  basis. 

Whether  it’s  12,  26  or  52  times  per 
year,  we  produce  business  and  pro¬ 
fit  for  these  people.  We  offer  you 
freedom  to  rotate  your  copy  within 
our  regular  deadline  times,  month¬ 
ly  billing  and  the  best  exposure  in 
the  field. 

Reserve  your  place  now,  in  the 
most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


All  positions  fee  paid 
Send  resume  in  confidence  or  call: 

Patrick  J.  Quinn,  Jr. 

GORDON  WAHLS  COMPANY 
Executive  Search  Consultants 
Post  Office  Box  905,  610  East  Baltimore  Pike 
Media,  Pennsylvania  19063 
(215)  565-0800 
(800) 52307112 


ART/GRAPHICS 

ART  DIRECTOR  needed  for  publishing  com¬ 
pany  located  north  of  Dallas  near  resort  area. 
Must  be  illustrator  with  very  creative  prospec¬ 
tive  ad  layout  background.  Up  to  $400  week 
plus  benefits.  (214)  465-1403. 

DRAW  YOUR  OWN  CON- 
CLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you'll  get  the  picture! 

(212)  752-7050 _ 


ASSISTANT  CIRCULATION  DIRECTOR 
Dynamic  motivator  who  would  relish  the  chal¬ 
lenge  of  a  competitive  market.  Full  responsibil¬ 
ity  for  continuing  training  of  district  managers, 
carrier  promotion  design  and  implementations 
and  maintenance  of  high  level  of  customer  ser¬ 
vice.  Send  resume  and  letter  explaining  how 
you  would  meet  aggressive  goals  in  these  areas. 
We  are  a  40,0(X)  circulation  AM  daily  in  Zone 
2.  We  demand  excellence  because  the  stakes 
are  high.  We  have  a  market  to  win.  Oxnjjetitive 
salary,  incentive  and  benefit  package.  Box 
5718,  Editor  &  Publisher. 

CIRCULATION  DIRECTOR  for  fast  growing 
suburban  newspapers'  multi-faceted  circula¬ 
tion  department  combining  mail  and  hand  deli¬ 
vered  saturation  newspapers  with  circulation  of 
300,000  bi-weekly,  also  several  paid  twice- 
weeklies.  Must  have  strong  newspaper  and/or 
saturation  product  background  Must  be  a 
highly  creative  professional  with  good  oppor¬ 
tunity  to  join  top-flight  highly  aggressive  orga¬ 
nization  with  expanding  future.  Salary 
$35,000  plus  benefits  and  incentive  program. 
Also  willing  to  tram. 

Today  Newspariers 
1661  Rt  23 

Wayne  NJ  07470 

Send  resume  or  call  George  Miller;  (201)  696- 
3000. 

CIRCULATION  DIRECTOR 
A  Southwest  AM/PM  agency  (Zone  8)  is  seeking 
a  well  rounded  individual  to  run  its  circulation 
department.  Must  have  a  proven  track  record  in 
increasing  home  delivered  circulation.  Job  re¬ 
quires  skills  in  marketing.  TMC.  and  computer 
application.  We  offer  that  team  player  a  chal¬ 
lenge  in  a  high  growth  community.  Excellent 
base  salary  plus  incentives.  Full  resume  and 
references  sent  in  confidence  to  Box  5703, 
Editor  &  Publisher. 

CIRCULATION  DIRECTOR— Established, 
growing.  25,000  daily  with  total  market  cover¬ 
age  package  seeks  person  with  minimum  7-10 
years  management  experience.  Must  know 
marketing,  sales,  sales  promotion.  Should  have 
experience  supenrising  adults,  teaching  and  or 
training.  Forceful  personality  and  communica¬ 
tions  skills  important.  Department  has  com¬ 
puterized  operation.  Good  benefits  in  the  Cali¬ 
fornia  area.  If  you  are  a  well  organized  self¬ 
starter.  send  resume  and  salary  history  to  Box 
5727,  Editor  &  Publisher. 

CIRCULAilON  MANAGER.  12,000  Zone  6 
Daily  and  Sunday.  Experience  with  TMC,  prom¬ 
otions,  training  and  budgeting.  Resume,  salary 
requirements  in  confidence  to  Box  5737,  Edi¬ 
tor  &  Publisher. 

CIRCULATION  MANAGER 
We  are  looking  for  a  highly  motivated  individual 
to  guide  and  direct  our  delivery  force.  TMC 
knowledge  helpful.  Will  be  in  Zone  5.  Excellent 
opportunity  for  the  right  individual.  Creativity 
desirable.  Box  5671,  Editor  &  Publisher. 

PROMOTION/MARKETING  MANAGER 
Zone  5-7  day  PM  metro  needs  aggressive  prom¬ 
otion  minded  individual  to  develop  and  follow 
through  customer,  carrier,  district  men  and  in 
paper  promotion.  This  individual  would  be  part 
of  an  overall  circulation  management  team.  In¬ 
dividual  should  be  a  self-starter  with  prior  cir¬ 
culation  management  experience.  Salary  30M. 
company  car,  excellent  fringe.  Please  send  re¬ 
sume  in  confidence  to  Box  5723,  Editor  &  Pub¬ 
lisher. 


F(X)D  WRITER— to  produce  stories  and  edit 
weekly  food  supplements  of  mid-sized  South¬ 
ern  daily.  Also  need  knowledge  in  fashion,  con¬ 
sumer  areas.  Minimum  of  2  years'  writing,  piage 
design  experience.  Send  resume  and  clips  to 
Box  5714,  Editor  &  Publisher. 

COPY  EDITOR 

The  Daily  News,  Los  Angeles’  fastest-growing 
daily  newspaper,  is  looking  for  a  copy  ^itor  in 
Its  features  department.  Applicants  should 
have  2-3  years  professional  experience.  The  job 
requires  a  good  eye  for  proper  grammar  and  the 
ability  to  write  bright  sprightly  headlines  under 
deadline  pressure.  VDT  experience  is  helpful. 
Please  send  resume  to  Box  5652,  Editor  & 
Publisher. 

COPY  EDITOR/local  news  needed  at  15,000 
circulation  daily  in  western  Oregon's  Wil¬ 
lamette  Valley.  Must  have  two  years  of  reporting 
and  one  year  of  editing  experience  on  a  daily, 
plus  the  ability  to  edit  for  accuracy,  clarity  and 
readability,  write  enticing  headlinesand  design 
attractive  pages  Minimum  annual  salary 
$18,200.  Send  tearsheets  and  resume  by  May 
27  tO:  Kay  Black.  City  Editor,  Corvallis  OR 
97339.  An  affirmative  action/equi  opportunity 
employer  M/F. 


HELP  WANTED 


ASSISTANT  CITY  EDITOR 
Aggressive,  well-organized  assigning  editor 
sought  for  our  award-winning  mid-sized  daily 
and  Sunday  in  Zone  2.  We  re  looking  for  im¬ 
agination,  flair,  good  leadership  skills  and  the 
push  that  makes  routine  stories  worth  page 
one.  If  you  merely  react  to  events,  don't  trother 
applying.  Bo*  5667,  Editor  &  Publisher. 


HELP  WANTED 


I  MANAGING  EDITOR  FOR  Upper  Peninsula 
I  Michigan  daily.  Local  news  our  bread  and  but- 
I  ter.  Shirt-sleeve  job.  Experience  and  track  re- 
I  cord  required.  If  you  have  the  skills,  manage- 
'  ment  experience,  news  judgment,  drive  and 
,  determination  to  lead  our  reporting  staff,  you'd 
1  better  move  quickly.  Box  5620,  Editor  &  Pub- 
;  Usher. 


HELP  WANTED 


COPY  EDITOR 

Joining  3  person  staff  handling  community 


HELP  WANTED 


MANAGING  EDITOR  wanted  for  small  AM  daily 
in  Colorado's  mountains.  We  re  looking  for 


news/features  on  neighborhood  news  sections  |  someone  with  community  journalism  experi- 
and  some  desk  work  on  THE  top  regional  news-  ,  ence  willing  to  mi*  management,  writing,  lay- 
paper.  Applicants  should  have  2-3  years  news  out  and  photography.  Send  a  letter  stating 


experience,  good  eye  for  proper  grammar,  re-  j  qualifications  to:  M.  J.  Baranczyk,  Mountain 
write,  sharp  editing  and  lively  design  capabili-  I  Mail,  PO  Box  189,  Salida  CA  81201. 

ties.  VDT  experience  helpful.  Competitive  sal-  _ 

ary  in  beautiful  outdoor  recreation  area  and  i  NEWS  EDITOR.  Zone  3  has  opening  for  experi- 
university  setting.  Applicants  from  Zones  3, 4, 5  enced  newsroom  manager  to  direct  its  editorial 


ASSISTANT  FEATURES  EDITOR  ! 

Spokane's  two  daily  newspapers  need  a  strong  | 
leader  and  editor  with  the  talent  to  plan  and  | 
produce  superior  lifestyle  sections.  Opportuni-  ' 
ties  for  career  growth  and  the  good  life  in  an  ] 
outstanding  Pacific  Northwest  community  are  i 
among  the  rewards.  Send  resume,  tearsheets  ] 
and  brief  statement  of  features  philosophy  to;  , 
Phil  Gruis,  Assistant  Managing  Editor,  The 
Spokesman-Review  and  Chronicle,  PO  Box  ' 
2160,  Spokane  WA  99210.  | 

ACCENT  EDITOR — The  Albuquerque  Tribune  > 
seeks  editor  to  lead  staff  of  5  in  producing 
People.  Lifestyle,  Food.  Style,  Arts  pages,  j 
Emphasis  on  editing,  layout,  planning.  Salary 
to  $22,000.  Resumes,  samples  tO:  Norman 
Bell,  PO  Drawer  T,  Albuquerque  NM  87103. 

ADVERTISING  SALES  representative.  Major 
daily  newspaper  in  top  ten  market.  Audited  - 
paid  circulation  over  126.000.  Requires  mini¬ 
mum  five  years  successful  creative  selling  and 
servicing  National  accounts.  Agencies  and 
direct  cTients.  Successful  candidate  will  be 
headquartered  in  New  York  City.  If  you  have 
conviction;  references;  ambition  and  manda¬ 
tory  selling  experience,  write  (DO  NOT 
PHONE):  Richard  Elias.  National  Advertising 
Manager,  The  Washington  Times,  3600  New 
York  Av.  NE,  Washington  DC  20002.  EOE. 

ASSISTANT  METRO  EDITOR,  by  Florida  daily,  j 
Must  be  local/metro  news-oriented,  experi-  | 
enced  newspaper  supervisor  and  have  sharp 
nose  and  mind  for  news.  Send  resume,  letter, 
references  and  a  work  sample  to  Box  5729. 
Editor  &  Publisher.  1 

ASSISTANT  MANAGING  EDITOR-LIVING 
The  Jackson  Newspapers,  major  Southern  Con-  ' 
necticutdailies,  areseekingasenioreditorwith  ' 
responsibility  for  the  living  and  family  and  lei-  ; 
sure  section  of  both  papers.  We  re  in  an  active  i 
metropolitan  area  and  offer  excellent  starting 
salary,  benefits  package  and  opportunity  for 
professional  growth.  Previous  supenrisory  ex¬ 
perience  IS  preferred,  and  applicants  should  , 
have  several  years  as  a  reporter  and/or  copy 
editor.  Send  resume,  including  work  and  salary 
history,  clips  and  references  tO;  Personnel  De¬ 
partment.  Jackson  Newyapers,  40  Sargent 
Drive,  New  Haven  CT  06511 

BUSINESS  WRITER  for  34,000  AM  newspap- 
er  in  Zone  3.  We  want  someone  who  under¬ 
stands  issues  and  knows  how  to  provide  aggres¬ 
sive  but  fair  coverage  on  a  wide  variety  of  busi¬ 
ness  and  consumer  topics.  Send  resume  and  ' 

clips  to  Box  5720,  Editor  &  Publisher. _ 

COPY  EDITOR 

Design-features  department.  Some  graphics,  i 
layout  experience.  Award-winning  Zone  5  daity.  ' 
Starting  salary  above  average;  so  is  the  oppor-  1 
tumty.  Metro  market  PM.  Box  5721,  Editor  &  ’ 
Publisher 

MID-SIZE  southern  daily  has  opening  in  lifes-  . 
tyle  department  for  feature  writer.  Looking  for  ! 
bright,  concise,  readable  style.  Only  those  with  ' 
experience  in  newspaper  feature  writing  will  be 
considered.  Send  clips,  resume  and  references  i 
to:  Living  Editor,  SWANNAH  NEWS/PRESS,  ; 
PO  Box  1088,  Savannah  GA  31402  j 

MANAGING  EDITOR 

For  national  weekly  trade  magazine  based  in  | 
Clifton.  New  Jersey.  Must  be  experienced  jour¬ 
nalist.  organized,  detail-oriented,  totally  accu- 1 
rate,  reliable.  Send  resume,  including  salary 
history  to  Box  5716.  Editor  &  Publisher. 


BUSINESS 
WRITER/EDITOR 
FOR  AWARD-WINNING 
TRADE  MAGAZINE 

A  challenging  position  is  open 
in  the  Houston  office  of  a  Denver- 
based  publishing  firm  with  a  net¬ 
work  of  regional  monthly  maga¬ 
zines  that  covers  the  oil  and  gas 
industry.  We  are  looking  for  a 
talented  writer/editor  who  will 
now,  or  can  soon,  head  our  edito¬ 
rial  effort  for  the  Gulf  Coast  re¬ 
gion.  Will  write  news  and  feature 
articles,  generate  story  ideas, 
plan  editorial  content,  direct 
other  writers,  attend  industry 
gatherings,  and  coordinate 
efforts  with  other  departments. 

We  recognize  talent  and  ex¬ 
perience.  We  reward  them  with 
attractive  compensation  and  be¬ 
nefits,  and  the  opportunity  for 
career  advancement  in  a  profes¬ 
sional  publishing  organization. 
Send  resume,  samples  (not  re¬ 
turnable).  and  salary  require¬ 
ments  to  Dave  Webster,  Vice- 
President-Magazine  Operations. 

HART  PUBLICATIONS  INC. 
BOX  1917 
DENVER  CO  80201 

Publishers  of  Drill  Bit.  Gulf 
Coast  Oil  Reporter,  Northeast  Oil 
Reporter,  Western  Oil  Reporter, 
Oil  and  Gas  Investor,  and  other 
publications. _ 


university  setting.  Applicants  from  Zones  3,4,5 
and  6  only.  Send  resume  to:  Jim  Santori,  News 
Editor,  The  Southern  Illinoisan,  PO  Box  2108, 
Carbondale  IL  62901. 

DESIGN  WRITER 

The  Detroit  Free  Press  is  seeking  a  design  writer 
who  desires  the  challenge  of  a  competitive  mar¬ 
ket.  Requisites:  Knowledge  of  design,  creative 
ideas  and  fine  writing.  Job  will  entail  reporting 
on  the  home  furnishings  industry,  design 
trends  and  consumer  news-relevant  to  people 
in  Detroit.  Send  resume  and  clips  to;  Joan 
Richardson,  Assistant  Editor,  THE  WAY  WE 
LIVE.  Detroit  Free  Press,  321  W  Lafayette,  De¬ 
troit  Ml  48231. 


staff.  Heavy  emphasis  on  local  news.  Position 
requires  solid  news  judgment,  good  graphic 
sense  and  a  people  oriented  person.  Submit 
resume  including  salary  history  and  require¬ 
ments  to  Box  5696,  Editor  &  Publisher. 

NEWS  EDITOR  to  edit  and  dummy  ROP  pages 
and  some  page  1,  and  coordinate  work  or  3 
reporters  and  photographers.  1  year  editing  ex¬ 
perience  required.  Send  letter,  resume  and 
clips  to:  Ray  Sullivan,  Glenwood  Post,  Box 
550,  Glenwood  Springs  CO  81602. 


MANAGING  EDITOR— for  17,500  circulation 
northeast  Ohio  daily  (no  Sunday).  Outstanding 
oportunity  for  a  solid  pro  who  can  manage  a 
newsroom.  Strong  leadership  skiIIs  and  thor¬ 
ough  knowledge  of  the  newsroom  a  must. 
Front-end  system  experience  desirable.  15- 
man  staff,  plus  correspondent  network.  Excel¬ 
lent  salary,  bonus  program  and  benefits.  Aj^ly 
in  writing  to:  David  W  Schultz,  Publisher,  The 
Evening  Independent.  PO  Box  809,  Masfillon 
OH  44648.  Include  samples  of  your  news¬ 
paper. 

MANAGING  EDITOR  to  report  to  publisher's 
assistant  in  supen/ising  reporting  and  editing 
staff  of  20  for  6-day  23,000  New  England 
award  winner.  Contact  with  the  public,  budget¬ 
ing,  superior  editing  skills  and  layout  experi¬ 
ence  required  in  this  shirt-sleeve  position.  It 
you  know  you're  better  than  average  please 
send  a  convincing  letter  with  your  resume  to: 
Oreste  P.  D'Arconte,  The  Sun  Chronicle,  Box 

600.  Attleboro  MA  02703. _ 

I  GOOD  WRITER  who  can  turn  out  bright,  tight 
I  copy,  for  cityside  beat  on  Midwest  daily  of 
!  55,000;  applicants  from  Midwest  only.  Write 
Box  5703,  Editor  &  Publisher. 


troit  Ml  48231.  THE  TIMES-PICAYUNE/The  States-ltem  of 

_ New  Orleans  is  seeking  copy  editors.  Candi- 

ENERGETIC,  AGGRESSIVE  sports  editor  dates  should  have  at  least  two  years  of  copy 
needed  by  small  eastern  Virginia  daily.  Must  be  desk  experience.  They  should  be  able  to  de¬ 
good  photographer.  Apply  Box  5695,  Editor  &  monstrate  a  strong  command  of  the  English 

Publisher.  language  and  ability  to  write  bright,  accurate 

_  headlines. 

ENERGETIC,  AGGRESSIVE  sports  editor  !  All  copy  desk  positions  require  evening  work, 
needed  by  small  eastern  Virginia  daily.  Must  be  |  Send  resume  to.  The  Personnel  Manager.  The 
good  photographer.  Apply  Box  5695,  Editor  &  i  Times-Picayune/The  States-ltem,  3800  Ho- 
Publisher.  ;  ward  Av,  New  Orleans  LA  70140. 

_  an  equal  opportunity  employer  m/f 

i  ENERGY  WRITER  for  small  Northern  New  Eng-  I  - 

i  land  publisher  with  two  national  titles  in  the  j  TIREDOFDEALINGwiththeconventionalwis- 
alternative  energy  field-one  trade,  one  consum-  -  dom  at  small  newspapers?  Had  enough  of 
;  er-seeks  full-time  professional  writer  with  ex-  assembly  line  journalism  and  bosses  who  drool 
!  perience  in  the  alternative  energy  field.  Send  i  over  the  latest  30-second  remedies  to  sagging 
i  resume  and  salary  requirements  to;  Kenneth  i  newspaper  sales?  If  so,  our  features  section 
Daggett,  PO  Box  2008,  Concord  NH  03301.  i  may  be  the  solution.  We  keep  the  game  simple 

I  _  j  by  using  the  best  local  writing,  photographs 

j  FINANCIAL  REPORTERS  1  and  illustrations  available.  We  need  an  assis- 

.  WANTED:  Several  experienced  business  wri-  tant  features  editor  and  a  features  writer  to  help 
I  ters/editors.  National  publication  seeking  top  :  us  continue  to  improve.  If  you're  interested  in 
I  talent  for  its  California  office.  Please  send  re-  i  eitherjob.sendthreesamplesofyourwritingor 
\  sume  and  clips  to  Box  5672,  Editor  &  Pub-  *  editing  and  layout  ability  tO:  David  Kuvissa, 
lisher.  I  Managing  Editor,  Texarkana  Gazette.  PO  Box 

-  !  621,  Texarkana  TX  75504. 

NEWS  SERVICE  CHIEF  ;  _ 

(Washington)  I  THE  OFFICE  of  Public  Affairs  is  seeking  an 

We'll  need  a  replacement  for  our  news  service  i  experienced  feature  writer  to  develop  a  program 
chief  at  Washington  by  about  August  1.  This  |  aimed  at  gaining  national  media  exposure  for 
news  executive  directs  a  staff  of  11  (7  in  i  the  University's  programs,  people  and  research 
Washington,  2  in  Boston,  and  one  each  at  ,  activities.  The  position  reports  to  the  Director  of 
:  Albany  and  Harrisburg),  providing  localized  >  Public  Affairs  and  has  the  primary  responsibil- 
i  coverage  of  Washington  and  state  capitals  to  ity  for  generating  story  ideas  with  the  potential 
the  20  Ottaway  dailies  in  10  states.  i  for  placement  in  the  national  media  and  for 

Washington  experience  will  be  particularly  I  writing  and  editing  quality  features.  The  major- 
I  useful.  I  ity  of  work  will  be  in  the  sciences  with  particular 

'  Robert  S.  Van  Fleet  i  emphasis  on  research  in  marine  and  atmos- 

Ottswa^ewspaperS'  Inc.  :  pheric  science  and  medicine. 

I  PO  Box  401  Bachelor's  degree  required.  Master's  degree 

Campbell  Hall  NY  10916  I  preferred.  Five  years  professional  writing  ex- 

1  We  are  an  equal  opportunity  j  perience  required.  Preference  will  be  given  to 

'  employer.  ,  candidateswith  demonstrated  ability  in  writing 

! - -  ;  for  national  publications  and  science  writing, 

REPORTER/PHOTOGRAPHER  Salary  commensurate  with  experience.  Send 


Dallas  suburban  paper.  Call  Roger  Ash;  (214)  !  resumes  to:  The  University  of  Miami,  PO  Box 
285-6301.  !  248105,  Coral  Gables  FL  33124. 

- — — —  i  An  affirmative  action/equal  opportunity 

I  REPORTER  with  excellent  writing  skills  to  cov-  employer. 

er  city  government,  features  and  special  i  _ _ 

j  assignments  for  growing  SIX  day  PM  with  edito-  ZONE  9.  The  Bakersfield  Californian,  a  75,000 
I  rial  staff  of  20.  If  you  feel  you’re  better  than  '  daily  in  the  Central  San  Joaquin  Valley,  has  an 
'  average  please  send  a  letter  explaining  why  ;  opening  for  a  journeyman  level  copy  editor. 

1  with  your  resume  and  clippings  tO;  Managing  |  Wire  desk  and  slot  experience  helpful.  Send 
/  Editor,  The  Sun  Chronicle.  PO  Box  600.  Attle-  i  resumes  tO:  Jim  Varley.  Assistant  Managing 
;  boro  MA  02703.  j  Editor/News.  PO  Bin  440.  Bakersfield  CA 


WRITERS/EDITORS 

Promotions  and  new  projects  at  one  of  America’s  leading 
publishers  create  a  need  for  several  top  notch  writers  and 
editors.  An  exceptional  opportunity  for  individuals  with 
high  talent  and  ambition.  Full  benefits,  company  fitness 
center,  excellent  environment.  Located  one  hour  north  of 
Philadelphia.  Send  resume,  best  writing  samples,  salary 
needs  in  strict  confidence  to:  William  Gottlieb,  Managing 
Editor,  Prevention  Health  Books,  33  E  Minor  Street,  Emmaus 
PA  18049. 

EOE 


ROCK,  POP  AND  FILM  in  Boulder  CO.  The  right 
1  reporter  will  become  The  Authority  readers  de¬ 
pend  on  for  insight  and  inside  information.  For 
i  imaginative  writing.  And  for  some  occasional 
]  fun  on  the  entertainment  pages.  With  2  years 
experience,  you'd  get  $18, 000  and  a  mountain 
1  view.  Apply  in  writing  only:  Patty  Burnett,  Fea¬ 
tures  Editor,  The  Daily  Camera,  Box  59 1 ,  Boul- 
;  der  CO  80306. 

'  SPORTS  COPY  EDITOR 

If  you're  skilled  in  polishing  copy,  closing  holes 
and  writing  crisp,  on-target  heads  and  nave  a 
minimum  of  3  years  experience,  we  have  a  spot 
on  the  sports  desk.  We're  heavy  on  locally  pro¬ 
duced  copy,  from  preps  to  professional  sports. 
If  interested  in  being  a  part  of  a  national  award 
:  winning  team,  send  resume  tO:  News  and  Sun- 
Sentinel  Company,  PO  Box  14430,  Fort 
;  Lauderdale  FL  33302. 

SUNDAY  MAGAZINE  editor  for  mid  sized  daily 
'  in  competitive  western  city.  We  re  looking  for  a 
creative  self  starter  with  a  track  record  reflect¬ 
ing  a  consistent  flair  for  hunching  socko  arti¬ 
cles,  eye-grabbing  headlines  and  dazzling 
graphic  design.  We  seek  someone  who  shares 
our  commitment  to  starting  and  marketing  a 
high  quality  magazine  that  our  readers  will 
come  to  regard  as  the  cherry  on  the  Sunday 
paper  sundae.  Include  samples  of  work  with 
resume.  Box  5725,  Editor  &  Publisher. 


ZONE  9,  The  Bakersfield  Californian,  a  75,000 
daily  in  the  Central  San  Joaquin  Valley,  has  an 
opening  for  a  journeyman  level  copy  editor. 
Wire  desk  and  slot  experience  helpful.  Send 
resumes  tO;  Jim  Varley,  Assistant  Managing 
Editor/News.  PO  Bin  440,  Bakersfield  CA 
93302. 

ZONE  9,  75,000  -i-  daily  accepting  applica¬ 
tions  for  journeyman  level  business  writer.  Lay¬ 
out  experience  helpful.  Requires  some  know¬ 
ledge  of  oil  and  agriculture.  Submit  resume, 
clips  and  letter  of  interest  to  Box  5730,  Editor 
&  Publisher. 

_ FREELANCE _ 

TRAVEL  WRITER/PHOTOGRAPHERS 
Freelance  writer/photographers  with  good  fea¬ 
ture  touch  and  color  skills  wanted  by  new  travel 
magazine  for  possible  assignments  in  United 
States  and  abroad.  Send  2  or  3  samples  of 
published  work  and  representative  transparen¬ 
cies  to:  Norm  Rowland,  Editor,  Touringtimes, 
PO  Box  33021,  Kansas  City  MO  64114. 

WANTED:  Freelance  articles  sought  on  pock- 
etknife  collection,  collectors,  lore.  Photos  also. 
Write  Box  5375,  Editor  &  Publisher. 


_ JOB  LEADS _ 

NEWSPAPER  training  needed  in  many  PR/ 
editorial  areas.  For  newsletter  rates:  M  Stern- 
man,  68-38  Yellowstone,  Forest  Hills  NY 
11375. 


EDITOR  &  PUBLISHER  for  May  21,  1983 


HELP  WANTED 
MAILROOM 


HELP  WANTED 
SALES 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


MAILROOM  MANAGER  for  medium  sized  AM 
daily  in  Zone  6.  Top  position  in  mailroom  re¬ 
quires  intelligent,  a^ressive  individual  looking 
for  challenge  with  growing  organization.  Sher¬ 
idan  experience  a  must.  Compensation  pack¬ 
age  includes  performance  bonus.  Send  resume 
and  salary  history  to  Box  5704,  Editor  &  Pub¬ 
lisher. 


PHOTOJOURNALISM 


PHOTO  EDITOR  1 

The  Seattle  Times  is  looking  for  an  experienced 
Photo  Editor.  We  prefer  8-10  years  experience  I 
as  a  photojournalist  including  3-5  years  editing  | 
experience.  The  individual  should  have  good  | 
communication  and  supervisory  skills.  I 
Salary  based  on  experience.  Excellent  benefits.  I 
Females  and  minorities  encouraged  to  apply. 
Send  resumes  and  tearsheets  to:  I 

R.  C.  Follett 
The  Seattle  Times 

PO  Box  70  i 

Seattle  WA  98111  j 

No  phone  calls,  please.  All  inquiries  will  re- 1 
ceive  a  response,  and  tearsheets  will  be  re- ' 
turned. 

M/F/H.  An  Equal  Opportunity  Employer. 


PRESSROOM 


CLASSIFIED  SALES  MANAGER  i 

The  person  we  seek  will  have  an  outstanding 
sales  record.  Must  be  able  to  motivate,  train 
and  supervise  sales  staff.  We  need  a  aggressive  ! 
individual  with  strong  management  ability  tor  | 
southwest  Arizona's  second  largest  daily  news-  1 
paper  located  in  an  expanding  growth  market.  { 
Good  salary  and  benefit  package.  Send  resume 
and  salary  requirements  tO:  TNI  AD  588-E,  PO  i 
Box  26887,  Tucson  AZ  85726,  Attention:  j 
Classified  Manager.  I 

CIRCULATE  YOUR  SERVICES  j 

to  the  I 

Newspaper  Industry!  I 

E  &  P  CLASSIFIEDS  i 

communicate  with  the  ! 

World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050  ! 


POSITIONS 

WANTED 


PRESSPERSON 

Immediate  openings  exist  for  an  experienced 
pressperson.  Must  have  at  least  4  years  experi¬ 
ence,  preferably  on  an  Urbanite  press.  Excel¬ 
lent  salary  and  benefit  package.  If  you’re  a  real 
pro  committed  to  quality,  apply  in  writing  only, 
to:  Bob  Tartaglione,  Publisher,  Guide  News¬ 
papers,  PO  Box  354,  Gretna  LA  70054. 


PRESSMAN— needed  for  small,  but  growing, 
midwest  commercial  web  shop.  Future  bright, 

?:ood  wages  and  benefits.  V  15  experience  pre¬ 
erred  but  will  consider  other  press  experience. 
Call  collect  Thom  or  Phil  at;  (419)  695-3010. 


PRESSROOM  FOREMAN 
Will  supervise  night  shift  (5  days/week).  Pre¬ 
vious  metro  press  experience  a  must.  Potential 
leading  to  management  of  all  pressroom  func¬ 
tions.  Excellent  salary,  fringe  and  annual  bonus 
package.  Zone  5.  Send  resume  and  salary  his¬ 
tory  to  Box  5740,  Editor  4  Publisher. 


WEB  OFFSET  FOREMAN— Zone  5.  Working 
foreman  with  knowledge  of  Goss  offset  presses. 
Newspapers,  commercial  printing  including  4- 
color.  Must  be  willing  to  join  a  union.  Salary  to 
SOM.  Send  resume  to  Box  5690,  Editor  4  Pub¬ 
lisher. 


PRODUCTION 


ADMINISTRATIVE 


!  PUBLISHER/GENERAL  MANAGER— owned  | 
own  papers;  daily,  weekly,  shopper,  top  man-  ; 
I  agement  experience.  Prefer  Florida  or  Zone  4.  ' 
1  Write  Box  5736,  Editor  4  Publisher.  I 


ADVERTISING 


I  DISPLAY  ADVERTISING  manager  seeks  new  j 
j  and  challenging  position  within  Zone  3  or  4-  | 
strong  in  motivating  sales  staff,  organization.  I 
I  creativity,  layout.  Box  5654,  Editor  4  Pub-  ' 

I  lisher.  I 

YOUNG  award  winning  advertising  director  | 
I  with  phenomenal  16  year  track  record  seeks  ' 
!  greater  challenge.  Troubled  yet  solid  mid  size  < 
j  daily  in  Zone  9,8,  or  7  preferred.  Outstanding  | 
!  references  and  resume.  Box  5701,  Editor  4 
Publisher.  ! 


CIRCULATION 


EXPERIENCED  circulator  with  broad  back¬ 
ground  desires  to  relocate.  Box  5724,  Editor  4 
Publisher. 


COMPOSING  ROOM  and  systems  manager; 
large  group  of  weeklies  in  Zone  1  has  opportun- 1 
ity  for  experienced  manager  to  supervise  a  30 
machine  front  end  system,  manage  typeset¬ 
ting,  paste-up  and  production  camera  depart¬ 
ments.  Require  experience  in  front  end  sys¬ 
tems,  ad  mark-up,  page  make-up  and  news¬ 
paper  production.  Send  resume  to  Box  5728, 
Editor  4  Publisher. 

YOUNG  male  wants  groomed  for  Circulation 
Manager  post  with  aggressive  changing  firm. 
Have  tenacious  flare  ror  facts  and  thrive  for 
details,  the  gusto  and  fire  to  motivate  paperboy 
to  publisher  when  confronted  with  creative, 
optimistic,  progressive,  buck-oriented  perso¬ 
nality  peers.  Firm  must  believe  he  is  executive 
material  with  a  serious  take-charge  attitude 
who  demands  pyramidal  goals,  company-paid 
business  improvement  courses  to  develop  and 
maximize  their  resources.  Superior  referrals, 
education  and  employment  histories  applic¬ 
able  to  this  career  endeavor  initial  training 
post.  Prefer  Ohio,  Zones  1,  2  with  a  June  6 
start.  Reply  Box  5734,  Editor  4  Publisher. 

GRAPHIC  ARTS  CAMERAMAN 

National  trade  association  needs  an  experi¬ 
enced  graphic  arts  cameraman  for  newspaper 
work.  Must  have  skills  in  offset  and  letterpress 
camera  work  as  well  as  color  separation.  Also 
must  be  able  to  teach  these  skills  in  hands-on 
seminar  setting.  Send  resume  including  salary 
history  and  experience  to  Box  5744,  Editor  4 
Publisher. 

E&P  CLASSIFIEDS 
PRODUCE  JOBS 

FOR  NEWSPAPER  PEOPLE 

NORTHERN  CALIFORNIA  weekly  shopper 
chain,  14  edition,  200M  circulation  seeking 
production  manager/cold  type  foreman.  Must 
have  thorough  knowledge  of  all  pre-press  op¬ 
erations.  Dymographic  systems.  Ideal  position 
for  assistant  ready  to  move  up.  Excellent  salary 
and  company  benefits.  Send  resume  with  sal¬ 
ary  history  to  Box  5675,  Editor  4  Publisher. 

EDITORIAL 

FORMER  MANAGING  EDITOR  of  non-profit 
bimonthly  tabloid  seeks  career  position  as  re- 
1  porter  or  editor  with  newspaper  or  magazine, 

1  Zones  2, 3. 4. 9.  Experienced  in  writing  news. 

1  features,  and  editorials.  Robert  Goodman, 

1  156-22  71  Av,  Apt35B,  Flushing  NY  11367. 

PRODUCTION  MANAGER/ART  DIRECTOR. 
Hardworking  artist  with  tech  experience  to 
manage  production,  staff  of  new  50,000  cir¬ 
culation  metro  newsweekly.  Excellent  ground- 
floor  opportunity  for  creative  individual  to  grow 
with  us.  Send  resume,  salary  requirements  to; 
Publisher,  PO  Box  2041,  Milwaukee  Wl 
53201. 

‘83  HONORS  GRAD  University  of  California  at 
Berkeley  seeks  full-time  reporting  job.  Experi¬ 
ence  on  major  daily,  small  dailies,  weekly. 
News,  features;  also  strong  copy  editing.  Avail¬ 
able  June-July.  Box  5699,  Editor  4  Publisher. 

PRODUCTION  COORDINATOR 
Individual  with  previous  offset  camera,  plate 
and  press  experience  required  to  supervise 
night  shift  (5  days/week)  staff.  Potential  lead¬ 
ing  to  production  manager.  Excellent  salary, 
fringe  and  annual  bonus  package.  Zone  5. 
Send  resume  and  salary  history  to  Box  5741, 
Editor  4  Publisher. 

1  1  CAN  DO  any  job  in  the  newsroom  with  skill. 

1  judgment  and  imagination.  But  I'm  best  at  get¬ 
ting  the  people  under  me  in  those  jobs  to  do 
them  as  well  as  1  would  myself-and  I've  proven 

1  it  at  some  of  the  very  best  papers  in  the  country. 
It  excellence  in  every  department  is  what  you 
want,  let  me  know  and  I'll  give  it  to  you.  Box 
'  5739,  Editor  4  Publisher. 
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ARTS/ENTERTAINMENT  writer/photographer 
losing  job  due  to  lay-off.  Winner  of  1 1  state  AP 
awards;  merit  award  and  Pulitzer  nomination. 
Available  immediately.  Prefer  Zones  8,6.4,  but 
will  move  to  any  Zone.  Call  Jim;  (214)  572- 
3607,  8:30  am  to  5  pm  Monday-Saturday  i 


BUSINESS  WRITER/EDITOR.  Excellent  ere-  j 
dentials.  Now  with  metro  that  has  de- 
emphasized  financial  coverage.  Box  5670, 
Editor  4  Publisher.  I 


DAILY  REPORTER  seeks  news  or  feature  writ-  , 
ing  position  on  mid-sized  paper  or  magazine  in  ; 
Zones  1,2  and  5.  Box  5673,  Editor  4  Pub-  i 
lisher.  ! 


ENERGETIC  feature  writer,  27.  with  5  years  on  j 
major  daily  seeks  creative  position  on  same,  i 
any  Zone.  Knowledge  includes  lifestyles.  ' 
fashion,  entertainment.  Box  5689,  Editor  4 
Publisher. 


EDITOR— seasoned  pro  in  mid-30's.  Experi¬ 
ence  in  local,  state  capital  and  Washington 
reporting  and  in  management.  Seeks  position 
as  managing  editor,  national  editor  or  editorial 
writer.  Box  5705,  Editor  4  Publisher. 


ENTHUSIASTIC,  award-winning  sports  editor  ' 
at  daily  newspaper  seeks  position  at  medium-  : 
large  daily.  Have  2V5  years  experience  as  a  I 
one-man  department.  Creative  layout  and  local  , 
features  are  specialties.  Jeff  Kuehn;  (601)  , 

79S-1203. _  j 

INVEST  in  a  diamond  in  the  rough.  Award-  I 
winning  writer  from  depressed  ma)or  market  : 
seeks  daily  (circulation  40,000-160,000)  | 
staff  reporter's  position.  Will  relocate,  any  | 
Zone.  J-degree.  magna  cum  laude.  with  three  ; 
years  feature,  investigative  and  beat  reporting  ■ 
experience.  Call;  (412)  678-5921  or  write:  i 
Todd  M.  Wetzler,  2803  McClintock  Rd.  I 
McKeesport  PA  15131.  , 


LIFESTYLE  MAGAZINE  EDITOR  | 

Imaginative,  curious  and  fascinated  with  life.  ! 
Seeking  leadership  post  with  features  or  weekly  I 
magazine.  Top  layout  and  design  ability.  Good  ; 
writer  and  eye  for  stories.  10  years  experience.  I 
Reply  Box  5655,  Editor  4  Publisher.  I 


MINNESOTA  man  degreed  in  journalism  and 
accounting  wants  editing  or  management  posi¬ 
tion  on  a  small  Midwestern  weekly.  Write  Box 
5731,  Editor  4  Publisher. 


NEWSMAN,  BA.  More  than  a  decade  of  experi-  I 
ence  in  sound  reporting  based  on  research  abil-  i 
ity.  Career  position  sought.  Box  5642,  Editor  4  I 
Publisher.  I 


OPINION  PAGE— Provocative  and  constructive 
editorial  writer;  careful  and  imaginative  layout 
talent;  experienced  editor.  Seek  solid  daily  will¬ 
ing  to  pay  for  professionalism.  Box  5646.  Edi¬ 
tor  4  Publisher. 


PULITZER  PRIZE-WINNER  seeks  western- 
region  correspondent's  position  with  major 
newspaper.  Available  September  1.  Box  5735, 
Editor  4  Publisher. 


REPORTING  PRO  has  covered  everything. 
Freelanced,  too.  Great  at  lifestyle/indepth.  Su¬ 
per  8  years  experience.  Wants  challenge  on 
medium-sized  daily  in  West.  Kathie  Hoxsie, 
Box  857.  Tahoe  City  CA  95730;  (916)  583- 
1239. 


SPORTS  EDITOR:  Christian;  9  years  winning, 
versatile  track  record  as  Assistant  Sports  Edi¬ 
tor.  columnist.  Public  Relations  director, 
broadcaster.  God’s  blessed  me  with  success  at 
each  career  stop.  I’m  a  pro  who  produces  for 
mur  daily  readers  Box  5683,  Editor  4  Pub¬ 
lisher 


SPORTS  REPORTER — Young  (25),  motivated 
sports  reporter  seeks  position  on  mid  size  daily 
in  any  Zone.  Two  years'  experience  reporting 
and  excellent  athletic  background.  Desires  job 
in  challenging  sports  department.  Box  5594. 
Editor  4  Publisher 


TOP-NOTCH  CITY  EDITOR  seeks  newsroom 
management  position  on  Zone  5  daily.  Box 
5709,  Editor  4  Publisher. 


VETERAN  JOURNALIST  on  major  metropolitan 
dailies  seeks  move  to  small  town.  Have  19 
years  of  experience  at  copy  editing,  writing, 
wire  handling  and  inside  and  outside  page  de¬ 
sign.  Will  take  pay  cut  tor  right  situation.  Box 
5660,  Editor  4  Publisher. 


WASHINGTON  POST  SPORTSWRITER  looking 
for  fulltime  position.  Have  covered  almost  every 
sport  including  minor  league  baseball,  lacros¬ 
se.  women’s  basketball  beats  Extensive  agate 
experience.  Previously  with  Philadelphia  Bulle¬ 
tin.  DC  native  with  thorough  knowledge  of 
national  sports,  politics.  University  of  Pennsyl¬ 
vania  BA.  Syracuse  MS  (Telecommunications). 
David  Elfin.  2804  29th  Street  NW.  Washington 
DC  20008;  (202)  234-3466 


PHOTOJOURNAUSM 


HARD  WORKER 

Versatile,  energetic  photographer  with  produc¬ 
tion  and  editorial  experience  seeks  opportunity 
to  help  vitalize  rural  paper.  Broad  range  of  ex¬ 
periences  gives  me  a  different  viewfioint.  My 
outstanding  portfolio  will  delight  you.  John 
Stephens.  PO  Box  1607.  Chelan  WA  98816. 


1983  PHOTOJOURNALISM  BA  from  Western 
Kentucky  University.  Interned  at  75,000  plus 
daily.  Award-winning  photographer  on  school 
paper.  Hard  working,  looking  for  first  job.  Mike 
Douglas,  1349  State.  Bowling  Green  KY 
42101;  (502)  842-4184. 


PRODUCTION 


EXPERIENCED  production  manager  seeks 
position  with  a  future  at  quality-oriented  print¬ 
ing  firm.  3  years  in  job  printing,  6  years  in 
newspapers.  Skilled  in  composing,  camera  and 
press  with  emphasis  in  layout  and  camera  de¬ 
partments.  Contact  Jeff  Kienitz;  (804)  934- 
3529. 


PRODUCTION  POSITION— experience  com¬ 
posing  through  camera  including  4  color, 
press,  4  mailroom.  29  years  of  magazine  4 
newspaper  production,  last  5  in  management. 
Reply  Box  5743,  Editor  4  Publisher 


PROMOTION 


AGGRESSIVE,  energetic  person  seeks  1  or  2 
position  in  mid  to  large  daily  newspaper.  5 
I  years  experience  in  research  promotion  and 
I  sales.  Daily,  weekly,  shopper  experience.  Will 
I  relocate  to  any  Zone  for  the  right  opportunity. 
Box  5694,  Editor  4  Publisher. 


Shop  Talk  at  Thirty 


The  way  to  win  a  Pulitzer 

By  Charles  Overby 

The  champagne  bottles  are  empty 
and  the  helium  balloons  are  drooping, 
but  the  euphoria  of  a  Pulitzer  lingers 
distinctly  enough  to  prompt  me  to  write 
this. 

Our  Pulitzer  represents  not  so  much 
the  journalistic  feats  of  the  Jackson 
(Miss.)  Clarion-Ledger  as  it  does  the 
emerging  values  and  accomplishments 
of  small-and  medium-sized  daily  news¬ 
papers. 

When  the  history  of  20th  Century 
journalism  is  written,  I  predict  that  the 
vastly  improved  quality  of  smaller  daily 
newspapers  will  be  chronicled  as  the 
significant  journalistic  achievement  of 
our  times.  Gannett’s  large  leadership 
role  in  that  development  will  become 
obvious  when  the  before  and  after  com¬ 
parisons  are  made. 

The  Clarion-Ledger’s  1983  Pulitzer 
is  symbolic  of  the  improvements  all  of 
us  have  made  in  the  last  few  years.  The 
Pulitzer  is  not  and  cannot  be  a  goal.  It  is 
the  byproduct  of  a  goal. 

If  the  Clarion-Ledger  can  win  a  Pulit¬ 
zer  Prize,  then  any  newspaper  can. 
That  is  not  so  much  a  self-deprecating 
remark  as  it  is  a  prediction  about  the 
future  of  community  newspapers  in 
general  and  Gannett  newspapers 
particularly. 

The  way  we  won  our  Pulitzer  was 
doing  everyday  things  well.  There  were 
no  special  bells  or  whistles,  no  massive 
infusions  of  manpower,  no  tour  de 
force  masterpiece.  It  was  just  plain 
vanilla  community  journalism  a  basic 
commitment  to  thorough  and  consis¬ 
tent  news  and  editorial  coverage  of  an 
important  issue  in  our  community,  in 
this  instance  education.  That  effort  for 
24  days  in  November  and  December  of 
last  year  is  what  captured  the  attention 
of  the  Pulitzer  judges. 

This  is  hardly  a  remote  concept  to 
Gannett  editors.  Gannett’s  Well  Done 
and  Well  Done  Extra  efforts  recognize 
the  importance  of  doing  ordinary  things 
well.  Those  ordinary  things,  as  it 
turned  out,  were  our  building  blocks  for 
the  1983  Pulitzer  gold  medal. 

Our  investigation  series  on  education 
by  Nancy  Weaver  and  Fred  Anklam 
was  painstakingly  researched  for  six 
months  along  dusty  roads  and  in 
crumbling  schoolhouses.  It  was  edited 
carefully  and  packaged  tightly  by  pro¬ 
ject  editor  Lee  Cearnal.  Thousands  of 
words  were  cut  in  half.  Fewer  words 
told  the  story  more  clearly. 


(Charles  Overby  is  executive  editor  of 
Jackson  (Miss.)  Clarion-Ledger.) 


Our  news  coverage  of  the  legislature 
was  straightforward  and  factual.  In  the 
midst  of  a  highly  charged  atmosphere, 
politicians  of  opposing  sides  praised  re¬ 
porters  Anklam  and  Cliff  Treyens  for 
their  objectivity. 

On  the  editorial  page  front,  editorial 
director  David  Hardin,  was  writing 
clearly  and  perceptively  about  issues 
and  people.  His  editorials  packed  a 
punch  because  they  conveyed  informa¬ 
tion  and  opinion  to  the  reader  on  a  time¬ 
ly  basis.  When  is  the  last  time  you  saw  a 
morning  paper  editorial  writer  write 
perceptively  about  breaking  news  after 
5  p.m.?  How  many  editorial  writers 
come  in  on  Sunday  to  keep  Monday’s 
editorial  page  from  reading  like  a  re¬ 
hash  from  last  Friday? 

Perhaps  most  importantly,  through  it 
all,  editors,  city  editors  and  reporters 
talked  and  listened  to  one  another. 

If  that  sounds  routine,  think  about 
how  many  people  really  know  what  is 
happening  across  departmental  lines 
after  6  or  7  p.m. 

Total  newspapering,  if  it  is  timely 
and  lively  and  responsive  can’t  be 
wedged  into  an  8-5  time  frame. 

One  of  the  most  significant  things 
said  to  me  in  the  wake  of  our  Pulitzer 
came  from  a  reader  in  North  Mississip¬ 
pi.  He  said  he  wasn’t  surprised  that  we 
won  the  Pulitzer.  “You  carry  late 
sports  scores  and  nobody  else  does,’’ 
he  said.  “That  shows  you’re  willing  to 
go  to  extra  trouble  for  the  reader.’’ 

I  wish  I  had  that  reader’s  name,  be¬ 
cause  his  comment  captures  the  every¬ 
day  approach  of  emerging  quality  com¬ 
munity  newspapers.  We  are  willing  to 
go  to  “extra  trouble”  on  little  things — 
little  things  that  add  up  to  Pulitzers. 

We  have  a  long  way  to  go  yet  in  Jack- 
son,  but  we  are  moving  in  the  right 
direction.  Martin  Luther  King,  in  the 
early  days  of  civil  rights  progress  in  the 
South,  frequently  quoted  an  old  Baptist 
minister,  whose  quote  captures  our 
spirit  in  Jackson  and  possibly  the  spirit 
of  all  of  us  in  newspapers: 

“We  ain’t  what  we  want  to  be.  We 
ain’t  what  we  gonna  be.  But,  thank 
God,  we  ain’t  what  we  were.” 

Correction 

In  the  chart  listing  the  ABC  Fas-Fax 
totals  for  the  top  25  dailies  (E&P,  May 
7),  one  figure  was  listed  incorrectly  and 
a  second  had  a  plus  sign  omitted.  The 
correct  circulation  figures  for  the  six 
month  period  ending  March  31,  1983, 
are  Detroit  News,  a  Sunday  circulation 
gain  of  +  30,011',  and  Milwaukee  Jour¬ 
nal,  a  Sunday  circulation  gain  of 
+  6,845. 


Murdoch  negotiating 
2nd  satellite  deal 

Rupert  Murdoch,  who  just  recently 
entered  an  agreement  to  develop  prog¬ 
ramming  for  direct  to  home  satellite 
broadcasting  in  the  United  States,  is 
seeking  a  controlling  interest  in  a  satel¬ 
lite  superstation  in  Europe. 

Murdoch  has  offered  $8  million  for 
65%  of  Satellite  Television  P.L.C.,  a 
London-based  firm  which  uses  Europe’s 
Orbital  Test  Satellite  to  deliver  two 
hours  of  daily  commercial  program¬ 
ming  to  400,000  cable-tv  homes  on  the 
continent.  The  company  is  one  of  the 
first  distributors  of  programming  to 
Europe’s  cable  systems  which  are  pre¬ 
dicted  to  reach  one-third  of  all  televi¬ 
sion  households  by  the  end  of  the  de¬ 
cade. 

Satellite  Television  is  due  to  move  to 
another  satellite  scheduled  for  launch 
later  this  year. 

Satellite  Television’s  board  has  until 
June  to  accept  Murdoch’s  offer.  The 
deal  calls  for  Murdoch  to  invest 
another  $25  million  to  $35  million  into 
the  company  to  acquire  new  program¬ 
ming  and  increase  its  broadcast  time  to 
six  hours  a  day. 

Earlier  this  month  News  Satellite 
Television,  a  British  firm  controlled  by 
Murdoch,  signed  a  $75  million  deal  with 
Satellite  Business  Systems  of  McLean, 
Va. ,  for  rights  to  five  transponders  on  a 
satellite  SBS  will  launch  aboard  the 
space  shuttle  Challenger  this  fall.  The 
five  transponders  will,  in  turn,  be  made 
available  for  broadcast  channels  to  a 
joint  venture  between  Inter  American 
Satellite  Co.  of  California  and  News 
America  Publishing  Co.,  Murdoch’s 
U.S.  subsidiary  which  includes  New 
York  Post  and  Boston  Herald. 

Rescues  old  papers 

University  of  South  Carolina  has 
agreed  to  store  the  50  million  clips  from 
the  New  York  World  Telegram  and 
Sun,  which  .closed  in  1967.  The  clips 
were  stored  by  the  University  of  Mis¬ 
souri.  The  school  wanted  to  get  rid  of 
the  papers  because  they  were  “neither 
unique  nor  priceless”  {E&P,  May  14). 


LEE  DIRKS 
&  ASSOCIATES 

For  a  confidential  chat 
about  newspaper  values 
and  merger  opportunities, 
please  call .  .  . 

Lee  Dirks  at  the  Fairmont 
571-1200 
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Editor  & 

Publisher  is 
now  making 

i. .  .and  you  should  be 
part  of  it! 

E&P  has  just  acquired  Media  History 
Digest,  the  quarterly  professional 
journal  dealing  with  the  history  of 
mass  media. 

Starting  early  in  1983  each  issue 
of  the  two-color  quarterly  will  contain 
investigative  articles,  media  humor, 
an  on-going  series  on  presidents  and 
the  press,  international  articles, 
historical  profiles  of  media  greats,  book 
reviews  and  guest  editorials  by  leading 
media  historians. 

Who'll  be  reading  Media  History 
Digest??? 

For  starters:  reporters,  editors, 
broadcasters,  journalists,  educators, 
students,  historians,  history  buffs  cind 
government  officials . . .  and  probably 

Media  History  Digest  will  be  available 
on  a  subscription  basis  and  is  now 
accepting  advertising. 


Editor  &  Publisher. .  .making  media 
history  in  more  ways  than  one. 


we 

expect 

more. 

And  this  year  at  Scripps-Howard’s  56th  annual 
National  Spelling  Bee,  we'll  get  it. 

More  contestants  than  ever  before.  This  year  137 
spellers  from  43  states,  Puerto  Rico,  the  Virgin 
Islands,  Mexico  and  Guam  will  meet  in  Washington, 
D.C.,  June  6  through  10,  to  vie  for  the  honor  of  being 
crowned  Champion  Speller,  1983. 

More  newspaper  sponsors.  Fourteen  dailies,  including 
such  metropolitan  giants  as  the  Chicago  Tribune  and 
Newsday,  have  joined  the  National  Spelling  Bee 
program  since  last  year. 

More  families,  friends,  teachers  and  reporters  to  share 
a  memorable  week  of  spelling  and  sightseeing  with  us. 

More  talent,  determination  and  sportsmanship  among 
young  scholars  than  we've  seen  since,  well,  since 
last  year’s  Scripps-Howard  National  Spelling  Bee. 

We  wish  all  of  our  spellers  a  most  satisfying  experience. 


Scripps-Howard 
National  Spelling  Bee 

1100  Central  Trust  Tower 
Cincinnati,  Ohio  45202 
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